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EKONOMIKA / ECONOMY

APARTMENTS'’ FAIR VALUE ESTIMATE

Justine Sophia Jaunzeme
Ventspils University College, Inzenieru Street 10Xantspils, LV-3601, Latvia
justinej@venta.lv

Abstract

The estimate of apartments’ fair value
Keywords:real estate, apartments, fair value, econometmcied, International Valuation Standards.
According to International Valuation Standards (aviation — IVS), fair value is the estimated prfoe the transfer of
an asset or liability between identified knowledgieaand willing parties, that reflects the respexinterests of those
parties.
Since apartments are a category of real estatehoaetof real estate valuation are applicable timesion of
apartments’ fair values. In IVS as well as in otliterature, various real estate valuation methedsch can be of use
for determination of apartments’ fair value, areganted. These methods are market or sales comparisome, cost
and econometric methods.
The purpose of this paper is to analyze and to eoenthe real estate valuation methods presenttitiliterature, by
considering their applicability to apartments’ \aion, as well as to explain the apartments’ failue estimate with a
practical example.
The research methods are methods of economic @&nalyd econometrics.
As a result of research, the author concludesatwmtmbination of the three real estate valuatiothods explained in
the IVS, that is, market, income, and cost methizdadvisable in order to improve the quality odgments’ fair value
estimates. Econometric real estate valuation me#ifiots for synthesis of the three methods’ elemsietfterefore the
application of this method is recommended.

Kopsavilkums

Dz vok u paSumu patiess v rt bas apl se
Atsl gv rdi: nekustamaispaSums, dzoki, paties v rt ba, ekonometrisks modelis, Starptautiskie¢ Banas standarti.
Saska ar Starptautiskajiem vt Sanas standartiem (sa ti — SVS) paties v rt ba ir cena, ko s&mtu no akwva
p rdoSanas vai kas tu j maks, lai nodotu saisbas dajum starp identifict m, ieinterest m un zinoSm personm
un kas atspoga darjuma pusu specifisls intereses.
T k dzvoki ir viena no nekustam paSuma kategorin, dzvok u pasSumu paties v rt bas noteikSanizmanto
nekustam paSuma wt Sanas metodes. SVS un literat ir skaidrotas dadas nekustam paSuma wt Sanas
metodes, kuras noder #mku paSumu paties v rtbas noteik3anai. fas metodes ir, piemam, tirgus jeb
saldzinoSo dajumu metode, ierkumu, izmaksu un ekonometriskas metodes.
S raksta mr is ir analizt un saldzin t literat r skaidrots nekustam paSuma wrt $anas metodes, izt jot to
pielietojambu dzvok u paSumu paties v rt bas noteik8an k ar ilustr t dzvok u paSumu paties v rt bas aplsi ar
praktisku piemru.
P tjum izmantotas ekonomisk analzes un ekonometriskas metodes.
P tjuma rezultt autore secina, ka kvalitatkas dzvok u paSumu paties v rt bas aplses iegSanai, ir ieteicams
triju SVS paredzto nekustam paSuma wrt Sanas meto u — tirgus, iekumu un izmaksu meto u apvienojums.
Ekonometrisk paSuma wt Sanas metode dod ie§p sintezt tirgus, ienkumu un izmaksu meto u elementustab
§'s metodes piemoSana dzok u paSumu paties v rt bas apls ir ieteicama.

Introduction

Apartments are a category of real estate; andesate valuation methods are applicable in
determination of apartments’ fair value. The prefesal practice of real estate appraisers is
regulated by International Valuation Standardsafbreviation — IVS), in which the main methods
of real estate valuation are provided.

The aim of this paper is to analyze and to comfaeeal estate valuation methods, provided
in the IVS and in other real estate industry putians, by evaluating the applicability of these



methods to apartments’ fair value estimation, ai a® to illustrate the apartments’ fair value
estimation with a practical example.

The methods of economic analysis, synthesis andoacetric methods are applied in the
research.

The concept of fair value

The concept of fair value is found in standards cwhregulate professional real estate
appraisal, in theoretical finance and in finanai@tounting.

According to IVS, fair value is the price for thensfer of an asset or a liability between
identified knowledgeable and willing parties thaflects the respective interests of those parties.
(International Valuation Standards Council, 2013).

In IVS, it is emphasized that fair value shoulddginguished from market value. Fair value
of an item reflects the particular advantages asddyantages that certain attributes of this item
present to specific buyers and sellers, while ntaviadue disregards the interests of any specific
market participants. (International Valuation Stam$ Council, 2013).

Joshua Kahr (2005) and Michael C. Thomsett (2005)heir paper ,Real estate market
valuation and analysis” and International Valuat®iandards Council (2013) present three methods
of real estate valuation:

market or sales comparison method,

income method, and

cost method (Kahr, Thomsett, 2005).

The market or sales comparison method implies Hieation of real estate by reference to
observed market prices of other analogous propssjgcts. The application of income method is
carried out, by estimating the value of real propes the discounted present value of cash flows
which are expected to be derived from this propeftye cost method allows the appraiser to
determine the replacement cost of real property fEplacement cost of property represents the
highest possible value of this property, under egdion that no buyer will be willing to pay for
this property a price which exceeds its replacemest (International Valuation Standards Council,
2013).

The author of this paper holds an opinion thaiefoeal estate valuation of higher quality, it is
necessary to combine two or more methods mentiahede. For example, if income and cost
methods are both applied in the valuation of realperty, the property’s market value is
determined as the discounted present value ofdutash flows, which are expected from this
property, under a condition that the discountedgmevalue does not exceed the replacement cost

of this property.



The auction mechanism reveals the attitudes ofifspdaiyers towards the property that is
being valued, the benefits and disbenefits which phoperty presents to the respective buyers, thus
enabling a quantitative estimate between fair vahe market value to be made.

The econometric model of real estate valuation

US author Ramu Ramanathan (1993) expresses anwmopiat an econometric model may
be applied for real estate valuation. It is possibl construct the econometric model as one-factor
or multi-factor linear or non-linear regression ksf.. x,), where y stands for fair value estimate of
a real property and factors, which influence tlis ¥alue estimate are denoted by x. As necessity
arises, the variables x may also be defined asyowariables, which assume only values 0 or 1
(Ramanathan, 1993).

In the opinion of the author, an econometric madielws the appraiser to perform a complex
study on the influence that various factors exarth® revenue and expenses associated with a real
property object and on the value of this object.t@nother hand, if only one of the three valuation
methods provided by IVS is used in valuation, thituence of all substantial factors on real estate
values is not encompassed.

It is possible to substantiate the fair value eastevof a real property object with the potential
sales price of this object. By basing on the regeabout the dependence of family homes’ sales
prices on various factors that was carried out @90l in the U.S. San Diego area, Ramu
Ramanathan (1993) offers the following econometraxlel for estimation of potential sales prices
of single-family homes:

y = (X2, Xa, X4, X5, X6, X7, Xg, X, X10v X11, X12),

with the following denotations of variables -

y — sales price of a house, in thousand U.S. dpllar

X,— size of a land plot, in acres (1 acre = 0,404 ha)

x3— the size of the master bedroom, in square fefetatl= 30,48 cm),

X4— age of a house, in years,

Xs— number of bedrooms,

Xg — number of bathrooms,

and binary variables —

x;= 1 if house has a nice view; =0 if opposite is true,

xg= 1 if house has a swimming poo},=0 if opposite is true,

Xo= 1 if it is permitted to keep horses on the propeg =0 if opposite is true,
X10= 1 if house is provided with a spring watefs 30 if opposite is true,

x1:= 1 if house is equipped with a septic trash ctitbecsystem, x =0 if opposite is true,

X2 = 1 ifit is permitted to keep farm animals on greperty, x,=0 if opposite is true (Ramanathan, 1993).

The model presented by Ramu Ramanathan (1993)efslusr short-term forecast of real
estate values. In order to forecast the developwiaral estate values in medium and in long term,
the influence that other factors, for example, medevel of the population, interest on mortgage

8



loans, the capacity limitations of real estate sidy exert on potential sales prices of real priype
objects must be considered.

Econometric model of real estate valuation is aoiesed also, by including geographic data
in the model. Geographic data in such a model atidess which defined by given geo coordinates
(Sturmanis, 2006).

The specific features of apartments as a category eal estate

There are two features which help to distinguighapartments from the rest of real property.
Firstly, apartments are intended to suit residentian-commercial needs. Secondly, apartments
usually share the communication, water and elestreupply networks with other apartments
located in the same apartment building. Apartmemés usually located in multi-unit residential
buildings and functionally related to other unitghm the same building. The application of cost
method in the valuation of apartments is, therefpreblematic, since, for the replacement cost of
any individual apartment to be determined, the aeginent cost of the whole building must be
calculated and attributed to the specific unit watthis building.

It is possible to identify two distinct segmentsmoérket for apartments — market for rental
apartments and market for apartments, which aemd#d for sale. David Quach (2013) has found
that income and market or sales comparison metamelsnost widely used for valuation of rental
units. For rental apartments, the valuation acogrdo income method is practical, since it lets the
appraiser to determine the value of these aparsnégtdiscounting the rent payments, which are
fixed in the rent contracts.

Application of econometric model for apartments’ vduation in Latvia

A serious consideration for construction of econsimenodel, that is suitable for apartments’
valuation, is the availability of data. State Le&®ervice of the Republic of Latvia LR provides data
on transactions in the real estate market, inctydite market for apartments. The data of State
Land Service are structured as follows:

sales price of an apartment,

apartments’ address,

material, of which exterior walls of the residehbailding are constructed,

year, when residential building was made avail&leise,

the depreciation of residential building,

number of floors in a residential building,

floor, on which apartment is situated,

area of the apartment,

number of rooms within a residential building,

area of land plot, which appertains to the apartmen

9



date of transaction (State Land Service of the Bgpof Latvia, 2015).

The author constructs econometric model for vatuabf apartments, which are located in
Latvian towns - Cesis and Aluksne, by basing oneplesd data about market transaction for
apartments in Cesis and in Aluksne in 2009 (whiehpaiovided State Land Service of the Republic
of Latvia). This model is expressed as multi-fadioear regression, which includes the following

variables:

y — sales price of the apartment,

x1 =1, free member of linear regression,

X,=1 - if apartment is located in Cesis=0 — if it is located in Aluksne,

xs— area of land plot, which appertains to the apantomd,

X4— number of overhead floors in a residential buigli

xs= 1 —if building’s exterior walls are built of loks/panels, 3= 0 — if the opposite is true,

Xs= 1 —if building’s exterior walls are built as tkiwall, ;= 0 — if the opposite is true,

x;= 1 —if building’s exterior walls are built of ligweight concrete,» 0 — if the opposite is true,

xg= 1 — if building’s exterior walls are built of rébrced concrete/concrete, <0 — if the opposite is true,
Xo= 1 —if building’s exterior walls are made of wqog= 0 — if the opposite is true,

X10= 1 - if building’s exterior walls are built of wdéwall, x,o= 0 — if the opposite is true,

x11= 1 if building’s exterior walls are built as boeldwall, x,= 0 — if the opposite is true,

X12— number of years, which have passed from thewhtn residential building was made available far ustil the
date of sales transaction,

X13— physical depreciation of the residential buildiegpressed as percentage,

x14— floor on which the apartment is located,

X15— area of an apartment’m

X16— humber of rooms in an apartment.

The development of linear multi-factor regressiamsists of three iterations. In the first
iteration, all coefficients of independent variabbe, their standard deviations and P-values are
determined with the help ofMicrosoft Excél tool “Data Analysis. In the second and third
iterations, the variables x whose P-values aresthallest are selected. In conclusion of the third
iteration, those dependent variables x, which w# included in the econometric model for
apartments’ valuation, are obtained, the coeffisieri these variables x as well as the free member
of linear regression are determined.

In table 1, the selection of dependent variablés demonstrated and the coefficients and P-

values of these variables are presented.

10



Table No. 1The selection of dependent variables x, coefficeanhd P-values of variables x in
three iterations of regression’s construction

1% iteration 2% iteration ¥ iteration
Coefficients| P-values Coefficients P-values Cagedfits| P-values
4
Xy 0,61  4688,04 0,32 3 535,89 0,42
292 37
5
X 5 284,32 0,01 4 769,58
132,08 0,03 0,01
3,53 0,04 3,37
X 345 0,06 0,04
X4
42.20 0,98
X (1 (809,53) 0,68
> 225,03) 0,77 ’ ’
| (30460) 095
X7 4 N/A
1
Xg ( N/A
676,42)
(1
X9
223,35) 0,88
2
3 644,82 0,56
X10 553,05 0.79
2
3 549,56 0,43
Xu 308,37 0.76
X190 (71,00) 0,49 (104,88) 0,02 (80,25) 003
X
L (41,17) 0,80
X 0,45 817,54 0,29 747,93
1w (769,15) ( ) ( ) 0,30
X 353,21 0,00 371,57
15 352,24 0,00 0,00
xi6| (1723,03) 0,08 (1802,12) 0,01 (1903,17) 0.00

Source Made by the author using the data provided byeStand Service of
the Republic of Latvia in 2015.

In conclusion, a linear regression is construckguch expresses the dependence of potential

sales price of an apartment on the following vdeab

11



the location of the apartment — in Cesis or in Al

area of land plot, which appertains to the apartymeh

number of years, which have passed from the datenwhksidential building was made

available for use until the date of sales traneacti

floor on which apartment is located,

area of an apartment, in’m

number of rooms in an apartment.

Following linear regression is composed:
y =3535,89 +4 769,58 + 3,37x3- 80,25X12- 747,93X14+ 371,57x15- 1 903,1716

This regression represents an econometric modeichwis applicable to estimation of
apartments’ fair value in Cesis and in Aluksne.
Conclusions and recommendations

Upon completion of the study, the author concluties a combination of the three methods —
market or sales comparison, income, cost methodsould be applied, in order to arrive at an
apartment’s fair value estimate of higher qualitfhe econometric real estate valuation method
allows to synthesize the elements of market orssalemparison, income and cost methods;
therefore the application of this method in theuasibn of apartments is advisable. In order towappl
econometric valuation of residential apartments piractice, available statistical data about

apartment objects are regressed against their gates.
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SOME NOTES ON STATISTICS ON INNOVATIONS AND
INNOVATION SUPPORT POLICY IN LATVIA

Svetlana Jesievska
University of Latvia, Aspazijas blvd. 5, &, LV-1050, Latvia
mozir@inbox.lv

Abstract

Some notes on statistics on innovations and innovah support policy in Latvia
Key words:statistics, innovation support policy, Communitgpdvation Survey, innovation system, co-operation
Innovation is the engine of longin growth of national economy. Innovation is tlesult of the interactions among
enterprises, policynakers and the institutions that create the enwemt where enterprises innovate. Therefore,
innovation support policies aiming to improve cceeogtion between the enterprises and institutionthéninnovation
system and to increase the ability of enterpriseisléntify and absorb new technologies, are moktatde. Analysis
and understanding of the innovation survey resoéta help policy-makers to identify strategies famproving
innovative performance and overall competitiveneSshe national economy. Nowadays the majority ofirtries
throughout the world conduct innovation surveysEurope they are known as the Community InnovaSonveys
(CIS) and are conducted at regular intervals. Undil, little analysis on the Latvian innovation\sy data was made
by researchers and policy makers. This paper dissuthe last innovation survey results in Latvid eafreshes the
importance of qualitative statistics on innovatidmmh for Latvian and foreign users and proposes th@ innovation
survey data can be used by Latvian policy-makehg. theoretical and methodological evidence in shigly is based
on the analysis of the economics literature andndgific papers, conference and seminar papers| tegaments, the
statistics database of Eurostat, internationalssizdl and methodological materials. A review bé tbibliography, as
well as methods of statistical analysis such asigng, processing and comparative analysis haslynb&en used in
this paper. The author aims to suggest ways todugpthe data collection on innovations and themneenetric
analysis in Latvia.

Kopsavilkums
Da as piezmes par inov ciju statistiku un inov ciju atbalsta politiku Latvij

Atsl gas vrdi: statistika, inovciju atbalsta politika, Kopienas inosiju apsekojums, inoxiju sist ma, sadarlpa

Inov cija ir tautsaimniedas ilgtermia attstbas dzinjsp ks. Inov cija ir sadartbhas rezultts starp uz mumiem,
politikas veidotjiem un iestd m, kas rada vidi, kuruz mumi var ieviest inowijas. Tp c visvrtg k ir inov ciju
atbalsta politika, kuras m is ir uzlabot sadarbu starp uz mumiem un institcij m inov ciju sist m un palielint
uz mumu spjas noteikt un apg jaun s tehnoloijas. Statistisko inowiju apsekojumu rezultu analze un izpratne
var paldzt politikas veidotjiem noteikt strat ijas inovatv s aktivittes uzlaboSanai un koai valsts
tautsaimniedas konkurtsp jas stimulSanai. M sdiens gandiz vis s pasaules valst notiek inovciju apsekojumi.
Eirop tie ir zin mi k Kopienas inovciju apsekojumi un tie tiek veikti katru otru gadudz Sim Latvijas inovciju
apsekojuma datus maz anajip tnieki un politikas veidofi. Saj rakst ir apl koti p d jie inovatv s aktivit tes dati
gan Latvij, gan ES valss; ir atsvaidzints kvalitatv s statistikas par inogij m nozmgums gan Latvijas, gan
rvalstu datu lietofiem; ir sniegti ierosinjumi k inov ciju politikas datus var izmantot Latvijas politkaeidotji.
Autores mr is ir izstrd t ieteikumus, k uzlabot inovciju statistikas datu Sanas procesu un rezuit
ekonometrisko anai Latvij . P t juma teortisk s un metodoloisk s atzi as ir balstas uz ekonomisls literat ras,
zin tnisko ptjumu, konferences matehi, seminru dokumentu, juridisko dokumentu, Eurostat datwzels,
starptautisko statistikas un metodakko materilu analzi. Statistiks analzes metodes, piemam, grupSana, datu
apstr de, saldzinoS analze ir izmantotas Sajakst.

Introduction

The future of Europe is connected to its powentwvate that is why the Innovation Union -
an initiative for an innovation-friendly Europe wastablished. The Innovation Union is part of the
strategy Europe 2020 that aims to create smaitiisable and inclusive growth (Innovation union:
a pocket guide on a Europe 2020 initiative, 2013).

Competitive Europe was one of the main prioritiésthee Latvian Presidency for the six
months’ time period starting from 1 January 2015n{stry of Economics, 2015). In the context of

Competitive Europesesearch and innovation are of great importancerasigers for new
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sources for growthAs a result, building strong links between the Wat@mn Union and the
European Research Area is essential. The Latviasiddncy placed an emphasis on the
enhancement of the European Research Area (ER#Ydghrthe ERA Roadmap and improved ERA
governance, focused on ERA implementation aspEtisadded value and the optimal use of public
investments in research (European Office Cyprus).

The Latvian Presidency was responsible for devatppreconditions for attracting additional
investments to the European Union economy (e.gEtivepean Fund for Strategic Investments).
The European Fund for Strategic Investments cane#to projects, which promote innovations
and facilitate competitiveness of the EU, the Fusogports projects that have previously been
considered too risky to be granted a loan (Ministrjoreign affairs of the Republic of Latvia).

Higher research and development (R&D) spendingpvation, productivity, and per capita
income reinforce each other and lead to sustaimeg-ierm growth (Hall & Jones 1999; Rouvinen
2002). Various aspects of the development of intioman the works are analyzed by Shumpeter
J.A. (Shumpeter 1982), Yakovets Y. (Yakovets 198@ndratyev N.D. (Kondratyev 2002), Porter
M. (Porter 2006), Marenkov N.L. (Marenkov 2009), Kioin D.I. (Kokurin 2011). Dougherty D.
believes that an innovation involves all the atiixg that take place in the society from education
scientific research, protection of intellectual peay rights, organization of production, market
research and marketing of the products on the médtaigherty).

Innovation support in Latvia

In order to promote innovation activity in Latviadhto strengthen chain links in the Latvian
innovation system the following general activitiee performed: activities for improvement of
scientific activity, development of necessary R&BDfrastructure, creation of conditions for
improved technology transfer, strengthening tidsvben researchers and entrepreneurs to boost the
commercialization of research results, supportimg €xpansion of innovative and technology-
oriented companies as well as offering new findnicistruments (seed and venture capital) for
companies, especially innovative SMEs.

There are four equally important elements emphdsuzghin the Guidelines oMNational
Industrial Policy for 2014-2020approved by the Cabinet of Ministers in JuneZtg,3) to improve
national innovation system: 1) knowledge capadyjnnovation supply, 3) innovation demand,
and 4) transfer system. At the same time, natiomalvation policy objectives and actions are set
out in theScience Technology Development and Innovation GuidelinesA22020 (approved by
the Cabinet of Ministers in December 28, 2013) (stny of Economics 2014).

The tax system plays one of the key roles in thevative activity stimulation. Due to the tax
burden simplification, the organizations receive tadditional possibilities for the maximum
increase in the financial and economic activity fipgbleness and for the further effective
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manufacture development (Nechaev 2014). Effectidg I, 2014, Latviarcompanies can subtract
from their Corporate Income Tax three times the am@f expenditures invested in Research and
Development (R&D) activities. Previously, the alledv amount was 1.5 times the R&D
expenditures (LIAA 2014). In practice, R&D expenués are associated with large uncertainty and
risk, as it is unknown whether the R&D will indesdcceed in producing new products/services,
and a large share of spending goes to human cégiteth as scientists and engineers). Therefore, it
is difficult to get a bank loan without physicallleteral. Also, bank funding is targeted more to
already-established businesses rather than start@wedbank). The initiative to subtract the
Corporate Income Tax three times the amount of mdipgres invested in R&D is new in Latvia
and the effect of this initiative are not yet sedliln author’s view, an information about entespsi
who applied to this programme is extremely usebulstatisticians as it provides an opportunity to
analyse enterprises engaged in R&D activities.

Development of international integration and coagien, like joint projects, technology
transfer to less developed sectors and improvedogment prospects for scientific staff, gives
improved opportunities for scientific and technabad progress and increased access to new
technologies.

There are some examples of international orgawoizatiand projects where Latvia
participates: Demola, Latvian Technological Ceni#dREKA-Eurostars project.

Demola is an international organization that fé&iés co-creation projects between university
students and companies, either locally or inteomatly. DEMOLA project in Latvia was launched
in 2014 by Latvian IT Cluster with the support ofifisétry of Economics and Investment and
Development Agency of Latvia. DEMOLA Latvia has seioperation with major universities of
Latvia (University of Latvia, Riga Technical Uniwttly, Riga Business School, Art Academy of
Latvia, Vidzeme University of Applied Sciences, Aita Collage, University College of Economics
and Culture, RISEBA, Riga Stradins University, Ridaacher Training and Educational
Management Academy, Liepaja University, Ventspilaiwdrsity Collage) as well as leading
industry clusters (Demola Latvia portal).

Latvian Technological Center (LTC) is innovationdaiechnology oriented business support
structure, which stimulates establishment and drowf knowledge based SMEs creating
relationships between research and industry as asllencouraging SMEs to trans-national
cooperation. LTC was founded in 1993 as Ltd. compéauat in 2004 changed the legal status to
Foundation. The founders are Riga City Council,viaat Academy of Sciences, Institute of
Physical Energetics and Latvian Society for QualityC is involved in designing of State and
regional innovation strategy. Representatives ofCLdften participate in working groups for
preparation of different State level documents mmovation and SME policy, for example, LTC
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was partner of the consortium that developed regiomovation strategy for Latvia (RIS Latvia
Project) (Inno Support Transter portal).

The Green Technology Incubator, based in Riga,gbriogether eco-minded entrepreneurs
and scientists and focuses on inter-institutionallaboration and knowledge flows between
universities, research institutions and green-megtufing businesses to provide support for new
green-manufacturing technologies. The incubatarj@nt project of Riga Technical University, the
University of Latvia and the Norwegian Industria¢\2lopment Corporation SIVA. The Incubator
not only helps green innovation ideas to entemtleket, but it also promotes co-operation between
the private and academic sectors as well as theege of experience and knowledge in the area of
green technology between Latvia and Norway (EEAN@Graortal).

Participation in international projects is a greaty to improve practices and results through
exchange and synergy of the ideas, knowledge apériexce. A good example is innovation
cooperation between Switzerland and the BalticestafThe Baltic States (Estonia, Latvia,
Lithuania) are one of the emerging regions in Earggarticularly with regard to the development
of innovation activities. Switzerland is therefargerested in establishing close contact with the
Baltic States in order to promote applied reseaol development activities with them. The
cooperation between Switzerland and Baltic Statédstake place to a large extent under the
EUREKA and Eurostars innovation programmes (Researd Innovation SERI portal). In the
context of the Baltic-Swiss cooperation, in NovemB@15 a Brokerage Event for Horizon 2020
took place in Riga. Companies, universities andaeshers from all over Europe participated in the
event to share project ideas and find collaborapariners from industry and academia to create a
proposal for Horizon 2020 (State Secretariat foudadion, Research and Innovation SERI portal).
In May 2015 Baltic-Swiss Innovation Matchmaking Bv¢ook place in Lithuania. This event was
designed for companies (especially SMEs) and rekees, who are interested in international
close-to-market research & development projectstidf@ants learnt about funding opportunities
and have to chance to meet and talk to potent@éegt partners from Switzerland and the Baltic
countries (Baltic-Swiss Innovation Matchmaking).

The EuroNanoForum is a meeting point for industggience and policy. The
EuroNanoForum 2015 is organised in Riga as patthefLatvian presidency of the Council of the
European UnionThis event presents innovation as driver for ecanognowth, presents new
technologies arising from nanotechnologies and ek materials, and discusses the new
applications and commercialisation potential foesth technologies. The program offers the most
important framework conditions — safety, IPR, edwra standards, regulations and funding

(EuroNanoForum 2015 portal).
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The 5th ASEM ME Seminar on Innovative Competenaes EBntrepreneurship Education is
held in Riga. The ASEM ME Innovative Competence®gPamme aims to support ASEM
members to share knowledge on how the educatidorsesn create a more proactive involvement
of children and youth towards innovation and cretiASEM portal).

In 2015 Latvia for the first time is assuming theegdency of the EU Council. Priorities of
the Latvian Presidency relating R&D and innovatvait focus on better integrating the Innovation
Union with the European Research Area (ERA), fasteEurope-wide networks without barriers
while taking full advantage of using the potentidl national research and innovation systems
(Moverim portal 2015).

Promotion of economic growth is important not oridy Latvia, but also for the entire
European Union (EU). Therefore, during the Latvi®=esidency in the EU Council, the most
significant priority in the economic and financsactor will be promotion of EU growth. One of the
most important tools for EU growth promotion is tmyestment Plan for Europe called Juncker
Plan. Juncker Plan will be one of the main taskshefLatvian Presidency (Ministry of Finance
2015).

Latvia has submitted projects worth more than 1l@hieuros under the Investment Plan for
Europe announced by European Commission PresidantQlaude Juncker. The main investment
segments are knowledge and digital economy, whish iacludes public and private partnership
research and development projects (R&D), the En&tgion, which includes power links and
power generation, energy saving projects, transpehich includes corridors and connections,
urban transport and social infrastructure, whichcludes education institutions, health,
environmental and urban environment projects (XanNews 2015).

Innovative performance

As Fagerberg and Srholec (Fagerberg & Srholec 20@8¢ pointed out peculiarities in
nature, geography and history influence the abiitya country to develop a well-functioning
innovation system. In this regards, the Baltic &adre an especially interesting case for studying
innovation performance as well as the factors lkhire differences in innovativeness between
Latvia, Estonia and Lithuania. In autumn 2014 thessy was held in the Baltic States in order to
find out innovation plans in small and medium eptisies (SMES) - 6 125 SMEs took place in it (2
022 SMEs in Latvia, 1 266 in Lithuania and 2 837Estonia). In Estonia 73% of the surveyed
enterprises answered that they plan to investriovations during 2015 while a year ago 60% were
planning to do so. Significant increase in innomatplans observed in Lithuania: in 2015, 69% of
SMEs plan to engage in innovation activities wlalgiear ago only 42% had plans to innovate.
However, in Latvia there is an opposite trend: lvenber of Latvian SMEs who are planning to
innovate has declined from 48% to 39% during lastryln Latvia information and communication
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(69%), entertainment (57%) and industry/energeti®%) sectors are the most active ones in
innovation plans during 2015. Administration (22%pansport and logistics (34%) as well
agriculture and fishery (34%) are among the mossipa sectors in terms of innovations in Latvia
(The Baltic Course 2015).

According to the Community Innovation Survey resubmpared with 2006-2008, the share
of innovative enterprises in the EU28 decreased.bypercentage points in 2010-2012, from 51.5%
to 48.9%. The greatest decline in the proportiomabvative enterprises was observed in Cyprus
(56.1% in 2006-2008 compared with 42.1% in 20102@t -14.0 percentage points), Germany (-
13.0 pp), Romania (-12.6 pp), the Czech Republi2.{- pp) and Spain (-9.9 pp). On the opposite
end of the scale, the share of innovative entexpriscreased the most in 2010-2012 compared with
2006-2008 in Malta (from 37.4% in 2006-2008 to B4.#h 2010-2012, or +14.0 percentage points),
followed by the Netherlands (+6.5 pp), Latvia (+@fA) and the United Kingdom (+4.7 pp). It
should be noted that the proportion of innovatiméegprises in 2010-2012 compared with 2008-
2010 has grown in only 5 Member States: in Malteg United Kingdom, Hungary, Latvia and
Bulgaria (Eurostat News Release 2015).

During 2010-2012, for the EU-28 as a whole, moantbne quarter (27.5 %) of enterprises
reported organisational innovation. Marketing inatton ranked second, being implemented in
24.3 % of all enterprises. Product innovation (watn that encompasses new or significantly
improved goods or services) was introduced in 28.@8f enterprises. Relatively few enterprises
(21.4 %) implemented process innovations. It isangnt to note that individual enterprises may
have introduced more than one type of innovation.

Among the EU Member States, Germany, France, Landh Lithuania were the leaders in
this specific type of process innovation: more tiaim 10 process innovative enterprises in these
Member States reported innovations related to ththaus to manufacture or produce goods and

services.

Table 1.Share of innovative enterprises by main type of awation, 2010-2012
(% of all enterprises)

Innovative Product innovative| Process innovative Organisation | Marketing
enterprises (including enterprises enterprises innovative innovative
enterprises with enterprises | enterprises
abandoned/suspended
or on-going
innovative activities)
EU-28 48.9 23.7 214 27.5 24.3
Estonia 47.6 20.7 23.8 21.7 21.9
Latvia 30.4 10.4 12.7 16.9 16.5
Lithuania 32.9 11.6 13.1 17.5 19.3

Source: Eurostat, Statistics Explained, Innovation Stemtsst
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The contribution of technological innovation to inatl economic growth has been well
recognized in the economic journalism (Solow 19B®&mer 1986) as well as empirically. In
comparison with Estonia and Lithuania, Latvia shdwée lowest proportion of innovative
enterprises as well as Latvian innovative resuktsnaarkedly below the EU-28 level (see Table 1).
Passivity of Latvian SMEs in terms of investmentnew technologies and new products is a
negative trend. In medium-term, this attitude cdeltd to decreased competitiveness and to lower
export capacity of Latvian enterprises (The Baltmurse 2015).

In the last decades, environmental concerns wemeasingly considered by policymakers.
Latvia belongs to the group of modest eco-innowatdhe Eco-innovation Scoreboard 2013 places
the country 2% in the EU28 ranking.

This modest performance can be associated withatkeof political commitment to research
and innovation in general. The most important feecttampering eco-innovation development in
Latvia are the lack of targeted policy frameworkl dne small number of companies that are active
in environmental technology sector. At the sameetessential pre-conditions for eco-innovation
development in Latvia is the fact that almost hafifLatvia’s territory is made up of natural
ecosystems that have gone largely untouched bymaking the country an attractive destination
for eco-tourism (Eco-innovation observatory).

Figure 2.EU28 Eco-innovation scoreboard 2013, composite inde

Source: Eco-innovation observatory, 2013

Some good eco-innovation examples in Latvia:

The company Sun Investments has created a newag@meof sun energy collectors, SelSol,
which are competitive with analogue technologiesatad in other parts of the world (Selsol
portal).
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The certificate “Green Holidays” is a national dabel affirming environmental quality in

holiday properties which save natural resources us®lthem rationally, offer environment

friendly tourist activities, healthy, locally proded food and extensive information on the
local natural, cultural and historical attractioff$ie label was established by the Latvian

Country Tourism Association under LIFE programmedEelotajs portal).

The Innovation Output IndicatqiResearch and Innovation performance in Latvia.@rgu
Profile 2014), launched by the European Commissin2013, focuses on four policy axes: 1.
growth via technology — (patents); 2. jobs (knowjledntensive employment); 3. long-term global
competitiveness (trade in mid/high-tech commodjtigs future business opportunities (jobs in
innovative fast-growing firms).

The graph below (Fig.1) enables a comprehensivgpaoson of Latvia's position regarding
the different indicator components. The graph Bighows that Latvia is a low performer in the
European innovation indicator. This is a resulkoo¥ performance in all components (Research and
Innovation performance in Latvia. Country Profil@l2).

Figurel.Latvia — Innovation Output Indicator

Source: European Commission. Research and Innovation imeaioce in Latvia. Country Profile
2014. [skats 10.02.2015]. Pieejams (Accessed): http://eopueu/research/innovation-
union/pdf/state-of-the-union/2014/countries/latpd.
Notes:
All data refer to 2012 except PCT data, which réde2010.
PCT = Number of PCT patent applications per bili@dP, PPS.
KIA = Employment in knowledge-intensive activitigsbusiness industries as % of total employment.
DYN = Innovativeness of high-growth enterprises fyment-weighted average).
COMP = Combination of sub-components GOOD and SERihg equal weights.
GOOD = High-tech and medium-high-tech products etgpas % total exports. EU value refers to EU-28rage
(extra-EU = 59.7 %).
SERV = Knowledge-intensive services exports as ¥t service exports. EU value refers to EU-28rage (extra-
EU =56 %).
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According to the Report “Research and Innovatiorfgmance in Latvia. Country Profile
2014.” Latvia’s poor innovation performance congsuo weaken its competitiveness. Latvia has
one of the lowest business R&D intensities in thé [B.15% in 2012). The national innovation
system is overshadowed by low scientific perforneares measured by the share of scientific
publications in the top 10% most cited which att jd%bo is significantly below the EU average.
Latvia has set a national R&D intensity target &i%. This seems to be too ambitious. According
to the period 2007-2012, Latvian R&D intensity gratvan average annual rate of 2.0%, which is
slightly below the EU average. Taking into consadien this data, we can conclude that an average
annual growth rate of 10.8% is required over theope2012-2020 to reach the 1.5% target. One
more negative feature is the following: accordingthie results of the 2012 EU Industrial R&D
Investment Scoreboard, there are no Latvian comepani the top 1000 EU companies listed by
publication. In fact there are no large R&D intemesiirms in the Latvian economy, which is mainly
characterised by SMEs and microenterprises (Reseand Innovation performance in Latvia.
Country Profile 2014).

Taking into account the results of Latvian R&D amhovation performance, the author
concludes that design of Latvian innovation suppaticy should be more databased as well as
new methods of analysis are necessary to undergtaonslative behavior, its determinants and its
impacts.

Data-based innovation support policy

Data-based decision making is a continuous prooésanalyzing and evaluating data to
inform important decisions and actions to suppanbivation activity. In the field of statistics, the
Latvian Presidency focused on economic governancecaality issues in the area of statistics
(Latvian Presidency of the Council of the Europ&kmon).

The measurement of innovation and its dynamicd igreat importance for theoretical and
empirical analysis of growth models and to supprtlecision-making process for potential
investors. The measurement of innovations is sup@dby important role of statistical data in
improving national technological capabilities (Aitoingi et al. 2009).

The measurement of innovation has developed togeilidn the understanding of the
innovation process. Today a large majority of caestthroughout the world conduct innovation
surveys. In Europe they are known as the Communitgvation Surveys (CIS) and are conducted
at regular intervals. Th®slo Manualnowadays is the main international source of dinds for
the collection and use of data on innovation agigiin industry.

The following reasons justify the efforts to collsgstematic statistical data on innovations:
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Data for theoretical analysis: innovation indicatoan be used to test innovation theories (for
example to test hypotheses that innovation is tle¢erchinant of economic growth,
productivity, competitiveness and employment) (Famnet al. 2002; Pianta et al. 1997).
Innovation policy should be evidence-based: polwgkers need to locate their country
position in the global landscape to identify nafibstrengths and weaknesses of national
innovation system and to assess the effectiverfabe olicies adopted (Furman et al. 2002,
Pianta et al. 1997).

Input for enterprises’ strategies: innovation statal data help managers to understand

deeper technological progress, data from diffenintries allow to understand better the

geographical contexts in which enterprises canldpewend create their innovative activities.

The leading reason why innovation surveys are pad regularly is need to benchmark and
monitor innovation performance of the countriesdolasn appropriate indicators and scoreboards. It
is not a primary goal to provide data for economesnalyses of innovation, but indirectly and
progressively help to improve evidence-based pofgommendations. Nevertheless, a simple
confrontation of some descriptive statistics drafsom the innovation surveys can help in
identifying situations calling for some type of @yl evaluation and intervention (Mairesse &
Mohnen 2010).

As well the CIS data is widely used by scientistd eesearchers.

One of the recent examples is the research of Robirand Stubberud (Robinson &
Stubberud 2011), where the CIS-2004 data for Npmwas used to compare the main information
sources for innovation (from the point of view bktcapacity to absorb knowledge) among small,
medium and large companies, Robinson and Stubkmmduded that among the companies that
introduced innovations to products or processesnthin source of information mentioned was the
company itself, i.e., an internal source (49.9%5%5 and 62.8%, respectively for small, medium
and large companies). As to external sources,tsliare the most cited source (33.9%, 36.3% and
41.4%)), followed by suppliers (20.3%, 20.3% and/%®, competitors (8.7%, 10.8% and 12.1%)
and participation in conferences (8.3%, 10% anéol.@obinson & Stubberud 2011).

Lilian Santos and Aurora A.C. Teixeira used a sanghl6 593 companies that answered the
Community Innovation Survey 2008, in order to assése determinants of innovation of
Portuguese companies by comparing the servicersaotb other sectors of activity (specifically,
manufacturing industry, utilities and constructioAmong the main results obtained, researchers
highlighted:

1) the non-linear impact of human capital on th@iration performance of companies — Master
degree emerges as a critical factor in corporatevation, whereas the PhD level is

negatively related to companies innovation perforoea
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2) knowledge-sourcing activities (systematic R&Dhiagements, innovation-based training,
purchase of machinery and equipment for innovatappear as central to firms’ innovation
process;

3) although university-company relationships areakveand have a neglible impact on the
generality of companies’ propensity to innovategythend to be rather important for the
innovation performance of services companies;

4) participation in innovation activities in coopéion with foreign partners appears as a key
factor in the innovative performance;

5) companies in the service sector in general,ian¢howledge-Intensive Business Services in
particular, that effectively and continuously inv@s R&D activities are most innovative
(Santos & Teixeira 2013).

Innovation data collected through the CIS are usedeveral documents: the EU 2020
Strategy monitoring, the Innovation Union Scoreblpdhe EU Competitiveness Report, and the
State of the Innovation Union. Other policy areaswhich the CIS data are relevant: Framework
programmes/Horizon 2020; sectoral policies; Smiadl medium sized enterprises (SME) policies;
innovative public procurement; fiscal incentive§@-Innovation (Deiss 2014).

Several countries use the CIS in their nationaltegies (Romania, Denmark, Finland, Malta,
Estonia etc.) (Es-Sadki 2014). Why Latvian policgkars do not commonly use the CIS data?

One possible shortcoming of the CIS data is thatstiatistical indicators of small countries
(including Latvia) are particularly sensitive teetkelf-perception and self-reporting of respondents
The possible solution here is a direct contact \thih respondent. Direct contact helps to identify
weaknesses of the survey questionnaire, which dhibeih be corrected. As a result, more precise
answers from respondents will be obtained.

The population of the CIS is determined by the sizihe enterprise and its principal activity.
All enterprises with 10 or more employees in anyhaf Core NACE categories are included in the
statistical population (Eurostat. Results of thenownity innovation survey 2012). The CIS is a
sample survey which does not cover all enterpréses sectors of the business economy. Micro-
enterprises are not included in the statisticalutetpon of the innovation survey. While there are
various types of innovation, such as process inmmvamarketing, organizational or product
innovation, several authors have proposed thatéwelopment of new products is a result of the
innovation process carried out by small enterprid@amanpour 1996) and micro-enterprises
(Benito Hernandez et al. 2012). Moreover, SMEs @frgreat importance to Latvia’s business
economy as they provide 78% of employment and 72%lae added, significantly higher than the
EU averages (67% and 58% respectively). Latviagraportionally fewer micro-firms and more
SMEs than the EU as a whole (European Commissiatergrise and Industry 2014 SBA Fact
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Sheet. LATVIA.). For the reasons discussed abowel dtvia it would be extremely useful to
develop additional innovation survey to collect armimpile time series of data pertaining to
innovation activities in micro-enterprises. Theputfrom this study shall be used by policy makers
in analysing and understanding the diffusion, usage practice of innovation in micro-enterprises
in Latvia. This survey could be conducted everyryedh the reference period one year. This
approach will provide operational statistical daapolicy-makers.

In order to make a qualitative analysis of R&D andovation activities in the country data
from various sources should be linked together.eéxample in Belgium, in order to evaluate R&D
policy in the country, the CIS data are suppleméntéh information from the Belfirst database
which contains the annual account data of Belgianst Furthermore, the firms are linked to patent
data from the European Patent Office (Aerts & Cizakr2004).

Latvia is among EU countries with the lowest inroya activity. An essential question for
policy-makers is how to get non-innovators to b@owative? What prevents some enterprises from
innovating? What barriers do they face? In the 2034 Questionnaire, questions on the reasons
and barriers not to innovate are included. In pecacinnovation survey data alone is not enough to
explain the choice of innovating or not, because feriables are usually collected for all
enterprises (including non-innovators) in the inaoon surveys. One solution would be to collect
more data about non-innovators in the surveys tekms. Another one would be to merge the
innovation survey data with census data, accournatg, or data from other surveys. This will offer
a larger choice of instruments to correct for emhmity and measurement errors; and more
generally, it will provide more explanatory variablto the non-innovators problem (Mairesse &
Mohnen 2010).

The elaboration and appropriate implementationllothea recommendations provided above
will be dependent from an active and organizedabaltation between economists working on
research and innovation issues; statisticians resple of the innovation surveys and policy-
makers responsible for development of innovatigopsut policy. Such collaborations tend to exist
in all the countries, but in Latvia, it is in amat limited and occasional way. The collaboration
between statisticians, economists and policy-makelsitvia should be much stronger and stable to
be productive. Author believes that in the futuraavation surveys could possibly be adapted to
allow for some form of policy evaluations in Latvia
Conclusions and recommendations

Innovation support policy in Latvia should be datsed. Community Innovation Survey is
designed by Eurostat in cooperation with the EUntoes, but in practice the survey serves the

needs of the EU institutions.
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One possible shortcoming of the CIS data for Latvimlicy-makers is that the statistical
indicators of small countries (including Latviapgparticularly sensitive to the self-perception and
self-reporting of respondents. The possible satutiere is a direct contact with the respondent.
Direct contact helps to identify weaknesses of shevey questionnaire, which should then be
corrected. As a result, more precise answers fempandents will be obtained.

The population of the CIS is determined by the sizthe enterprise and its principal activity.
Micro-enterprises are not included in the stat@tpopulation of the innovation survey. In Latitia
would be extremely useful to develop additionalovation survey to collect and compile time
series of data pertaining to innovation activitiesmicro-enterprises. The output from this study
shall be used by policy makers in analysing ancetstednding the diffusion, usage and practice of
innovation in micro-enterprises in Latvia. This &y could be conducted every year with the
reference period one year. This approach will gteaoperational statistical data for policy-makers.

Latvia is among EU countries with the lowest inroya activity. An essential question for
policy-makers is how to get non-innovators to beowative? In practise, innovation survey data
alone is not enough to explain the choice of intiogaor not, because few variables are usually
collected for all enterprises (including non-inntrg) in the innovation surveys. One solution
would be to collect more data about non-innovaiorthe surveys themselves. Another one would
be to merge the innovation survey data with cerdata, accounting data, or data from other
surveys.

Taking into account the results of Latvian R&D amovation performance, the author
concludes that the design of innovation policy s$ticiake into account the characteristics of
technologies, people and locations, as well adinkages and flows between them. New methods
of analysis are needed to understand innovativawbetr, its determinants and its impacts at the
level of the individual, the firm and the organipat

The appropriate implementation of the recommendatiorovided above will be dependent
from collaboration between economists working oseagch and innovation issues; statisticians
responsible of the innovation surveys and policykens responsible for development of innovation
support policy. Author believes that in the futimaovation surveys could possibly be adapted to

allow for some form of policy evaluations in Latvia
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Abstract

Factors causing in-work poverty in Latvia and othercountries of the European union
Key words:in-work poverty, in-work at-risk-of-poverty raemployment, wage, household, family
The aim of this article is to define and analyze thain factors and reasons of in-work poverty imopgan Union
countries thus in Latvia.
The working poor are working people whose inconadlslkielow a given poverty line. Depending on hove atefines
“working” and “poverty”, someone may or may not deunted as part of the working poor. While povastyften
associated with joblessness, a significant proportf the poor are actually employed. Largely bseathey are
earning such low wages, the working poor face nooeobstacles that make it difficult for many oéitinto find and
keep a job, save up money, and maintain a sersafefiorth.
On the one hand, working poor can be regarded asp®ysons who are working, on the other as workiexgon who
are poor. Each perspective has far-reaching coesegs for the undertaken research: studies follpwive latter
perspective — working but poor — often stress #levance of labour-market related factors. Howeiters also
important to focus on the question of how suchedéhces can be explained from a broader perspeafipeverty
research. In general, there are results that corfinth welfare state measures and labour markgtuitiens have an
influence on in-work poverty.

Kopsavilkums

Faktori, kas izraisa str d joSo nabadzbu Latvij un cit s Eiropas Savierbas valsts
Atsl gv rdi: str d joSo nabadba, str d joSo nabadbas likme, nodarbirt b , alga, mjsaimniecba, imene
S raksta mr is ir noteikt un izanaliz str d joSo nabadbas galvenos faktorus un iemeslus Eiropas Saasrvalss,
t d veid ar Latvij .
Str d joSie nabadzgie ir tie cilv ki, kuri ir nodarbinti, ta u vi u ien kumi ir zemki, nek noteiktais nabadhas
slieksnis. Atkatb no t, k tiek defin ti nodarbintie un nabadba, cilv ks var bt un nebt pieskaitts pie strd joSiem
nabadzgiem. Nabadba oti biei tiek asocita ar bezdarbu, statistiskie dati pd#, ka liela da nabadzo ir
nodarbinta. Liel koties zemu algu d; str d joSie nabadgie sastopas ar daudziem agsem, kas samazina wi
iesp jas atrasts vai paturdarbu, ietaup naudu un uztut pascieu atbilsto$ | men.
No citas puses, sl joSos nabadgos var defint, k nabadzyos cilv kus, kuri ir nodarbirti, no citas puses, k
nodarbintie, kuri ir nabadzyi. Katrai no perspekt m it t lejoSas sekas nababas ptjumos: ptjumos, kuri ir
fokus ti uz nodarbintiem, bet nabadgiem, tie uzswts darba tirgus un tfaktori. Tau ir svargi ir ar noteikt, k
veidojas 8da veida at3r bas. Kopum var pateikt, ka tie pieda, ka gan valsts sotis politikas, gan darbu tirgus
nost dnes ietekmstr d joSo nabadbu.

Introduction

In-work poverty is a very extensive problem. In td, 8.6% of people at work live below
the poverty risk threshold in 2008. More concretéys means that out of the 81 million income
poor in the European Union 17 million are workénsLatvia this number is even higher — 10,5%.
It means 10,5% (around 5970 people) of people akwo Latvia live below the poverty risk
threshold in 2008 (researchade by the author using Eurostat data base (In-arisk-of-poverty rate.. 2015))
The working poor represent 15% of the 120 milli@ople included in the new Europe 2020 social
inclusion target.

After 2000, the economic growth has been the maama of poverty reduction. In 2008, for
the eighth successive year European countries eppmegistered a significant growth rate. The

developments and reforms within the national sopratection system increasingly targeted the
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poor yet, benefits of the economic growth failedr@ach all sections of the population including

many people in employment that are still to be tbamong those affected by poverty. Since the
fall of 2008, the effects of the economic downtueflected in increasing number of people being

left without the earnings from their lost jobs winicame to add to already existing problems related
to poverty and social exclusion.

The prevalence of in-work poverty in European Unioncountries

There is a very wide variation in the national ioflv poverty rates across the European
Union (EU). The countries with the highest rate@13 (Diagram 1, research made using Eurostat
database) are Romania (18%), Greece (13%), PolahdPartugal (around 11%), Italy, Spain and
Luxembourg (almost 12%). The countries with the detvrates are Finland (less than 4%) the
Czech Republic (4%) and Belgium, Denmark, Nethesaf@round 5%).

The characteristics of in-work poverty view botldiwidual and household level. Individual
features such as age, education and gender arendeated as having an influence on the risk of
being poor. Low pay, under-employment and familpcures join together to explain working
poverty. The factors that contribute to working edy such as working part-time, having low

education, being self-employed, or a lone paremtify a temporary contract.

Diagram 1ln-work at-risk-of-poverty rate in EU countries 12013 (%)
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Source: Made by the author using Eurostat data base (k-arisk-of-poverty rate. 2015)

The experts of EU report that in most countrieseh®s been relatively little political debate
or academic research on in-work poverty. They pout that the policy discourse has been
dominated in most countries by the question of h@awnprove the chances of the unemployed to
find employment and not on the question of in-wpokerty. Indeed, several suggest that one of the

impacts of the economic and financial crisis hasnb® move the issue of in-work poverty still
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lower on the policy agenda. The impact of risingmployment due to the crisis has reinforced the
already predominant policy focus on measures tteptemployment and to create employment
opportunities without necessarily addressing teaasof low wages and in-work poverty. This is in

spite of the fact that there is growing evidenceemeral EU countries that the impact of the crisis
may be leading to an increase in in-work poverty @bour market segmentation.

While low wages play a very important role in cagsin-work poverty, their significance as
an explanatory factor for in-work poverty variesass the EU. Indeed, in several countries the
correlation between low wages and in-work povestynot very strong. Many experts note that
while most people experiencing in-work poverty havéow wage not everyone on a low wage
experiences in-work poverty. Thus they suggest tihatfocus needs to be on the interaction of
several different factors: the number of hours wedikhe level of wages, the level of direct tax and
the level of in-work benefits (Frazer, Marlier 2010
Main explanatory factors for in-work poverty in EU countries including Latvia

The explanatory factors for in-work poverty thatexge from the experts’ reports reveal the
interaction of a very complex set of factors. Tladahce of these varies in importance from country
to country. These factors can be grouped under rfimain headings: structure of economy/labour
market; family/household composition; individuakpenal characteristics; institutional factors (i.e.
minimum wage, tax and social protection).

Leaving aside the issue of housing costs, theré¢haee key factors that are associated with
in-work poverty:

1. Having children.

It is very unusual for single people and childlessiples of working age who have someone
working full time to be poor. Only 3 per cent ohgle people without children in full-time
employment (defined as more than 31 hours per waed)3.2 per cent of people in couple families
were in the at risk of poverty group.

2. Being a low-paid lone parent: A lone parent in emgpient (ignoring the problems of
childcare and housing costs) is likely to be imiork poverty if

They cannot work full time;

And/or they don't claim the in-work benefits to whishe is entitled; and/or

The’re working for lower pay than the statutory idagl Minimum Wage (NMW).

w o T op

Being a couple with children with only one earrarcontrast to a lone-parent family, a
couple with children with a parent in employmeniikgly to be in poverty if

There is only one person in employment;

b. They cannot earn more than the NMW.

There are of course also other factors that in-vpankerty, such as:
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. Extensive low quality and insecure employment coradiwith low wages;
. Structure of economy/labour market;

. Family/household composition and low work intensity

. Individual/personal characteristics;

. Institutional factors (i.e. minimum wage, tax armdisl protection).

Diagram 2lIn-work at-risk-of-poverty rate by gender in EU argkparately in Latvia (%, in 2012)

EU28 Latvia
Females I 116 Females | IIEIGIGIIE .-
Males | NG s Males | 102
Total | 1.7 Total N 109
11,5 11,6 11,7 11,8 11,9 95 10,0 105 11,0 11,5 12,0

Source: Made by the author using Eurostat data base (k-arisk-of-poverty rate.. 2015)

According to EU estimates in 2013 (Diagram 2), 1&#d 10,9% respectively, of the
employed persons in (average) 28 countries of EW bkatvia were working poor (with an
equivalent disposable income below the risk-of ptyéhreshold, which is set at 60% of the
national median equivalised disposable income ateial transfers). This is one of the highest
rates compared to other European countries butthisaate is lower than on the average across
EU.

Diagram 3In-work at-risk-of-poverty rate by age in EU and garately in Latvia (%, in 2012)

EU28 Latvia
65 years or over NG 14,1 65 years or over N 4,2
From 55 to 64 yearsilllE 11,2 From 55 to 64 yearsiill I ©.°
From 25 to 54 yearsillllEE 11,6 From 25 to 54 yearsilEEEEEEEEE 131

From 18 to 24 yearsillEEEEEEE 16,0 From 18 to 24 yearsillllll 5,0
0,0 5,0 10,0 15,0 20,0 0,0 50 10,0 15,0

Source: Made by the author using Eurostat data base (k-atrisk-of-poverty rate. 2015)
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Lisa Harker (UK researcher and sociologist), in imglependent report on child poverty for
the Department for Work and Pensions, stated:tistaa job is not a safe route out of poverty: in
one in three cases moving into employment fromobwtork poverty simply shifts a family into in-
work poverty”. She identified three main causemeiork poverty amongst families with children:

. low pay,
. families relying on one earner and
. single/dual earners not working enough hours (Brads Bennett, Mayhew 2010).

The distribution of the working poor according beeir agefollows an U shape (Diagram 3),
actually two different kind of U shapes for both Z8J(28 countries of EU on the average) and
Latvia. INEU28 on the average in-work poverty risging generally lower for over middle age
workers (11,2% among workers aged 55 to 64 yea?91?). Middle aged workers (aged 25 to 54
years) show higher in-work poverty risk (11,6% ®l2) and the highest risk stays among oldest
workers (14,1% for those aged over 65 years a4 @mong oldest workers, also in 2012).

Diagram 4In-work at-risk-of-poverty rate by education leviel EU and separately in Latvia
(%, in 2012)

EU28 Latvia
First and second stage o First and second stag
tertiary education (levels of tertiary education eI
5 and 6) (levels 5 and 6)
Upper secondary and Upper secondary and
post-secondary non- - post-secondary non- -
tertiary education (levels tertiary education
3and 4) (levels 3 and 4)
Pre-primary and lower Pre-primary and lower
secondary education _ secondary education _
(levels 0-2) (levels 0-2)

0 5 10 15 20 0 10 20 30

Source: Made by the author using Eurostat data base (k-arisk-of-poverty rate. 2015)

As it could be expected, the level of educatioragdam 4) is an essential determinant of in-
work poverty as working poverty risk is higher fow educated individuals and goes down with
the increase of the educational attainment (20,8% e low educated people having a job are at
risk of being poor compared to 3,2% for highly eated individuals in Latvia as against the EU28
average of 18,1% and 4,2% respectively in 2012divte-educated workers show a 9,7% in-work

poverty risk in Latvia compared to the EU27 averafy,9% in 2012.
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Diagram 5In-work at-risk-of-poverty rate by household type EU and separately in Latvia
(%, in 2012)
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Source: Made by the author using Eurostat data base gktaf-poverty rate by... 2015)

Further than individual characteristics, the inaicke of in-work poverty is related to
household characteristicqi.e. the economic status of other members of theséhold). In Latvia,
single parents with dependent children (Diagramc&)front with the highest in-work risk of
poverty (25,8% in 2012 compared to the EU averag035%). Households with dependent
children show an in-work poverty risk of 10,8% ak@l6 in Latvia and EU28 respectively in 2012
whilst, households without children have a lowsk mf in-work poverty (5,9% in EU28 and 5,6%
in Latvia also in 2012).

The in-work poverty risk for single people withochildren is significantly lower than the
poverty risk of working lone parents (12,1% compat@ 25,8% in Latvia and 12,7% compared to
20% in EUZ28, in 2012), and also shows a higherevathen compared to those living in households
formed of two adults or more without children (1%, s against 5,9% in Latvia and 12,7% against
5,6% in EU28, in 2012). This may be attributed lte thanges in family structures along with a
deterioration of the protective nature of familige. more young people leaving home to live on
their own at earlier ages without family support).

The policies addressing the working poor are, tedain extent, interlinked with policies
aiming to combat poverty and social exclusion,udatg those related to the social welfare system.
In the form of various transfer payments and sobgefits, these policies also tackle in-work
poverty being complemented by fiscal measures, sgsch-work benefits or tax credits paid to
those with earnings below a certain level, labowarkat policies such as minimum wages,
unemployment benefits, unemployment assistancestarttup benefits, or a combination of all

these measures.

34



In Latvia no special research has been undertakeheosituation of the working poor or any
aspects related to this set of problems. The fo€adtention in national studies undertaken to date
has been on the description of poverty accordingatious social demographic parameters. In the
situation of Latvia much more attention in the poéil agenda as well as in research has been paid
to unemployment as one of the key factors relatetie poverty risk. The terms “in-work poverty”
or “the working poor” are not used at all in resdestudies and policy documents in Latvia.

Authors of the research study use as the basislusioes drawn by Jolanta Audukaite
(Lithuanian researcher) on the application of theEgping-Andersen typology to Latvia.
J.Aidukaite, indicates that the labour force in Badtic States is “commodity”, which is typical of
the liberal regime (Lace 2010). Even though mamgmmmes exist that are aimed at protecting
individuals against social risks, the benefit leirelthe Baltic states is comparatively low, which
means that individuals have to rely mainly on tteim possibilities in the free market and their
families, rather than on the state support. Theeratigh dependency of the labour force on the free
market has resulted in the growth of income inaguah all three Baltic countries. It has to be
noted that the development of the Latvian welfaistesm was influenced, to a large extent by ideas
of neo-liberalism and corporative conservative megyiplacing an emphasis on the employment of
the individual and its results.

Not only in Latvia, but also in the majority of thew EU member states, the tax wedge for a
low wage earner is quite high, and these indicagerserally are slightly higher than the tax wedge
of the West European countries. Even though theptesonal income tax rate applied in Latvia is
of average size, the low non-taxable minimum amaditthe personal income is one of the reasons
why the tax wedge is quite high. The other reasumtlie high tax wedge in Latvia is social
contributions that the employees have to pay feffitst earned euros. It means that a quite weighty
tax wedge develops even for low-wage earners whoses wage is just slightly above the non-
taxable minimum.

Conclusion

In conclusion, author would like to note that theng as general poverty rate, also in-work at-
risk-poverty-rate is rather high across Europeamties. It means that despite all the policies tha
are being held in these countries (in particulaEbh countries), there are many factors that doesn’t
let in-work at-risk-poverty-rate decrease. It ifetient in each country by its level and its stavet
It means measures to decrease this in-work atposierty-rate must be different in each country
but also measurements that are applied to all cdegnin general are very important (micro- and
macro-level policies).

People’s personal characteristics also have sorpadnon their risk of recurrent poverty, but
that ‘structural labour market factors remain ttrerggest influence, implying that this is where the
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focus of efforts should lie’, with ‘key factors thaeed to be addressed’ if work is to be a
sustainable route out of poverty. These includeravipg rights and conditions for agency workers;
increasing pay levels; ensuring public procurendadisions work towards these goals; providing
better careers advice; and making childcare molable and affordable for those on low

incomes.
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Abstract

The role of public relations practices in the Latg#e region local companies
Key words:Latgale, public relations, local companies, commations, marketing
Public relations specialists operate at differemntls of the organization - both the governmentadl the private sector,
ranging from small companies up to voluntary waoBgecialists of this sector have a mediator's ra@wveen the
company and the public. Sometimes investment ofipuélations becomes topical due to social changé®rewith
the strategic practice is expanded, which is ofigrnvisible in communicative processes.
This article examines the relevance and role ofiexaGrunig and Todd Hunt's (1984) theory to pubétations
practices in Latgale region local companies. Pulgliations agencies in Latvia primarily implememeit services in the
capital. This research focuses on situation in tbgion, whether local companies think about putylichnd
communication in the public space, and how much ithdustry is important in the region in general.itlonly the
privilege of the centre, and how public relatiorms aevelop in the region? The research summarizsgs\of local
entrepreneurs in the Latgale region about the aalk practices of public relations in the compang their types of
activity according to four Grunig and Hunt's comnuation models.
Survey showed that media publicity and opportusitié global network are activities most associatéth public
relations. According to theorists of public relasp this corresponds to public information modehiok is
characterized as one-way communication.

Kopsavilkums

Sabiedrisko attiecbu loma Latgales re iona viet jo uz  mumu darb b
Atsl gv rdi: Latgale, sabiedrisks attiecbas, vietjie uz mumi, komunikcija, m rketings.
Sabiedrisko attiebu specilisti darbojas da dos organizciju | me os — gan valdas, gan priaj sfr , s kot no
nelieliem uz mumiem Idz pat brvpr t go darbam. $ nozares spedistiem ir vidut ja loma starp organiziju un
sabiedru. Da k rt sabiedrisko attiebu ieguldjums k st aktuls tieSi socilo izmai u ietekm, | dz ar to tiek izvrstas
darbbas, kas nereti komunikehjos procesos nemaz nav panaa.
Latvij darbojas daudz sabiedrisko attirca ent ru, kas savus pakalpojumus realgalvenokrt galvaspilst .
Raksta mr is ir noskaidrot, k praks tiek realiz ta sabiedrisko attielou teorti u D eimsa Gruniga un Toda Hanta
(1984) etru komunikcijas modeu pieeja Latgales réona vietjos uz mumos.
P tjum tiek noskaidrots, kda situcija ir re ion , vai vietjie uz mumi dom par publicitti un komunik ciju
publiskaj telp un cik § nozare ir noanga reion kopum. Vai t ir tikai centra privil ija, un k sabiedrisks
attiecbas var atstties reion ? Rakst apkopoti Latgales réona vietjo uz m ju viedoki par sabiedrisko atticlou
nozmi uz mum un to aktivit Su veidiem, izmantojot Gruniga un Hanta komunijas modeus.
Aptaujas rezultti demonstr, ka par noan g ko sabiedrisko attiebu aktivit ti tiek uzskatta publicit te medijos un
komunik cija glob laj tmekl . P c sabiedrisko attiebu teorti u Gruniga un Hanta teorijas, tas atbilst sabiedy
inform Sanas modelim, kuru raksturo vienvirziena komuaij&.

Introduction
Advertising and marketing agency data (Rekskatalogs.lv, PR ant ras) show that there

are more than fifty public relations (PR) agendied atvia, but all of them are located in the
capital. Advertising and communications agenciegl@ment their activity alongside with them. It
demonstrates that this sector of market is relptidense, but, obviously, it is mainly oriented to
Riga and the surrounding companies. Of course, th@ycarry out their activities throughout the
territory of Latvia, but agencies often are moreufged on large companies. Therefore, the aim of
this article is to find out whether public relatsservices are being used and would be used in the

region.
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Public relations can be attributed to all companibecause public relations include
communication, which is focused not only on addressthe outer audience, but also on
communication with employees.

Public relations sector currently includes a practof diverse activities; they are now
introduced in different communication forms andeksvPublic relations cannot be seen narrowly.
The boundaries between the disciplines of commtiaicaector have actually disappeared and
increasingly mutually integrateMarcink vi s 2015: 15). Latvian Public Relations Consultasicie
Association explainsPR agencies of "two speeds” are distinguished asingly strongly - the
ones, which still offer classic PR services, ands#) which have purposefully expanded their
expertise and range of services by offering to amasts services, such as digital, integrated
communication solutions, lobbying or managementhainge. Expanding their service portfolio,
advanced PR agencies in Latvia successfully operateonly within their own sectors, but they
surely "conquer" more and more new areas and coenpeith creative agencies. Gradual
disappearance of old borders and zones of influgasevell as customers' demand for qualitative
content and ideas, has become a major trump carBRfagencies and public relations and an
opportunity to demonstrate themselves in a new eggmsonska 2012)This tendency can be
displayed by example of PR practice in United Stated Europein the USA the social science
elements dominate the understanding of PR, asflscted in their education and texts about the
subject. In the UK, PR is largely — though not asgotely — considered a management function and
is taught in business schools. In both countriess isometimes found in schools of journalism
(Fawkes 2011: 4). It can be seen that public mtathave wide range of activities and impact from
other scientific fields. Thus the main featurespoiblic relations can be highlighted; it is an
organisation and society bind made by communicatimwadays importance is given to way how
to communicate with individuals because of manyesymnd opportunities of dissemination of
information and content of it.

This article examines the relevance and role ofe¥a@runig and Todd Hunt's (1984) theory
to public relations practices in Latgale regionadlocompanies. Using data of companies’ survey
made in the Latgale region, this article focusegrattices how public relations are used by local
companies and which of Grunig and Hunt's four medeést describes the practice of public
relations in Latgale region local companies.

Theoretical Paradigms

There is no consensus in the theoretical literadlreut approaches and directions of the
public relations sector.

One of the founders of the public relations theemplains thatpublic relations is a
management function - it is establishment and reaerice of mutually beneficial relationships
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between an organization and the public, from whdepends success and failure of the institution
(Katlips, Senters, Bms 2002: 26). As can be seen, initially the fieldpablic relations was
associated with management activities, corporatieri@k communication, social responsibility, but
now its manifestations have evolved and changedrefbre, public relations are no longer
perceived unambiguously, but their role in commatian with the public is evaluated - in the
theoretical literature public relations specialiate referred to as cultural intermediaries (Hodges
2006; L’Etang, 2009). In addition to the organiaatil and management function, the role of public
relations as a communicator and mutually benefic@hmunication environment is now being
emphasizedThe words ‘art’ and ‘social science’ are helpful @xplaining the continuing tension
between understanding PR as a measurable, scieamedkapplication of communication tools, and
the affection of many practitioners for the loosenre creative, aspects of the w¢fheaker 2001:
4). This means the practices and research appreacbavidened, as well as an impact of local and
global environment and a creative approach to staeding events and problem solution are
assessed.

Their service environment is also assessed diffgrelbbecause the same services are often
offered by media, digital and advertising agencidss means that representatives of various social
groups or publics are currently involved in the jpulbelations procesdn PR we say there is no
such thing as the public — there are instead maffgrént groups of people — not just consumers,
but suppliers, employees, trustees, members, Bwalnational trade and political bodies, local
residents, among many others. One of the key cthoé@PR is the idea that these groups — or
publics — have different information needs and exdifferent demands on organisations.
Understanding these differences is a vital skilP&(Fawkes 2001: 4). Public relations researchers
J. Grunig, L. Grunig and D. Dozier call public teé@s as communication management (Grunig,
Grunig, Dozier 2002: 2):Public relations/communication management is broadbkan
communication technique and broader than specidlizeblic relations programs such as media
relations or publicity. Public relations and comnication management describe the overall
planning, execution, and evaluation of an commurocawith both external and internal publics-
groups that affect the ability of an organizati@annbeet its goaléGrunig 1992: 2).

However, Inga Pure, a researcher of Latvia's puklations, affirms in her dissertation that
she disagrees with the statement that public oglatiis a communication management.
Communication in a narrower sense is a tool, whielps to build relationships with the public. On
the other hand, communication management is a broawncept than public relations.
Communication management does not determine theinvaghich communication is carried out,
what is its nature (one-way or two-way, ethicabaethical, etc.). It is a transmission of wide rang
of information. It would be better to talk aboutateons rather than communication management.
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Relations state that the parties concerned arerefdéed and interacting with each other. Long-
term, mutually beneficial relations can be set ypirtvolving all stakeholders in communication
and respecting ethical standardsr@”2013: 30). Grunig declares treatcellent public relations is
managerial, strategic, symmetrical, diverse, andcatl (Grunig, Grunig, Dozier 2002: 306). This
means that the public relations process envisagedvement of different parties and opinions, but
it must be formed symmetrical and in accordancé wibral principles.

However, communication is important in order toedetine its manifestations and impacts.
As one of the most important types of public relas research and categorizing is considered the
model developed by James Grunig and Todd Hunt (198dsearchers suggested a useful way of
looking at PR history, by using four categoriescommunication relationship with publics, placed
in a historical context: press agency/publicitybloi information, two-way asymmetric, and two-
way symmetric. It is important to note that theemashers do not call this division the public
relations models, but the ways in which publicielas like activities are implemented (Grunig,
Hunt 1984: 22). This description is significantchese sometimes there are misunderstandings in
relation to the models described below - whethérnaddels characterize the public relations
practice. Although the model originated in the 8@s,topicality is seen also nowadays, because
different techniques are used in communication betwthe organization and the public. For each
of the models, Grunig and Hunt identified the falinog characteristics: 1) purpose — the goal of the
public relations effort; 2) nature of communicatierthe type of message being sent to audiences;
3) communication model — how the message is beerg to the audiences; and, 4) research
activities — the amount of research conducted terdene the most appropriate public relations
tactics and messages for the audience.

Public relations scholars have conducted extensagearch on the extent to which
organizations practice four models of public reas-four typical ways of conceptualizing and
conducting the communication function-and to idigntihich of these models provides a normative
framework for effective and ethical public relatsorBut in this context it is important to note that
this approach to thinking about PR has been extehsiglobalized or colonized as a dominant
framework despite the fact that PR appears to hdeeeloped differently in various cultures
(L’Etang 2009: 613). Therefore realization of madehas impact from geopolitical and
sociocultural environment. The influential model wke be communication programs on the two-
way symmetrical model rather than the press aggndylic information, or two-way asymmetrical
models.Press agentry/publicity and public information deth one-way models. Practitioners of
press agency seek attention for their organizaiioralmost any way possible, whereas public
information practitioners are journalists-in-residee who disseminate accurate, but usually only

favorable, information about their organizations.ithV the two-way asymmetrical model,
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practitioners conduct scientific research to detgr@nhow to persuade publics to behave in the way
the client organization wishg&runig, Grunig, Dozier 2002: 308). With the twoywvsymmetrical
public relations attempts to balance the interesthe organization and its publics, is based on
research, and uses communication to manage cowilictstrategic publics. Dialogue is the main
feature and aim of communication. Although appliligbof Grunig's and Hant's communication
models is influenced by economic, social, technigkgconditions, but their realization in practice
is also evident at the moment

The fundamental problem of the research is condestth implementation of these models
in practice.

Methodology of the Research

A survey among the Latgale region entrepreneursoaaged out within the framework of the
research. E-mails with a link to the survey wenmst 4e the Latgale region companies of different
sectors (irrespective of their size and turnov&s)out of the addressed 137 companies replied.

Admittedly, a small number of respondents parti@dan the survey, so the survey does not
give an opportunity to ascertain the representaéigs of the public relations throughout the region.
But it reveals business attitudes and understandingcientific activities and its impact on the
business environment.

The small amount of respondents mean that thislaiis intended primarily as a descriptive
analysis of a public relations practices in regi®uach research is imporant because there is no any
academic researches about public relations praaticeatgale region. Thus it is hoped that thid wil
give useful bases for further study and discussoracademics and businessmertles ultimate
test of research is whether it provides reliableowiedge to serve objectives of society. These
objectives include improving decisions to enhareewell-being of people and the quality of the
environmen{Gebremedhin, Tweeten 1994: 5).

The questionnaire consisted of 10 questions thatemt&possible to clarify which public
relations tools are used by the local entreprenautisiwhether public relations are considered a gain
or loss. Responses were assessed on the basisunigGrand Hunt's four models of public
relations: press agency/publicity, public informati two-way asymmetric, and two-way
symmetric, assessing what is the role of publiati@hs in the region and which public relations
model is the most appropriate in the local busimesgronment.

The respondents represented various sectors @nahgconomic (such as financial services,
food and beverages, industry, transport and trategm, etc., see Figure 1). The data obtained
cannot be related to all Latvian companies, buy #re enough to reveal situation in region. The
survey was mainly dominated by men (15) and 10 worAgerage age of the respondents was 33.9

years. The survey involved the representatives iofansmall and medium companies, micro-
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enterprises were represented the most (62%) - Up feople. The most widely represented answer
was other (building management, entertainment, crafts, mgtion energy, land surveying,
handicrafts) and trade and services (5 answers).

Figure 1.Business sector

\]llll :

Source:Made by the author using Microsoft Excel

Sectors such as industry, media and printing domiaa well. As seen in the diagram, trade and
services is an important environment component®iLiatgale region business.
Discussion and Conclusions

Analyzing responses collected in the survey it appdhat the region's public relations
activities can not be subjected to only one modéiere are asymmetric and symmetric
communication models. This means that local congsam collaboration with the public use not
only one-way messages, but feedback is realizitgghw however, mainly being expressed in the
form of communication in the World Wide Web.

90% of respondents (22 answers) admitted that kneyv what public relations are. But in
order to see if they are aware of what is beind,gleir opinion about public relations tools the
used by local entrepreneurs was clarified (seer€ig) The most popular tools of public relations
are communication in social networks and productibadvertising material (brochures, leaflets) -
13 of respondents have chosen this option. Applgrehe aims of local companies are focused on
activities of marketing like selling and on imagerhing.

Maintenance of websites (13 answers) and publicityhe mass media (10 answers) are

equally important. Companies' websites are nowafrike most visible communication tools, faced
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by the potential public. However, respondents’ answghow that there is no defined strategy in the
media environment, for example, one of entreprenéhas responded that the information is
updated in case of need or not updated at all. 3insvs that the goal of the organization or the
company is not persuasion, but this activity hagméormative character.

The media environment is currently one of the rfudittional channels, allowing various
types of publicity,but the message applicant should know to what &itiformation the media
will pay attention to, how to formulate essence arain ideas of a new message, as well as how to
write and design information in order to satisfylstand content of the specific mass media
(Br ms, Katlips, Senters 2002: 33).

Local newspapers and news portals of World Wide \Atebreferred to as the favourite mass
media with whom the Latgale region entrepreneuxgpenate. This shows that local newspapers
have an important role in the region's businesspagh they are often positioned as marginal.

Usage of public relations provides strategic dgmelent. At present, as shown in the survey,
short-term public relations activities are maingtexted, which focus on external communication.
Development of internal communication, for exampeality of the company's internal mutual
environment, is not thought of. The theorists exptaat the public is not just clients; the public
consists of employees, local authorities, etc.

Although publicity in the mass media is listed las $econd most popular answer, Wtiting
of press releasess chosen the least (6 answers). This means thta¢épeeneurs have no real

understanding of differences between publicityhi@ thass media and press releases.

Figure 2.Public relations tools
/ N
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Source:Made by the author using Microsoft Excel
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As shown by the survey, public relations serviogsreésent a range of activities that have
different manifestations, but the understanding toém is different. For example, quality
positioning is highlighted separately from brandgigoning, although the brand often is the one that
indicates the quality.

Companies do not use the tool 'company's interealspaper. This means that internal
communication inside the company is not seen inaobrtthough, according to the theory by
Grunig and Hunt, effective external communicatianmot exist without strengthened internal
public relations, because reputation of the compsuayso built by its staff.

The chosen public relations activities show thaiowes public relationsmodels are being
used in practice. Two-way symmetric modsl the most popular one at present, because
communication with the potential public has becomienpler thanks to communication
technologies, namely, social networking makes isgae to reach clients online. The model's
effectiveness is determined by qualitative feedb&tbwever, the potential of the Internet should
not be perceived so unambiguously, because itsenéial whether the response is provided. Local
companies often realize only publishing of advergsin social networks, but do not engage in
communication with the public. Such communicatianmot be regarded as strategic and long-term.

7 respondents admit that they do not use publiatiogls services. They think it is not
conformed to business modelconsider public relations as advertising atésithus they think in
terms of commercial aspects. The answéhere is no need of public relations; we commurmicat
with customers directlghows that companies see public relations as aatoedot as a part of
company's image.

The specificity of the region's social and economivironment is demonstrated by the
answers that justify why public relations tools ag used. A majority of respondents argue that
there is lack of financial and human resources.ateg attitude is also shown by the answez:do
not waste financial funds

This is also shown by the answer to the next qoestivho carries out duties of public
relations specialist in the company. 15 respondetdsn that they are implemented by the
chairman of the board, as well as a project managéra homepage administrator. This means that
public relations is not the primary kind of entrepeurship expression for local companies.

The majority of respondents (16 answers) answdradpublic relations tools have affected
the company's operation (see Figure 3), and theregm@rovements for proving the fact (increased
demand for goods/services, rise in communicatiah wotential clients). This means that not only
one-way communication is being used when creatiegcompany's image. There is a tendency to
form two-way communication, because symmetricaltgpat envisages the importance of

communication.
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Figure 3.Do public relations influence entrepreneurship?
4 N

Source:Made by the author using Microsoft Excel

It is essential that companies operate not onlgegional level but expand their operation
outside the Latgale region, because there has deegponse that public relations facilitate cross-
border communication.

Figure 4.How public relations activities have influenced aggion of the company?
4 N
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Source:Made by the author using Microsoft Excel

However, there were comments that public relatibmse not affected the company's
activities (Figure 4), for example, the company hasbecome more popular (2 answers). As it is
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seen companies have assessed that public reldtawves positive impact on company's work, for
example, 14 respondents say that demand for goodiservices are increased. Alongside with
marketing category the role of communication isnge¢valuated likehe rise in communication
with potential clien{10 answers) anidnproved reputatiorf9 answers) of company.

Since the survey participants were mainly small aretlium-sized enterprises, which are
physically located in Latgale region, this mearat tbublic relations in the region focus on local
resources. A positive attitude towards public refet in Latgale dominates as most of the
respondents use communication tools. But understgndf public relations is not the most
important priority.

The survey revealed that prevailing companiehenliatgale region are the ones related to
trade and services. Considering types and rangeusiness sector, the most effective way of
communication would be the symmetrical two-way camination model as produces better long-
term relationships with publics than do the othedsis of public relations. Symmetrical programs
generally are conducted more ethically than arerothodels and produce effects that balance the
interests of organizations and the public in sgciBut survey showed that press publicity is the
activity that most people associate with publiatiehs. This model is popular because a truth is no
an absolute. It means that communication is notoagss of responsibility. Local companies are
promoted by media without any reference. Entrepreneecognize that public relations are
accepted and they have influenced the company'saobpe but the tactics of one-way
communication model is mainly used at their workthdugh there are efforts for feedback
communication using social media in which it is §ibke to realize different aims. Thus customers
are included in the process of public relations.

According to the public relations models among logatrepreneurs by Grunig and Hunt
(Grunig, Hunt 1984), mainly management capabiliieonsidered one of the most important
gualities that are necessary for public relatiordfgssionals. Based on the survey findings, it is
being concluded that generally Latgale entreprendwave a positive attitude towards public
relations, but the used tools show that there ignaerstanding of the most effective ones. Many of
them share the opinion that the main task of putdiations is simply to inform the public. This
means that public relations are seen only as a-gdmon solution without a strategic development.
This is confirmed by a tendency to mainly addréssexternal audience. The local mass media is
used for this task, which confirms the need foalaultural mediators.

Overall, the region public relations industry id tiee primary aim of entrepreneurship, but, as
shown, there is an understanding of the publicticela activities. This means sector is likely to

evolve in region.
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Abstract

Consumer loyalty evaluation: empirical evidences fsm Latvian telecommunication company
Key words:loyalty, loyalty evaluation, loyalty model, tel@smunications, statistical analysis
The aim of this study is to create a survey basegroposed conceptual model and to measure consuiogalty and
its antecedents in telecommunication sector.
Nevertheless theoretical literature suggests mesglayalty taking both attitudes and behavior iatwount, still many
companies do not understand the real concept altioyelaying only on rebuying behavior or use onst promoter
score as loyalty measure. This could be a challeadiénd real loyal customers in the sense of both attitudes and
behavior and to manage them. Moreover the topad urrent interest as today telecommunicationaseistvery fast
developing and has very high level of competitiGnstomers have a big enough choice and the batoeswitch are
decreasing. The company should find, manage argzmimyal customers properly.
The conceptual model shows process of loyalty féionaincluding antecedents and components of |gy#dt
company, brand or product. Authors compare diffedegalty evaluation methods to find the most shiga The
resulted model is based on theoretical and empiliieaature and is supplemented with sector speatibns. As the
result, authors put forward proposals and draw lesiens about the model using in practice. The epheal model is
used to create the survey where each construcéasumed using proposed survey questions. Datacediested from
customers in the biggest Latvian telecommunicatmmpany.
The results allow making conclusions about consaireyalty levels and shed some light on antecesieftoyalty,
but only those can be affected to increase levébydlty. The proposed model will give chance tcwately analyze
consumer’s loyalty definition and explanations. Tdngestionnaires can be used for telecommunicatéos other
companies to analyze their consumer’s loyalty aatermarketing communications to a target audience.
The following research methods are used — scienliferature analysis, consumer questionnaires, statistical
analysis.

Kopsavilkums

Pat r t julojalit tesizvrt Sana: empriskie rezut ti Latvijas telekomunik cijuuz mum
Atsl gas vrdi: lojalit te, lojalit tes vrt Sana, lojalit tes modelis, telekomuniijas, statistisk anal ze
S p tjuma mr is ir sagatavot aptauju, kas bastz izveidoto konceptio modeli, un nowvrt t patr t ju lojalit ti un
to ietekmjoSos rd t jus telekomunikciju nozar.
Neskatoties uz to, ka tedisk literat ra iesaka lojalitti m rt emot vr gan attieksmes, gan uzvbds komponenti,
joproj m daudzi uz mumi nesaprot rdo lojalit tes j dzienu, par pamatu lojaltes vrt San emot tikai atkrtotu
pirkumu izdarSanu vai pozivu/negatvu atsauksmju proporcijunét promoter score)Tas var bt izaicin jums atrast
patieSm loj lu patr t ju (gan attieksmes, gan uzvbds zi ) un strd t ar tiem. Turklt Sis jautjums ir aktuls, jo
Sobrd telekomunikciju nozare oti strauji attst s un Saj nozar v rojams augsts konkurencesmeénis. Klientiem ir
pietiekami liela izvle un prieSanas pie konkurentiem $Si arvien samazirs. Jebkuram uz mumam ir nepiecieSams
atrast, atbilstoSi vatlun analizt savus lojlos patr t jus.
Konceptulais modelis pada lojalit tes veidoSars procesu un ietver gan lojalit ietekm joSos rdt jus, gan
lojalit tes komponentes. Autores siina lojalit tes vrt Sanas metodes, lai atrastu vispieoh ko. Rezultawais ir
balstts uz teortisko un emgisko literatru un ir papildints ar nozarespasb m. K rezultt , autores izdara
secinjumus un sniedz priekslikumus par modeli urizimantoSanu praks Konceptulais modelis tiek izmantots, lai
izveidotu aptauju, kur katrs jdziens tiek mrts, izmantojot vairkus jautjumus. Aptaujti tika Latvijas liel ka
telekomunikcijas uz muma klienti.
Rezultti auj izdart secinjumus par par t ju lojalit tes Imeni un dod nelielu ieskatu par lojatitietekm joSiem
r dt jiem, kurus ietekmjot var izmaint un palielintu lojalit tes Imeni. Piedv tais modelis dod iespu preczi
analizt patr t ju lojalit tes definciju un b tbu. Izstrd to anketu var izmantot telekomundiju un citu nozaru
uz mumi, lai analiztu savu pat t ju lojalit ti un veidotu mrketinga komunikciju ar mr auditoriju.
P tjum izmantotas ptniecbas metodes — zitnisk s literat ras anake, patr t ju aptaujas anale, statistisk analze.
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Introduction

Several studies have showed that long-term cus®raer very profitable to companies,
because they spend more (in long-term) and areelgssnsive to serve, are willing to pay higher
prices for goods and services, and serve as sadwgcates of the company, thus the company no
longer need to attract them through discounts,iapeffers and gifts (Reinartz & Kumar 2002;
Karjaluoto et al. 2012).

Till the first decade of 20 century the satisfaction research was one of thim opics in
marketing research. However, calls for a paradigift $0 the purpose of loyalty as a strategic
business goal became prominent at the end of tbiedecade of this century (Oliver, 1999). Many
scholars have called for more research on the bekween the antecedents of loyalty and its nature
(Oliver 1997, 1999; Reinartz & Kumar 2002).

Thus the aim of this study is to create a survesetiaon proposed conceptual model and to
measure consumers’ loyalty and its antecedente@sdmmunication sector.

Analysis of scientific literature, consumer survegsiestionnaires analysis using statistical
methods is used.

Discussion

There are many definitions of loyalty in the liten@. The most used one for loyalty was
proposed 15 years ago by Oliver (1999): loyaltyaisleeply held commitment to re-buy or re-
patronize a preferred product/service in the fyttinereby causing repetitive same-brand or same
brand-set purchasing, despite situational influsrmed marketing efforts having the potential to
cause switching behavior.

Definition covers both attitudinaldéep commitmentand behavioralrépetitive behavigr
parts of loyalty. However today behavioral loyalty not defined merely using repetitive
purchasing, but contains a list of other behaviaeahs (cash expenditure, switching intentions,
WoM etc.). The early studies of loyalty investightmerely 1 dimension of loyalty - behavioral
loyalty (e.g., repeated purchase). In 1978 Jacatny @hestnut tried to distinguish loyalty from
behavioral loyalty. Thus attitudinal and behavidmjalty concepts arose. Attitudinal loyalty is a
customer predisposition towards a brand, whichfisnation of psychological processes (Jacoby &
Chestnut 1978).

The authors of this paper agree that 1 dimensiogalty model is too narrow. In competitive
market with much information available behavioelfsloesn’t indicate loyalty level. Many product
and service providers find that even their regalantele will try new and different alternatives
(Oliver 1999). Thus loyalty is composite constraod should be measured using both behavioral
and altitudinal perspective. Some researchers @Ven more detailed view dividing attitudinal
loyalty into cognitive, affective and conative cooments (e.g., Oliver 1997; 1999). Nevertheless, it
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was showed that such detailed breakdown is notssacg and not always has good model fit. Other
inconsistencies exists, for example, action loyédty., Oliver 1999) or conative loyalty (Hellier e
al. 2003) is used instead of behavioral loyalty.e Tduthors of this paper also argue that 4
dimensional model is too complicated, is not piadly usable and understandable in practice. Thus
the authors have chosen 2-dimensional model asdisé suitable for survey.

Satisfactionsince long time ago has gained very much atteritmm marketing researchers.
Deming(1986: 141) was one of the first to state thatiit not suffice to have customers that are
merely satisfied”. Satisfaction is not enough aatisaction and loyalty not always move in tandem
(e.g., Stewart 1997: 112; Reichheld 1996). Reiahh@996) using empirical evidences in
automobile industry showed that even when 85-95%ustomers reported to be satisfied only 30-
40% returned to the previous model. In Oliver (19%dtisfaction is defined as “pleasurable
fulfillment”, but according to Huang and Lin (2005ptisfaction is the outcome of buying a product
or service, whereby the purchase' rewards and apstsompared. Oliver (1999) has showed that
different associations of satisfaction and loyadtyist (e.g., satisfaction is one with loyalty;
satisfaction as core of loyalty; satisfaction igibaing of a transitioning sequence that culminates
in a separate loyalty state and others.). In differcontexts one of these or other associations of
satisfaction and loyalty can be observed. It shawadlearly noted that satisfaction is not the same
as loyalty as even satisfied customers can beydilbut from other perspective - only satisfied
customers can be loyal.

Perceived valueoncept is based on equity theory from previouguwrg; much attention the
concept has drawn since 90’s. Perceived value eatlebined as a trade-off between benefits and
sacrifices. Karjaluoto et al. (2012) have presentgalty as direct and indirect relationship with
perceived value and trust. In overall perceivedu@atontains emotional, social, functional and
monetary value. Functional value is related to ityyamonetary value - to price. However,
emotional and social value constructs are not sarclThe authors of this paper argue that in
telecommunication service it is not always clearnfotional and social value is antecedent, part or
consequences of loyalty.

The prior research indicates that there could bkslibetween trust, perceived value and
loyalty, but still more empirical research wouldteneficial to examine those links (Harris, Goode:
2004). The authors of this paper believe that toast play important role in loyalty formation
process in some industries (e.g., online busin@$® prior trust measuring scale contains questions
about honesty, reliability, intentions (Karjaluogb al., 2012). It is not a case in the particular
telecommunication service providdraftelecom context that has already proved to be trustful.

Thus by practical reasoning the trust was not ohetlinto the conceptual model for questionnaire.
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The paper by researchers (Abudullah et al. 2018rudses such variables as product
reputation; alternative attractiveness; trust amdtens.

On the other hand there could be a list of modegatactors that cannot be affected via
marketing activities, but those factors result inderating effect on loyalty. In this paper the
authors have proposed three factor groups - sdemmegraphic, service usage duration and
marketing activities (e.g., existing loyalty progrecan affect the level of loyalty). Thus those
factors appear “outside” the model.

There is a list of literature that suggests stuglydifferent consumer behavior effects
dependent on relationship age (Raimondo et al. ;20@8hoef et al. 2002). The group of
researchers (Karjaluoto et al. 2012) suggests d@hlatiyer - seller relationship is governed by a
number of phases, like any other relationship. Artlyestage of the customer relationship is difficul
to connect their behavior with existing experientais is because the experience is still not high,
is difficult to assess. Thus the authors of thipgraadd service usage direction as one of the
variables.

Many companies today offer their customers a spdoialty program (in the form or
discount cards, accumulating cards, special offer® partners). Loyalty program in competitive
environment can increase level of loyalty or astd#lp not to decrease it. Empirical results have
showed that very often loyalty programs do not ease customers’ loyalty, because of badly
designed loyalty program or very similar programant competitors. In some sense this can be
compared with employees’ loyalty programs which mbivays are motivators, but still can
eliminate demotivating factors. Thus the authorghi$ paper believe that the properly created
loyalty program is an important tool to use to makstomers to feel better and increase or keep the
same level of customers’ loyalty (especially atitial loyalty). The loyalty program can bring the
following added value 1) increase in sales as coste are willing to buy more; 2) strengthened
market position while customer is buying from atjgatar company and at the same time - not
from competitor; 3) reduced market costs. (SewelBr&wn 2008).

Organizations that provide continuous services sagHinancial institutions (Bolton et al.
2000), telecommunication companies (Johnson et 28106) have few opportunities for
differentiation and are faced with strong price petition in saturated markets (Karjaluoto et al.
2012). Still there are limited studies about consuloyalty in service industries.

Comparing various loyalty models proposed by otlesearchers and include variables of
interest (discussed above) authors of the papeatemteconceptual model (see Figure 1). The
rationale for the conceptual model is taken fronorpresearch outlined above and practical
implications to create questionnaire for one tedecmnication service provider customers. Thus
not all variables discussed above are includedoblytthose of main interest in given context.

51



Figure 1.Conceptual loyalty model for telecommunication instry*

* Created by authors of this paper based on Ieeateview and practical implications
Based on the conceptual model a list of hypothesigroduced.
HO. Used scales are reliable.
H1. Loyalty consists of two components - attitudiaad behavioral.
H2. There is high correlation between satisfactiod loyalty.
H3. Respondents’ satisfaction, loyalty level, pereé quality and monetary value is not affectecagg and location.

H4. a) Customers who are satisfied, but not logikt.

HA4. b) Customers who are satisfied still have duiitg intentions.

HA4. ¢) Customers who are satisfied, more likelpldaecommend.

H5. a) Satisfaction, loyalty, perceived qualit{feli based on service usage duration.

b) Usage duration doesn’t affect perceived mogetalue.
H6. Value positively influences satisfaction angdly.
H7. Loyalty program doesn't work as expected.

Questionnaire

Lattelecom is a telecommunication service provithat appears on top 10 of most valuable
companies in Latvia. There are 7 popular telecomaoation service providers in Latvia and many
small companies. Such comparison websites hittp://www.salidzinajums.hhelps customers to
compares telecommunication service providers basedifferent criteria (like speed, price etc.).
Thus telecommunication sector in Latvia has veghHevel of competition and tend to be more
translucent.

Based on the provided conceptual loyalty modektiteey was created and respondents from
particular telecommunication service provideattelecom were questioned. The survey was pre-
tested on 20 clients. Some minor changes basethemespondents’ feedback were introduced.
Afterwards the questionnaire was given to the tliemarby client centers and using internet panel.
Only respondents who arfeattelecomclients were asked to fill in the survey. The datare
collected over a period of 2 months. In total 422sjionnaires were returned, 21 were eliminated
because of unfilled or improperly filled data. T@ldl shows overall characteristics of respondents.
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Table 1.0verall characteristics of respondents.

N 402 100%
Age

18-19 3 0.7
20-29 133 33.1
30-49 123 30.6
40-49 85 21.1
50-59 44 10.9
60 and more 14 3.5
Usage duration

<1 year 63 15.7%
[1;2) years 106 26.4%
[2;4) years 98 24.4%
>=4 years 135 33.6%
Service usage

Internet use 358 89.1%
TV 316 78.6%
Phone 102 25.4%
uses only 1 product 97 24.1%
uses any 2 products 236 58.7%
uses any 3 products 69 17.2%
Place of residence

Capital 182 45%
Large cities 148 37%
Small cities & countryside 72 18%

* authors calculations based on survey results uUSR§S

Table 2 lists questions that were asked. All qoestiwere asked in Latvian language and

measured on a ten-point Likert scale from 1 (stipdgsagree) to 10 (strongly agree).

Table 2.Survey questions and basic statistics

Question code Measurement item Mean  Std| Factor | Asymp. Sig.
Dev. | load. (by usage
duration)

SAT1 I am satisfied Wlth. overall quality of servioffers 7 47 174 942 .000
provided by <provider>

SAT2 | am satisfied hovv_ < prOV|der_> solves techhica 734 1.79 923 .001
problems (e.g., signal loss, internet speed)

SAT3 | am satisfied how <provider> solves othergems .000

Co : i . 7.39 | 1.73 .888

(e.g., service installation, advice from provider)

SAT4 | am satisfied how <provider> treats me as a 736 1.70 909 .000
customer

SATS < prov.> service qualityat. — apkalpoSanas 7 42 1.73 924 .000
kvalit te) is what | expect

SAT6 I am Sa'FISerd W|th the qugllty of serwcet(lg 7 45 168 926 . 000
pakalpojuma kvalitte) received from < provider>

SAT7 | am satisfied with < provider> service offers 7.35 1.79 .836 .000

SATS8 Overall <serv. provider> quality is what | exp 7.47 1.64 .910 .000

Composite Sat. .000

QUAL1 <Prov.> offers me high quality services 7.5/ 1.67 0.941 .000

QUAL?2 <Prov.> always offers highest level service S| 172 0.930 .011

Composite qual. 0.01

MON1 <Prov.> service price range is right for thality of 6.71 181 0.938 172
service ' '

MON2 <Prov.> price of the services is consisterthwither 6.57 1.89 0.895 .079
service providers price ' '
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Question code Measurement item Mean  Std| Factor | Asymp. Sig.
Dev. | load. (by usage
duration)
Composite mon. 0.138
LOY1 | prefer to just < prov.> rather than any othewvier 719 198 937 .015
(attitudinal) providers ' ) '
LOY2 | believe that the < prov.> has the best deals 792 187 940 .028
(attitudinal) ' ) '
LOY3 | believe that < prov.> services are better than 796 1.90 928 .021
(attitudinal) competitors ' ) '
LOYA4 | have already ascertained several times that «.pro 711 192 931 .009
(attitudinal) is the best service provider ' ' )
LOY5 I will continue to use <prov.> services during the .000
(behavioral, next couple of years 738 181 842
switching ' ’ ‘
intentions)
LOY6 If someone asks me, | would say only positive thing .008
behavioral, about < prov.> 7.17 1.86 .925
( p
WoM)
LOY7 If someone asks me, | would strongly recommend|< .026
(behavioral, prov.> 791 1.90 936
recommendation ' ' ’
s)
LOYS8 | am opened to consider offers from other .257
(be:haworal, telecommunications service providers 4.98 261 797
switching
intentions)
Composite .010
loyalty
LOYP1 | feel I have enough information about <prov. .107
7.19 | 2.16
loyalty program
LOYP2 | have used <prov.> loyalty program offers 5@.| 2.60 .293
LOYP4 | am satisfied with <prov.> loyalty prograrfiey 0.024 (only
informed)
6.77 | 2.30 001 (only
uses)

* authors calculations based on survey results uUSR§S
** Kruskal Wallis Test test result using GroupingiNable HOW LONG (duration of service usage)

In overall satisfaction level is just above averdge each item. The mean value for
satisfaction items is above 7. Still there is acsp@r improving customer satisfaction, especially
technical solving problems (where mode is 7, otteans has mode 8). Besides in Latvian culture
only scores above 8 actually mean “good”.

From loyalty items the most concerns should be dmzaof switching intentions (7 & 8
items). About 30% of respondents reported that #reyopened to other service providers (7 and
high score) and about 20% are not sure (5 & 6 s¢ofdus only about 50% (4 and below) are not
considering changing service providers.

HO is accepted as all scales are reliable basgdronbach’s Alpha (see Table 3). All inter-
item correlations were greater than 0'6&onceptually we have divided all questions into

attitudinal and behavioral questions and EFA shogeodd results. Thus H1 is accepted. For all

! Detailed results available upon request.
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items composite scores were calculated using faoaolings (mean is 0 and std. deviation is 1). H2
is accepted as there is high correlation betwegsfaetion and loyalty (Spearman’s rho is 0.868
and correlation is significant at the level 0.4} is partly accepted. There are some differentes i
satisfaction based on age — with ages satisfaldigal decreases - but not significant (see Figiyre 2
Attitudinal loyalty and monetary value show sigoént differences. The group of people in age 40-
60 more likely thinks that price level is not riglt the service. Overall we can also see thatther
are many outliers in the groups 20-29 and 30-39dhaespecially unsatisfied and disloyal. There
are significant differences based on location —pfeed smaller regions are more unsatisfied and
attitudinal loyalty is lower; however, there are significant differences in composite behavioral
loyalty. The reason of this is that in smaller cew there are no other alternatives of using sesvic
from Lattelecom. Those people can be classifietfad® loyal” customers as overall loyalty level
would be normal, but attitudinal loyalty is small.

H4 is accepted. There exist quite many satisfiexiarners whose loyalty level is below mean.
This shows that satisfaction and loyalty are séparanstructs. Not all satisfied customers arelloya
(in the sense of attitude and behavioral loyaltyyee Figure 3. There exists many customers who
are satisfied, but still has high switching intens (are opened to look at competitors services —
LOY8). Additionally we can see that customers whe satisfied are more likely to recommend
(LOY 7).

Table 3.Construct composite scale statistics

Construct N Reliability (Cronbach’s Alpha) | Mean Std. Deviation
Satisfaction 8 0.97 59.25 12.43
Loyalty 8 0.97 56.57 14.28
Loyalty - attitudinal 4 0.97 28.79 7.33
Loyalty - behavioral 4 0.91 27.79 7.35
Quality (functional 2 0.96 15.08 3.32
value)

Monetary value 2 0.93 13.28 3.58
Loyalty program 3 0.89 20.46 6.39

* authors calculations based on survey results uSBR§S package
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Figure 2.Some construct values grouped by age

a) Composite loyalty by age groups b) Attitudiraldlty by age groups

c) Satisfaction by age groups d) Monetary valuadpsy groups
* calculations done by authors of this paper basesliorey results using SPSS

Figure 3.Composite satisfaction and loyalty scatter plots

* calculations done by authors of this paper basesliorey results using SPSS

Data show that there is significant difference espondents’ answers on most of the
guestions based on duration of service usage (sbée T3 - last column). H5 is accepted as

satisfaction, loyalty and quality significantly fiifs based on service duration usage. Longest usage

2 Detailed boxplots and scatterplots grouped byedifit variables are available upon request

56



results in more satisfaction that is positive. Mang value is not affected by service usage
duration.

Most of the loyalty program users feel that theg satisfied with loyalty program, still we
argue if loyalty program works as expected. Theeer® significant differences in loyalty program
satisfaction based on service usage. Also quakagjuestion shows bad tendencies related to
loyalty program to long-term customers. Answersda-required question about overall opinion of
service can be grouped in the following categories:

a) “-“comments: internet speed (low speed, no opiit&@rnet e.g.) (9 respondents)
b) “-*comments: no alternatives, otherwise would sWi{8 respondents)

c) “*comments: no loyalty program for loyal (longage) customers (8 respondents)
d) “”comments: aggressive and unfriendly marketihggspondents)

e) “+” comments: about 4 respondents left positive ownts.
Conclusions

Satisfaction and loyalty are different concepts aodpanies should measure both. Even
satisfied customers not always are loyal. Moredhese customers who are loyal in behavioral
sense, do not always are loyal in attitudinal sefike survey showed that customers from smaller
regions have behavioral loyalty (probably, becaih®y do not have other alternatives), however,
they have lower attitudinal loyalty than other cusers. Based on customer perception they have
good knowledge of loyalty program offers. Loyaltyogram should have good impact on loyalty
level; however, in the Lattelecom case there issimgmificant differences in loyalty program
perception based on duration of service usagesfaetiion and loyalty significantly differs based on
usage duration. However, wualitative comments i@ichat long-term customers are not treated
differently. Overall satisfaction and loyalty sesrwere above average (about 7 in 10 item scale),
however, this is not so good result. The authogsi@that in Latvian culture only points above 8
can be treated as good, but 7 points are treat§dshsbove average” or even “average”.

Some limitations exist in the study. Survey wasitieh by the number of questions. In the
future also other variables should be examinedgiiren telecommunication service provider
context the authors suggest to examine knowledgmwipetitors, ability to switch, reputation of
company. More advanced statistical analysis is s8&g to examine relationships in provided
conceptual model more in details, as well as testliscales for validity. Also authors of this paper
recommend creating loyal customer classificatioseldeon answer of different loyalty items.

References

Abudullah M.F., Putit L., Chui C.B. Impact of Retatship Marketing Tactics (RMT’s) &
Relationship Quality on Customer Loyality: A Studwithin the Malaysian Mobile
Telecommunication Industry, Iimternational Marketingpp. 12-34

57



Akamavi R.K., Mohamed E., Pellmann K., Xu Y. 20Key determinants of passenger loyalty in
the low-cost airline business. lhourism ManagemenVol. 46. pages

Bolton R.N., Kannan P.K., Bramlett M.D. 2000. Ingatiions of loyalty program membership and
service experiences for customer retention andevatuJournal of Academy of Marketing Science
Vol. 28 (Winter). Pp. 95-108.

Hellier P. K., Geursen G. M., Carr R. A., RickardA]l 2003. Customer repurchase intention: A
general structural equation model. Buropean Journal of Marketingvol. 37 (11/12): 1762 -
1800.

Jacoby J., Chestnut R. 197Brand Loyalty: Measurement and Manageméwew York: John
Wiley & Sons, 157 p.

Deming W.E. 19860ut of the CrisisCambridge, MA: Massachusetts Institute of Technplog
Center of Advaned Engineering Study, 507 p.

Harris L.C., Goode M.H. 2004. The four levels oydtty and the pivotal role of trust: A study of
online service dynamics. In: Journal of Retailiwg]. 80 (2), pp. 139-158.

Huang J. H., Lin C. Y. 2005. The explanation efeach consumer perceived justice, satisfaction
and loyalty improvement: an exploratory study. Journal of American Academy of Business
Vol. 7, Issue 2, pp. 212-218.

Jacoby J., Robert W.C. 1978rand LoyaltyNew York: John Wiley & Sons.

Johnson M.D., Herrmann A., Huber F. 2006. The ewmtuof loyalty intentions. InJournal of
Marketing Vol. 70. pp. 122-132.

Karjaluoto H., Jayawardhena C., Leppaniemi M., ®ibm M. 2012. How value and trust influence
loyalty in wireless telecommunications industry. Trelecommunications Policy, Vol. 36, pp. 636-
649.

Oliver R.L. 1999. Whence Consumer Loyalty? In: Thoairnal of Marketing. Fundamental Issues
and Directions for Marketing, Vol. 63, pp. 33-44.

Oliver, R.L. 1997. Satisfaction: A Behavioral Pasfive on the Consumer. New York:
irwin/McGraw-Hill.

Raimondo M.A., Gaetano M., Costabile M. 2008. Hoelationship age moderates loyalty
formation: The increasing effect of relational dguon customer loyalty. InJournal of Service
ResearchVol. 11, pp. 142-160.

Reicheld F.F. 1996€l'he Loyalty EffectBoston, MA: Harvard Business School Press. 352 p.
Reinartz W.J., Kumar V. 2002.The mismanagementustamer loyalty. In:Harvard Business
Review Vol. 80, pp. 86-94.

Sewell C., Brown P.B. 2002. Customers for Life: Hoov Turn That One-Time Buyer Into a
Lifetime Customer. Crown Business. 240 p.

Stewart T.A. 1997. A Satisfied Customer Isn’t Enloulg: Fortune Vol. 136. pp. 112-113.

Sewell C., Brown P.B. 200Zustomers for Life: How to Turn That One-Time Buyéo a Lifetime
Customey Crown Business, 240 p.

58



THE ROLE OF META-ANALYSIS IN MARKETING
AND MANAGEMENT

Ren te Vidruska
University of Latvia, Aspazijas bulv. 5, Riga, L\080, Latvia
renate.vidruska@lu.lv

Abstract

The role of meta-analysis in marketing and managenm
Key words:meta-analysis, marketing, management, statisticalysis
The purpose of this paper is to illustrate the gngwnterest in meta-analysis in marketing and menzent literature
and to present the methodological approach forarebers who are planning to use meta-analysisein tharketing or
management research. The research also highlighitations and problems to deal with during thedgturoday when
researchers must face with a growing number of gogpistudies in different areas, the importanceeofpirical
generalizations grow up. Meta-analysis is the stiatil analysis of a large collection of resultsnfrindividual studies
for the purpose of integrating and combining timelifngs. It is one of the dominant methods with gopaee to develop
an empirical generalization. The increasing intes®ut meta-analysis is recognized in marketing mxanagement
literature where researchers using meta-analysis Bgamined the influence of advertising on sales,determinants
of sales staff performance, consumer behavior pesttetc. The author of the research provides ththadelogical
description of the method as well as bibliographstady of journals in marketing and managemerdistj describing
examples of meta-analysis usage in marketing anthgement.

Kopsavilkums

Meta-anal zes loma mrketing unvadbzinb s
Atsl gv rdi: meta-anake, mrketings, mened ments, statisanal ze
Raksta mr is ir ilustr t pieaugoso interesi par meta-ares lietoSanu nmketinga un vadas literatr , k ar pied v t
metodoloisku skajumu uz meta andai p tniekiem, kas plno izmantot meta anal savos mrketinga vai vadas
p tjumos. Rakst ir apkopoti ar meta-anakes pielietoSanas ierobe ojumi un prabbs, ar kurm j sastopas
p tniekiem. Empriska visprin uma nozme da d s nozars pieaug, jo, pateicoties datuzbm, ir pieejamsoti liels
skaits emprisko ptjumu. Meta-anake ir daudzu empsku ptjumu statistiska anae ar mr i tos integrt un
apvienot atsevi® ptjumu rezulttus. T ir viena no galverm metodm literat ras empriskam visprin jumam.
Pieaugos interese par meta-anats izmantoSanu ir vojama ar m rketinga un mened menta literat, piemram,
p tnieki to izmanto, lai novt tu rekl mas ietekmi uz pdoSanu, pttu patr t ja uzvedbas modais, analiztu
p rdoSan iesaistt personla darbbu u.c. Raksta autore pied gan metodoloisku metodes rakstorojumu, gan
m rketinga un mened menta pjumu p rskatu, kuru pamatir meta anakes lietoSana.

Introduction

Today meta-analysis (MA) is widely used in scigatpapers in different fields (medicine,
psychology, ecology, biology, agriculture, educatietc.). Due to increasing number and
availability of publications, MA has found its wayso to marketing and management studies. The
aim of this study is to illustrate the growing ir@st in MA usage in marketing and management
studies and to present the methodological appré@ctesearchers who are planning to use meta-
analysis in their marketing or management studibs. paper is based on a broad literature review.
The need for meta-analysis

The first known usage of meta-analytical approachlated to 1904 when Pearson tried to
overcome the problem of low significance level mépd in individual papers by combining
statistical data of individual papers (Pearson )9Ddter different groups of researchers reported
more detailed methods to combine results, thus mgakisignificant contribution for stimulating the
research in meta-analysis field (Fisher 1955; Carcii937; Yates 1938). In 1976 Glass coined the
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term ‘meta-analysis’ to refer to the statisticahlgsis of a large collection of analysis resultsnir
individual studies for the purpose of integratihg findings, but in 1977 Smith and Glass (1977)
statistically aggregated the findings of 375 psybbhmpy outcome studies to disprove claim that
psychotherapy was useless. Social scientists atidtgtians began to develop and apply methods
for quantitative synthesis of the results of sefgataut similar studies. Hedge and Olkin (1985)
linked deeply MA with statistics.

The reason behind MA necessity is growing numbegryagfers investigating similar questions.
Results typically vary from one study to the othed this leads to problems in making conclusions
on particular effects. Narrative reviews are laygribjective and are impossible to conduct among
many studies. Instead MA offers statistical anceotiye approach to quantitatively summarize data
from previous research.

Generally speaking meta-analysis is a statisticatguure of synthesize the quantitative
results of many empirical studies (Glass 1976: 3Blgwadays, MA is usually referred as the
statistical component in a systematic review whiabk a clearly defined research question and uses
systematic and explicit methods to identify, selectd critically appraise relevant research, and to
collect and analyze data from the studies thairetaded in the review. (Borenstein et al. 2009).
Meta-analysis in marketing and management

The author conducted searchSgienceDirectand Scopusdatabases using keyword “meta-
analysis” (in abstract, title or keywords) and aiddially the search was limited only to journals
were marketing and management related articlesdcoelpublished. The basic search was done
also inEbsco Hostlatabase (it doesn’t provide extensive searchmamual scan was conducted).

The earliest article was published by Houstein 8198 Advances in Consumer Research and
found in EbscoHostatabase. Table 1 displays number of articlesdanreach database (articles
partly overlap among databases). Number of metba#ra articles in marketing and management
studies is increasing gradually. As of subjectsehare more articles in management than in
marketing studies, mainly because of organizatidredavior and employee behaviors subjects.
Most of the meta-analytical articles in marketingamine relationship among different consume
behavior constructs. Overall meta-analytical a8dh marketing and management often are related
to psychological factors, but not only.

Table 1.Meta-analytical articles (marketing & managementylyears

Database 2015 (as| 2014 | 2013 | 2012 | 2011 | 2010 | 2009 | 2008 | 2007 | 2006
name of Feb.)
ScienceDirect] 34 54 29 52 31 31 19 20 11 25
Scopus 48 131 111 107 79 100 87 80 51 48
EbscoHost | 25 43 31 25 24 23 18 22 14 10

Source: Author’s compilation based on keywords searctid@tabasés

® The precies search query in Scopus was (TITLE-AEY- ("meta-analysis”) OR TITLE-ABS-KEY ("meta-
analytical”) OR TITLE-ABS-KEY ("meta analysis") ORITLE-ABS-KEY ("meta analytical")) AND SRCTITLE
("market" or "marketing" or "management” or "sotiar "consumer" or "business" or "applied psychglogr
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Articles published in 2015 were examined more itaidie Table 2 shows list of 5 articles
taken from each database and published in 2018.year

Consistently with Rosenthal (1979) articles used Nk the following purposes: 1)
generation of summary of the evidence that emefga® different studies, where there is
relationship between variables; 2) moderator végmtanalysis; 3) hypothesis development of

hypothesis on variables not directly observed endtudy.

Table 2.Random meta-analytical articles (marketing & managent) in 2015 (as of February)

Datab Field Main topic Source # of | Statistical techniques Journal
ase papers reported
marketing, | electronic WoM | You et al. Univeriate analysis, | Journal of Marketing
CB elasticity 51 HLM, robustness
check, stability check
marketing, | e-Shopping Ingham et rand, SEM, robustnessinformation &
102
CB acceptance al. checks Management
marketing factors affecting | Montazem SEM Information &
adoption of online| ia & Management
banking Qabhri- 81
D Saremib
(@)
T
2 marketing, | marketing Tan & SEM, path analysis | International
2 export capabilities & Sousa Marketing Review
w competitive
11
advantage and
export
performance
managemen, formal salesforce | Samarawe rand, HLM; path Journal of Personal
sales controls and eraa et al. analysis, moderator | Selling & Sales
revenue 39 analysis Management
production: a
meta-analysis
corporate corporate Ali et al. rand, Q-statistics Journal
reputation reputation of Business Research
antecedents and
101
consequences
B managemen,| orientation's Saeed et rand., file drawer Industrial Marketing
o industrial effects on al. analysis, SEM, HLM | Management
a management innovation and 232
e firm performance
Q
‘©
n marketing, | food partitioning | Holden & fixed International Journal
CB paradox Zlatevska 4 of Research
in Marketing,
management organizational, Sarooghi bivariate, meta- Journal
innovations | cultural, and et al. 52 regression, Q and | | of Business Venturing
environmental statistics, file drawers
factors

"selling" or "retailing" or "job" or "sales" or "taism" or "economic?" or "transport" or "vocatiohaAND NOT
srctitle(medicine or surgery or pain or forest goutnal of applied" or "personality and social" trlinical" or
"medical" or "health policy" or "cancer" or "psyaliy") AND ( LIMIT-TO (DOCTYPE,"ar")) AND (LIMIT-TO

(LANGUAGE,"English™)) AND (LIMIT-TO (SRCTYPE,"|")) and the very similar query was used in ScienceRirec

EbscoHost was searched by keyword meta-analysisnankieting & management related keywords
* Detailed list of articles from 2015 is avaiableonpequest
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managemen,| individual Marinova rand, WLS Journal
work and job design et al. 106 of Vocational Behavio
engagement| predictors
Scopus| management o Ng > SEM Journal
| of Vocational Behavio
management Financial Wagner et rand, univariate, Q- | Journal of
performance of | al. 380 | tests Family Business Strate
family firms ay
methodology| Bayesian Prior Steel et 4. Monte Carlo, Journal of
i Bayesian management
marketing, | Portion-size effecf Hermann 5 ? Psychology and
CB et al. ' Behavior
marketing, | Customer loyalty | Watson et rand Journal of Academy of
163 . ;
CB al. Marketing Science

Source: Author’'s compilation based on database search

General principles of meta-analysis

The unit of analysis in meta-analysis is the impafcvvariable x on variable y (Rosenthal

1979). It is based on the assumption that the anagiof the relationship between two variables is

constant and each study estimates this constans Wfte purpose of a MA is to obtain the
possible estimation of the metric.

best

Table 3 lists the overall steps in MA analysis aesults that should be reported by meta-

analyst(s). Eisend & Tarrahi (2014) have conclutlemt the documentation of MA methods in

marketing research barely follows any standardscamdoe considered poor compared to reporting

in other areas.

Table 3.Steps to conduct and report in meta-analytical stesl

Step 0. Conceptualization and operationalization

Step 0 includes conceptualization and operatioatiin of the research problem. The resull

this step is qualitative literature review and fatated research question and goal of MA.

of

Step 1. Literature research

la) Define strategy to identify prior studies

It could be issue-by-issue search through jourfrakta-analyst should report journal names, ¢
Journal of Marketinyand/or keyword search (meta-analyst should irelkexkct keywords, e.d.,
ProQuest

WoM, social media efc. through electronic databases (e.gcienceDirect,

.g.,

dissertation¥ It is suggested to contact authors directly @b unpublished papers, dissertations,

working papers etc. Date period can be pre-seldetgdonly papers from last 20 years

1b) Define studies’ inclusion and exclusion crigeri

Report article selection criteria, e.g., Pick andeBd (2014) in meta-analysis of buyers’
perceived switching costs used the following ciéterempirical studies that measure buyers’
perceived switching costs and provide estimatetherantecedents of the construct and its effects

on switching”, ,exclude broader measures that wwede switching costs items but mainly ot

items”, “excluded studies that investigate switchicosts of employees or sellers”, ,exclude

those studies that did not provide sufficient dataompute effect sizes”.

1c) Retrieve articles from defined sources anddfindd criteria

The first review could be based only on articleesitand abstracts; afterwards full-text review is
necessary. For robust MA two researchers can dartitde selection and resolve disagreements.
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Meta-analyst should report all articles to be u§edluding journal name, publication year and

other characteristics) and report list of exclu@gticles with reasons of exclusion. Cumulat
sample size should be reported.

ve

Step 2. List variables and do variable coding

2a) List variables

A list of variables that is based on the topicha tesearch and found in articles should be cre
(e.g., product durability, quality, perceived value, perkaa valug. It is necessary to includ
methodological variables as these usually have mataleeffect (e.qg., if article ispublished /
unpublishet , strong / weaR. All variables and their relationships should t@ported using
table (You et al. 2015) or model that is referreccanceptual model, conceptual framework (e
Ye et al. 2015) or meta-analysis framework (e.@njRn et al. 2015). Meta-analyst should reg
all particular information from research papets,({’s, F's, p-values, Chi square=c.)

ated
e

)
..,
ord

2b) Define coding scheme.

Identify and apply the procedures to integratertsilts and test the differences between re
across studies. For better robustness more thaninatependent coder can do the codi
afterwards unconsistencies are discussed and codmgjstency is reported (e.g., Pick & Eise
2014). The result would be a table with coded ‘e and some basic statistics. Example
some variable codingif,advertising omitted — 1; O if not omitted or rintluded (e.g., You et
al. 2015), manuscript status: unpublished (1) vs publishet] €@).

sults
ng,
nd
s of

2c) Detecting moderators

Variance in observed effect sizes should be expthinthus moderator variables detecting
necessary in this step and steps that follows.

Step 3. Define meta-analysis procedure

3a) Effect size calculations for each study

Choose effect size metric (e.ggrrelation coefficient Decide how studies with more than g
effect size would be treated. Do effect size caltohs for each separate study (including e
and confidence interval calculations, outlier asaytransformations and/or adjustments). Re
all effect sizes and statistics.

ne
rror
port

3b) Homogeneity (heterogeneity) analysis

Homogeneity analysis should be done to examingéudies are heterogeneous. The resear
should try to explain heterogeneity and use siadistmethods that can account for t
heterogeneity. Meta-regression techniques canihéipterogeneity explanation.

cher
he

3c) Weighting effect size calculation

To calculate weighted effect size, first weightewdd be calculated. This can be done using fi
effects model or random effects model. Meta-analgsbuld report detailed calculatic
description and show graphs that display all caked effect size valuesufnel graphs, fores
plotsetc.).

xed
DN

~t

3e) Address publication bias

Publication bias can be addressed using funnel plot

Step 4. Interpretation of the results and reporting

Summarize the results of the MA, write limitations.

Source: Author’'s compilation using examples from artic{anjan et al. 2015; Yout at el. 2015;

Pick & Eisend 2014)

When researcher have conceptualized and operatiedahe problem, the research question

is formulated.
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Step 0in meta-analysis requires conceptualization andraipnalization of the research
problems. Conceptualization is process where cdacape given theoretical meanings, while
operationalization is more related to empeiricalatzes related to the concepts.

Step 1in meta-analysis is related to prior papers reteand the overall analysis of these
papers. The result of Step 1 is a list of papeas should be included into MA and result mainly
depends on the efforts of meta-analyst. The reseashould create strategy of how to find prior
studies. This could include: keyword search intetesc databases, manual search via pre-selected
journals, direct contact with authors and experts.

To make meta-analysis more plausible and tracealeiled strategy should be reported
including database names, keyword list, journdl dig. Authors reported that 27.8% of the MA
they analyzed did not include even the list of @uynstudies. Aguinis et al. (2011) reported 7.6%
result in managerial studies. Thus readers canaoidd if the MA results have relevance and
applicability.

Missing or otherwise incorrectly chosen articlesnata-analysis would lead to biased results.
Thus to avoid publication bias it is recommendedditect both published and unpublished studies
(Borenstein et al. 2009). Eisend and Tarrahi (20fa)e noted that in some scientific fields (e.g.,
medicine) there exist developed registers that resigntists to track unpublished research.
Unfortunately, this has not been done in markeing management fields. To find unpublished
studies the author of this paper suggests sear¢bingorking papers, contacting authors directly,
searching in dissertation databases and lookignoh-leading journals.

Only those studies that are applicable for metdyarsashould be included - empirical studies
were quantitative results are reported; studiesnéxa the same constructs and relationships in
comparable statistical form (e.g., as correlatioefficients, odds-ratios, effect sizes etc.).

In Step 2 (and continuing in Step 3) all available infornoatiin separate study (separate
.respondent”) should be gathered. In this step raetdyst should identify all variables of interest
and code them based on variable definition. FolhgwCooper (2010) all variables in papers can be
classified in the following categories:

the publication’s characteristics;

the experimental conditions of the study;

the nature of the variables of interest and the thiay are measured;

the methodology used;

the statistical results obtained;

information on the coding process.

Then, the meta-analyst should draw up a well-ardiseé@f potential moderators that will be

considered if the results of the studies turn oube highly heterogeneous. Often it is suggested to
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include Cronbach’s alphas and 95% confidence iatdor all variables across studies (e.g., Saeed
et al. 2015). Relationships among all variablestlm@ashown in conceptual model or framework.

Step 3includes statistical methods.

When all related literature is collected and anediyzthe meta-analyst is ready to apply
statistical techniques. The detailed descriptiorthoflse techniques can be found, for instance, in
often cited book by Hunter & Schmidt (2004) or Hedg Olkin (1985). Here the author gives a
very general explanation.

Effect size is the dependent variable in MA and esagossible to conduct meta-analysis.
Effect size standardizes findings across studieh sat they can be directly compared. The main
idea of statistical analysis here is to estimagedtiect size in the population (the “true” effelt)
combining the effect sizes from a variety of aggl

Conducting Step 3 the meta-analyst should definetwhffect size metric to use based on
research situation (e.g., standardized mean diftere correlation coefficient, odds-ratio,
proportions, standardized gain score etc.) and niesric should be comparable across studies,
independent of sample size, represent the magnaadedirection of the relationship of interest.
This step can include different transformationsdamations (e.g., transformation of correlation
coefficients into their respective z-values (Aliadt 2015) or effect sizes (correlation coefficgnt
can be corrected for sampling errors and measureanens by dividing them by the product of the
square root of the reliabilities of the two constsu(Hunter & Schmidt, 2004)). Outlier analysis is
advisable. Outliers represent extreme effect simesshould be removed from analysis or adjusted
to less extreme values.

Once standardized effect sizes have been calculateshch separate study, they should be
combined. If all studies were equally precisesalidies would have the same weight. However, we
would like to assign more weight to the studieg tizeried more information. The weight usually is
value reflecting the sampling accuracy of the éff@ze in each article. Specifically, the estimate
we are looking for is a weighted mean of the effeizes. Before combining effect size,
homogeneity analysis should be conducted.

Homogeneity (heterogeneity) analysasts whether the assumption that all the efigessare
estimating the same population mean is reasonatsengtion (Lipsey & Wilson 2001). If
homogeneity is rejected, the distribution of effeiztes is assumed to be heterogeneous. Based on
the homogeneity test results, MA model should beseh (Lipsey & Wilson 2001; Hedges &
Olkin, 1985). Heterogeneity analysis often is mdato moderator analysis as moderators can
explain heterogeneity in effect size (Lipsey & Wils 2001; Saaed 2015). Meta-regression
techniques can help to explore heterogeneity. ¢f sample size is small, problems with low
statistical power in regression can exist (Huntes&midt, 2004).
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There are two models used in meta-analysis to aoenéifect size values - the fixed effect
model (FE) and the random effects model (RE) art lead to different mechanisms for assigning
weights (Lipsey & Wilson 2001). In the absence etenogeneity, both models produce similar
results. FE assumes that the studies includeddanntata-analysis estimate the same underlying
‘true’ effect that is ‘fixed’, and that the obsedvdifferences across studies are due to random erro
(chance). RE assumes that the studies includdtkimeta-analysis are only a random sample of a
theoretical universe of all possible studies onvamgresearch question, and that the effects #r th
individual studies vary around some overall averaffect. RE incorporate two sources of
variability: random error and between-study vatigband RE model is preferred when the data are
heterogeneous. Most often in the studies RE madelsised.

One of the most important problems that occur dunmeta-analysis is publication bias. It
occurs because journals with significant resuliglted be published more than papers with non-
significant or week results. It was found that thajority of researchers do not submit manuscripts
with non-significant results (Eisen, Tarrahi 2018j)rong and significant effects are considered as
important and attract more attention by scholaiser@ is strong evidence from several fields of
science that thipublication biasexists (Dickersin 2005). Sometimes it is also exhlthe “file
drawer problem” (Rosenthal, 1979), because reseesahnay hide in their file drawers estimates
that are insignificant or have an unintuitive saymd search for estimates that are easier to publish
This leads to a false impression regarding the ciizdfect.

The presence gbublication biascan be examined visually using the so-called furphat
(Egger et al. 1997). If the literature is not iflhced by publication bias, the most precise estéisnat
of the effect will be close to the mean underlyeftect. In the presence of publication bias the
funnel becomes asymmetrical, or hollow, or botratdnek & Irsova, 2015)

Meta-analysts should include published and unphétispapers into their meta-analysis, thus
mitigating the problem of publication status. THiors to include studies of various publication
statuses and the tendency of meta-analytic authorsselect particular studies—whether
intentionally or not—are called selection biasesr@fason & Brannick 2012). Not only publication
bias creates selection bias, e.g., meta-analystowerlook effects if those are not mentioned in
abstracts or studies that are cited are more likeelge included into the meta-analysis, however,
Meta-analytic authors' tendency to select publisstedies more than unpublished studies worsens
the publication bias problem (Renkewitz et al., 201

As it was found by Eisen and Tarrahi (2014) thed@&n bias is driven by meta-analysts'
efforts during the study retrieval process and jost the fact whether unpublished studies were

included, which can have different reasons. Thenntask to avoid a selection bias for the meta-
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analysts is a thorough systematic search of theatiire. Too often, the literature search is lichite
to a few electronic databases.

Other commonly known problems with MA are lack ofarmation of MA process in the
results; too small number of sample; mixing obséowal and experimental data; no heterogeneity
investigation; not taking into account publicatumlity;

Conclusions

Meta analysis can be seen as the final step irstersatic review when many articles on the
same topic exist. Meta-analysis changes the foou$éd direction and magnitude of the effects
across studies. Unfortunately no standardized ndethodefined for meta-analysis reporting in
marketing and management, also no clear guideanesvailable for unpublished articles finding.
Trustful meta-analysis would provide a detailedorépf meta-analyst work. The role of meta-
analysis in marketing and management studies ha@gsed as the number of papers available via
electronically databases grew up. Meta-analyticapr@each represents findings in a more
differentiated and sophisticated manner than caimwesl reviews and is capable of finding
relationships across studies. However, meta-arsahggjuires a huge effort to find published and

unpublished prior articles and analyzes them.

References

Ali R., Lynch R., Melewar T.C., Jin Z. 2015. The devating influences on the relationship of
corporate reputation with its antecedents and cpresees: A meta-analytic review. ldournal

of Business Researclol. 68 (5), pp. 1105-1117

Borenstein M., Hedges L. V., Higgins J. P. T., Rt#im H. H. 2009Introduction to meta-analysis
Chichester: John Wiley & Sons. 450 p.

Cochran W.G. 1937. Problems arising in the analyse series of similar experiments. Jaurnal

of the Royal Statistical Societgupplement Vol. 4, pp. 102- 118.

Cooper H. 2010. Research Synthesis and Meta-AsalysiSAGE Publications280 p.

Dickersin K. 2005. Publication bias: Recognizing firoblem, understanding its origins, and scope,
and preventing harm. In booRublication Bias in Meta-Analysis: Prevention, Asseaent and
Adjustmentspp. 9 — 33.

Egger M., Smith G. D., Scheider M., Minder C. 19Bias in Meta-Analysis Detected by a Simple,
Graphical Test. InBritish Medical JournalVol. 316, pp. 629-634.

Eisend M., Tarrahi F. 2014. Meta-analysis selech@s in marketing research. Imternational
Journal of Research in Marketing/ol. 31, pp. 317-326.

Ferguson C. J., Brannick M. T. 2012. Publicatiomasbin psychological science: Prevalence,
methods for identifying and controlling, and implions for the use of meta-analysis. In:
Psychological Methodd/ol. 17, Issue 1, pp. 120-128.

Fisher R. 1955. Statistical Methods and Scientifierence. In:Journal of the Royal Statistical
Society. Series B (Methodologicgbp. 69-78.

Glass G.V. 1976. Primary, secondary and meta-aisabfsresearch. InEducational Researcher
Vol. 5, pp. 3-8.

Havranek T., Irsova Z. Do Borders Really Slash &ad Meta-Analysis, InWilliam Davidson
Institute Working Pape#6 p.

Hedge L.V., Olkin I. 1985Statistical Methods for Meta-Analysi@rlando: Academic Press. 369 p.

67



Hermann P. C., Polivy J., Pliner P., Vartanian L2R15. Mechanisms underlying the portion-size
effect, In:Psychology and Behaviovol. 144, pp. 129-136.

Hunter, J.E., Schmidt, F.L. 200¥lethods of Meta-AnalysiS€orrecting Error and Bias in Research
Findings. 2nd. Beverly Hills, CA: Sage.

Holden S.S., Zlatevska N. 2015. The partitioningadax: The big bite around small packages. In:
International Journal of Research in Marketjngp.

Ingham J., Cadieux J., Berrada A.M. 2015. e-Shappcceptance: A qualitative and meta-analytic
review. In:Information & Managemenwol. 52, Issue 1, pp. 44-60

Lipsey M.W., Wilson D. 2001Practical Meta-AnalysisSAGE Publications, 247 p.

Montazemi A.R., Qahri-Saremi H. 2015. Factors diifec adoption of online banking: A meta-
analytic structural equation modeling study. limformation and ManagementVol. 52, pp. 210-
226

Marinova S.V., Peng C., Lorinkova N., Van Dyne Chiaburu D. 2015. Change-oriented behavior:
A meta-analysis of individual and job design préalis Original Research Article, InJournal

of Vocational BehavigivVol. 88, pp. 104-120

Ng T.W. 2015. The incremental validity of organieatl commitment, organizational trust, and
organizational identification, Intournal of Vocational Behavipiol. 88, pp. 154-163

Pearson, K. (1904). Report on certain enteric fevaculations. InBritish Medical JournalVol. 2,
pp. 1243-1246

Pick D., Eisend M. 2013. Buyers’ perceived switchicosts and switching: a meta-analytic
assessment of their antecedentsJaurnal of Academy of Marketing Scienpp. 186-204.

Ranjan K.R., Sugathan P., Rossmann A. 2015. A taraeview and meta-analysis of service
interaction quality: new research directions anglications. In:Journal of Service Marketing/ol.

29, pp. 3-14.

Rosenthal, R. 1979. The ‘File Drawer Problem’ amdefance for Null Results. IlPsychological
Bulletin, Vol. 86, pp. 638—41

Saeed S., Yousafzai S., Paladino A., De Luca L.BL52 Inside-out and outside-in orientations:
A meta-analysis of orientation's effects on innmrat and firm performance. , In:
Industrial Marketing Management, 30 p.

Samaraweeraa M., Gelb D.B. 2015. Formal salesfoocrols and revenue production: a meta-
analysis. InJournal of Personal Selling & Sales Manageméfal. 35, Issue 1. pp.23-32.

Smith M.L, Glass G.V. 1977. Meta-analysis of psybleoapy outcome studies. I&merican
PsychologyVol. 32, pp. 752-60

Steel, P.A, Kammeyer-Mueller, J.B, Paterson, T.AZ015. Improving the Meta-Analytic
Assessment of Effect Size Variance With an InforBaglesian Prior, Vol. 41 (2), pp. 718-743.
Tan Q., Sousa C.M.P. 2015. Leveraging marketincalodipes into competitive advantage and
export performance, Innternational Marketing Reviewol. 32, pp. 78-102

Wagner D., Block J.H., Miller D., Schwens C., Xi G015. A meta-analysis of the financial
performance of family firms: Another attempggurnal of Family Business Strategol. 6 (1), pp.
3-13

Watson G.F., Beck J.T., Henderson C.M., Palmatig/.R015. Building, measuring, and profiting
from customer loyalty. InJournal of Academy of Marketing Scien8é p.

Yates F, Cochran W.G. 1938. The analysis of grafpsxperiments. InJournal of Agricultural
ScienceVol. 28, Issue 04. Cambridge University Press 5%6-580.

You Y., Vadakkepatt G.G., Joshi M.A. 2015. A Metaalysis of Electronic Word-of-Mouth
Elasticity. In:Journal of MarketingVol.79, pp. 19-39

Vol. 74, pp. 139-145.

68



PEDAGO IJA/PEDAGOGY

CONTEXT OF ENTREPRENEURSHIP EDUCATION IN LATVIA

Olga Glo ina

Daugavpils University, Pades street 1, Daugavpils LV-5401, Latvia
lizi.info@inbox.lv

Mihails ZaS erinskis

University of Latvia, Jurmalas gatve 74/76, Riga-1L¥83, Latvia
misha.za@inbox.lv

Je ena Zas erinska
Centre for Education and Innovation Research, Kuemeprospekts 114, Riga LV-1069, Latvia
ceir2012@gmail.com

Natalia Andreeva

ImmanuelKant Baltic Federal UniversityNevskogo street 14, Kaliningrad, 236041,
Russia

andreeva_natalia@list.ru

Abstract

Contex of Entrepreneurship Education in Latvia
Key Words:entrepreneurship, entrepreneurship education, @dnexplorative study, interpretive paradigm
Entrepreneurship education has recently becomé gebearch topic in Latvia. Latvia's researcheosialor working in
international research teams have carried out the@stigations on entrepreneurship educationfégrdint educational
levels. However, the context of entrepreneurshipcation in Latvia has not been analyZ&de aim of the articleis to
analyse the context of entrepreneurship educatiolmatvia underpinning elaboration of a new reseayughstion on
provision of entrepreneurship education in Latifilae methods of the present articleThe present research involves a
process of analysing the meaning of the key cosaaptepreneurshi@ndcontext Moreover, the study demonstrates
how the key concepts are related to the ideandfepreneurship educatiofRespondents described in the present
article: six respondents of the panel discussion at the reenitntrepreneurship Development: Challenges,
Contradictions and Perspectivesganised by the State Education Development AgeRia, Latvia, December 3,
2014. The findings of the empirical study allow cluting that the respondents’ views on entrepresigpreducation
in Latvia are heterogeneausirections of further studies are proposed.

Kopsavilkums
Uz m darb bas izglt bas konteksts Latvij

Atsl gv rdi: uz m jdarb ba, uz m jdarb bas izglt ba, konteksts, izpe, interpret cijas paradigma

Uz m jdarbbas izglt ba nesen ir kivusi par aktulu p tniecbas tmu Latvij . Latvijas zintnieki individu li vai ar
str d jot starptautisks p tniechas komands, ir veikuSi pt jumus par uz m jdarbbas izglt bu da dos izglt bas
I me os. Tomr, uz m jdarbbas izgltbas konteksts Latvij netika analizts. Raksta nr is ir analizt
uz m jdarbbas izglt bas kontekstu Latvij pamatojot jauna pjuma jautjuma uzstd Sanu par uz m jdarbbas
izgl t bas nodroSinaSanu LatvijRakst izmantots metodes ir nestruturs intervijas. Pt jums ietver galveno fizienu
‘Uz m jdarbba’ un ‘konteksts’ nomes anaki. Turklt, p tjums parda, k galvenie jdzieni ir saisti ar
uz m jdarbbas izglt bu. SeSi ptjum iekauti respondenti ir no Valsts izgbas atistbas aent ras seminra
“Uz m jdarbbas un uz m jsp jas attstba: izaicinjumi, pretrunas un perspekas” panediskusijas. Kvalitavs
gadjuma ptjums auj secint, ka respondentu vieddkpar uz m jdarbbas izglt bu Latvij ir neviendalgi. Tiek
pied v ti virzieni turpm kai izp tei.

Inroduction
Entrepreneurship education has recently becometadsearch topic in Latvia. Latvia's
researchers alone or working in international neteteams have carried out their investigations on

entrepreneurship education at different educatitenadls. At preschool level, preschool teachers’
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attitude to entreprise in preschool institution basn analysed (Sk ne, 2014). At the vocational
school level, a cconceptual framework on entrepresiep education in vocational teachers’
training is shaped (Melnikova, Zaginska, Glonina, 2014). At a higher education llexesearch
on entrepreneurship education is widely represedmyesiich areas of research interest as

- development of students' enterprise in study p@@ganisjana, 2010),

- use of e-technologies in entrepreneurship (Ahr&essus, Zagrinska, 2013a; Ahrens,

Zas erinska, 2014),

- bi-professional identity (Zagrinskis, Aeksejeva, Za®rinska, 2013; Aeksejeva,

Zas erinskis, ZaSerinska, Andreeva, 2013),

- bi-professional curriculum (Ahrens, Bassus, Zaska, 2013b),
- engineering students’ needs in entrepreneurshigatidm (Bassus, Ahrens, Zasinska,

2014).

Therein, all the research efforts made by Latvia@searchers have been concentrated on a
particular area of entrepreneurship education atetiucational level. Against this background,
provision of entrepreneurship education in Latviacludes analysis of the context of
entrepreneurship education in Latvia. The resequastion is as following: what is the context of
entrepreneurship education in Latvia for provisidentrepreneurship education in Latvia?

The aim of the article is to analyse the context of entrepreneurshipdtvia underpinning
elaboration of a new research question on provisf@ntrepreneurship education in Latvia.

The methods of the present articleThe present research involves a process of asabysi
the meaning of such key concepts @astrepreneurshipand context Moreover, the study
demonstrates how the key concepts are relatecttiéta ofentrepreneurship education

Respondents involved in the articlesix respondents undertaking the panel discussitimeat
seminarEntrepreneurship Development: Challenges, Contitaalis and Perspectivawganized by
the State Education Development Agency, Riga, BaWecember 3, 2014.

Results

The meaning of the key concepts eftrepreneurship, entrepreneurship educatiand
contextis studied in this paper.

In a broad sense, entrepreneurship should be @redichs a general attitude that can be
usefully applied in all working activities and ivexyday life, such as creativity and innovation
(Sarri, Bakouros, Petridou, 2010). Regarding eméregurship as an individual’s ability, it means to
turn ideas into action (European Commission, 20)2it includes creativity, innovation and risk
taking, as well as the ability to plan and managgepgts in order to achieve objectives (European

Commission, 2012: 7) as shown in Figure 1.
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Figure 1. Components of entrepreneurship as an individual ki

Entrepreneurship education means developing areultthich is through, for and about
entrepreneurship (European Commission, 2011). prEneurship education seeks to prepare
people to be responsible, enterprising individuals have the knowledge, skills and attitudes
necessary to achieve the goals they set for theeséd live a fulfilled life (European Commission,
2012: 44).

For efficient delivery of entrepreneurship eduaatioontext analysis has to be carried out.
Context analysis is done to develop a strategyhendevelopment of entrepreneurship education
(A eksejeva, Za®rinskis, Zaserinska, Andreeva, 2013: 9). Context analysis ihaemonstrated
in Figure 2, is traditionally differentiated into
- the analysis of the macro-level context, namelg,lével of a nation in the present research,

- the analysis of the mezzo-level context, namelg, ldvel of an organisation in the present
research,

- the analysis of the micro-level context, namelg lavel of a students’ group in the present

research.
Figure 2.Levels of context analysis
Context analysis
Macro-level Micro-level
Mezzo-level
Discussion

The present part of the contribution demonstratesdesign of the research, survey results
and findings of the empirical study.
The design of the present research comprises thpogel and question, sample and

methodology of the present study.
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The guiding research question is as follows: whahe macro-context of entrepreneurship
education in Latvia? The aim of the study is to lyge macro-context of entrepreneurship
education in Latvia.

It should be noted that a couple of a small scéleiss carried out at the mezzo-level
revealed, on the one hand, a critical level of eeeiing students’ direct experience in
entrepreneurship (Aksejeva, Za®rinskis, Zaserinska, Andreeva, 2013: 15) and,

- on the other hand, a low level of teachers’ diegberience in entrepreneurship (Ahrens,

Zas erinska, 2013:99).

The present study involved six respondents who toak in the panel discussion at the
seminarEntrepreneurship Development: Challenges, Conttamhs and Perspectivesganised by
the State Education Development Agency, Riga, batidecember 3, 2014. The sample of six
respondents involved

- two business men from different business areas,

a leading researcher, University of Latvia,

- a professor, School of Business and Finance,

- a head,Latvian National Commission for UNESCO,

- a head of department, State Education Developmgeanéy.

The sample was multicultural as the respondenth ditferent cultural backgrounds and
diverse educational degrees were chosen. Thugyrthe (age, field of study and work, mother
tongue, etc.) is heterogeneous.

In order to save the information of the preseneaesh confidential, the respondents’ names and
surnames were coded as follows:

- two business men were given the codes R1 (Respbofiyland R2 (Respondent 2),

a leading researcher was pointed as R3 (RespoB8jient
- a professor was considered as R4 (Respondent 4),
- a head was coded as R5 (Respondent 5),
- a head of department was identified as R6 (Respurtje
The interpretive paradigm used in the empiricatigtaims to understand other cultures, from
the inside through the use of ethnographic metlsoté as informal interviewing and participant
observation, etc (Taylor & Medina, 2013). Interptate paradigm is characterized by the
researchers’ practical interest in the researciktgpre(Cohen, Manion, & Morrison, 2003).
Exploratory research employed in the empirical gtisdaimed at generating new questions
and hypothesis (Phillips, 2006). The exploratorythndology proceeds from exploration in Phase
1 through analysis in Phase 2 to hypothesis dewsopin Phase 3.
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The qualitative case studyallows the construction of only few cases (Mayri2§04).
Moreover, the cases themselves are not of intesaht,the conclusions and transfers we can draw
from these respondents (Flyvbjerg, 2006). Seledtwegcases for the case study comprises use of
information-oriented sampling, as opposed to randampling (Flyvbjerg, 2006). This is because
an average case is often not the richest in infoomaln addition, it is often more important to
clarify the deeper causes behind a given problenh it; consequences than to describe the
symptoms of the problem and how frequently theyuo¢Elyvbjerg, 2006).

Data were collected through non-structured intevvilon-structured interview was used in
order to search for the main categories of thearebefield (Kroplijs, Ra%vka, 2004: 99). The
non-structured interview included the following gtiens:

1. What are the challenges in entrepreneurship inidatv
2. What are the contradictions entrepreneurship s@lves
3.  What perspectives does entrepreneurship take?

In order to put forth a newly formulated researciesiion on entrepreneurship education in
Latvia, non-structured inteviews were carried out.

Participant 1 was interested to know why highercation delivers issues of macro and
micro-economics instead of focusing on practicetesl contents.

Participant 2 discussed the importance of the loaldretween the ice-cream price and ice-
cream ingridients.

Participant 3 emphasized the involvement of senitsentrepreneurship as an example of
active aging by, for example, taking photos instefldoking after grandchildren.

Participant 4 assumed that only when people reaehage of 70 they understand what
should be taught to younger generations.

Participant 5 considered that a family that has @wt example, four children is a social
entrepreneur.

Participant 6 wished the listeners to start adfifhO00 steps and never turn back.

The structuring conterdnalysis (Mayring, 2004) revealed that entreprestgpreducation
is of bi-modal nature:

- On the one hand, entrepreneurship education datissuch general topics as macro- and
micro-economics,

- On the other hand, entrepreneurship education wisssuch detailed elements as the ice-
cream price and ice-cream ingridients.

The structuring contentanalysis (Mayring, 2004) allows identifying that eth
respondents’ views highlight a number of aspectsbto considered during shaping
entrepreneurship education in Latvia. The aspectslude the contents of
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entrepreneurship education, social entrepreneursimp an enterprise, age of
entrepreneurs, complexity of the entrepreneurshgress, etcHence, summarizing content
analysis (Mayring, 2004) of the data reveals tln#t tespondents’ views on entrepreneurship
education are heterogeneous

Conclusions

The findings of the empirical study allow concluglithat the respondents’ views on
entrepreneurship education in Latvia are heteragene

The macro-context of entrepreneurship educatiobaitvia is found to be favourable
due to the heterogenity in human beings’ views tbasures a creative background for
organization of entrepreneurship education in Latag creativity is a pre-condition and
factor for the development of entrepreneurship al &s entrepreneurship education.

Evaluation of the results of the qualitative casedy revealed the answers to the
interview questions such as
1. The challenges in entrepreneurship in Latvia: Hot@inections between theory/legal

basis/etc and practice.

2. The contradictions entrepreneurship solves: théradittion between enterprises’ profit and
social responsibility.
3. Perspectives entrepreneurship takes: inter-genagdtiearning.

The following research question has been put fotbw to organize entrepreneurship
education in Latvia?

The present research hdimitations The inter-connections between entrepreneurship,
entrepreneurship education and context have bderAsether limitation is the empirical study
conducted by involving the participants of the pahgcussion only.

Further research tends to focus on empirical ssuididoe carried out in other institutions. And

a comparative research of different countries cteldarried out, too.
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Abstract

Animation film making experience in Latvian language lessons in primary school
Key words:Animation, multimodal language skills, communicatbode systems, Latvian language lessons
The world has changed a lot in the last centersinglies and learning culture in schools also htvamged.
Nowadays the feature of era is usage of technedogind media in study process, teachers have liaerd¢he
educational potential of the technologies and metti@refore the author, basing on her teachingtiogaand scientific
researches, considers animation, as an audiowvingdla, usage in education as a very successfuliraraVative
teaching experience, and is actualizing two aspé&xtsse animator made films or children could makimation films
themselves, within the teaching material. In theclkarthe author examines the traditional approafchnimation usage,
where animation is acquired as a discipline, andgeetive approach, where animation is acquirednbggration
method, fulfilling another teaching goal. The auti®stressing the second one, the innovative agbraf animation
usage and discovers successful experience, whels,pwpile learning subject in Latvian languagesi@ss in primary
school, have the opportunity to make animation filheamselves. Animation film making as a teachinghmé offers
one of practical examples, how to realize multimoalgproach in the language studies, and discovessya how
efficiently to use information communication teclogies and media in teaching process, simultangatshulating
children motivation and creative activities. Thehauw's scientific researches and practice allowsddolare, that the
experience of animation film making in differenatding lessons shows innovative, productive paéatid multiform
options of this method, however this sphere isso@ntifically widely studied and used in practibecause the most of
the teachers doesn't have corresponding compet@hegefore, the largest challenge of animationgraggon into
education, will affect the teachers, because teadieve to learn new competences, so they couldrafthe challenges
of the 21st century. The purpose of this reseascto idetect the experience and opportunities afhatidon use in
education, and make research to discover the aioim&étm-making skills as primary school teachegosbfessional
competencies in a new perspective dimension.

Kopsavilkums

Anim cijas filmu veidoSana latvieSu valodas stund s kumskol
Atsl gas vrdi: anim cija, multimod| m c San s, komunikcijas kodu sistma, latvieSu valodas stundas
M sdienu mairg pasaule ar straujo zitmes un tehnoldju attstbu, globlo t mekli ir radjusi Data com paaudzi,
paaudzi, kas orienas jaunkaj s tehnoloij s un dau savas nomoda des pavada virtdaj telp. Ldz ar to
tehnolo iju un mediju kontekstp d jos divdesmit, tisdesmit gados izdlbas sistm ir aktualiz jusies paaud u plaisa,
proti, skolotji k vecs paaudzes pst vji m cbu proces izmanto tradicionlos komunikatvos valodas kodus un
fokus jas uz grmatu, lingvistisko tekstu kgalveno kultras simbolu, tau jaun paaudze ir pieradusi pie multimda
teksta, vii ikdien m c s, apstrd inform ciju liel m r caur attliem, kustgiem attliem un ska m. T p c aktulas
ir izmai as gan saturiskas, gan metodiskas tizgls sistm , jo tradicionl izgltbas sistma neatbilst veidam, k
jaun paaudze nt s. T p c skolotju spja izmantot un skohiem rosint radt videoaudilos materilus mc bu
proces, k iesp ju kod t un dekodt inform ciju daudzveidgyos modos, ir ktisks priekSnoteikums izglbai 21.gs.
Autore, balstoties pedagiskaj praks un zintniskajos ptjumos, k veiksmgu pedagoisko pieredzi uzskata
anim cijas izmantoSanu izglb . Anim cijas starpdisciplinr daba auj to veiksngi izmantot izglt bas kontekst gan
animatoru veidotas filmas; ganrhi paSi var veidot anintijas filmas mc bu vielas ietvaros. Anintijas filmas tiek
veidotas gan bnu neformlaj , gan formlaj izgltb , galvenokrt intereSu izgt b . Anim cija piedv vienu no
praktiskiem piemriem, k realiz t mediju pedagdju m c bu vid , nodroSinot multimodu m ¢ Sanos un atk] veidu,
k lietdergi izmantot informcijas komunikcijas tehnoloijas un medijus nc bu darb, vienlaikus rosinot krnu
radoSo darlbu un mc bu motiv ciju. Prakse rda animcijas izmantoSanas produktivitun daudzveidy s iespjas, un
pedagogi, apgstot animcijas pamatprasmes, aniaijas iespjas var izmantot daudz plda§ izglt bas kontekst
T p c liel kais izaicinjums, integrjot anim ciju izgltb , saistts ar pedagogu profesidns kompetences pilnveidi
jaun s dimensijs. Raksta nr is ir atkl t anim cijas izmantoSanas iegps izgltb un atainot darlbas ptjuma
rezult tus, atspogwijot s kumskolas skoloju pieredzi, kad skoloji apguva animcijas filmu veidoSanas prasmes un
integr ja t s latvieSu valodas m bu metodik. P t jums atklj anim cijas filmu veidoSanas un areds prasmes k
s kumskolas skolofa profesionl s kompetences jaunu, perspeitdimensiju. Tas paredz nepiecieSamsaturiski
uzlabot esoSo pedagogu kizgl t bas piedv jumu Latvij , k vienas no prasnm apg stot tiesi tehnoloisk s un
mediju prasmes jaunos kontekstos.
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Introduction

Nowadays children live in the information era - teehnology and media designed, digital
environment, where they have access to informatommunication, entertainment, they have not
lived without computer technology, cell phone, pbié music player or tablet. They have used to
live in an image cultivated world where realityépresented not only by the verbal text, but aijso b
the images, moving images, symbols, icons, sigrs laiands, fearlessly they operate in the
technological environment opposite to the majoofyadults. It is a generation who’'s native
language is digital - "digital citizens" (Juke imact in 2006; Prensky 2001). Digital citizens daily
operates with communication technologies and mewiag different communicative code systems,
but in the traditional teaching process teacheesmainly linguistic, textual codes, it creates a ga
between the pupils everyday and learning environr(feahl, Roswell 2005). This issue is closely
connected with society, including education contéatmers and implementers, on their
comprehension of language change and language.skile new language skills in the era of
information society includes reading, use and areatf the printed word, and also symbols, signs,
icons, drawings, photos and sounds, which mearengubge skills transforms into new forms
through new information technologies and the meltlimeans to accept the language in the wider
discourse, respecting that brain activity worksedéntly, while reading a variety of communicative
code systems. Multimodal approach to the concepammjuage and communication skills goes
together with the modular approach (Fisher 2005:v2¢hin the meaning of human intelligence,
that is, diverse human intelligence theory (Gardrg&4 Armstrong in 1998, Fisher 2005).

American educator M.Prensky considers the need déssential substantive and
methodological changes in the education systengusecthe traditional education system, which is
based on the reading and memorizing, does not theetigital citizens, their learning needs
(Prensky 2001). One of the first researchers, wiaddition to cultural changes reveal the
transformation of education in relation to the némdan understanding of the new language and
communication skills, is a researcher Gunter Kregssadmits: "We never will be able to consider
literacy (or" language ") as the sole, main or epeominent representation and communication
tool." (Kress 2003: 35). This raises the need li@r ¢ducation system to implement a multi-modal
approach to language learning, meaningfully use itifi@ermation technology and media, thus
offering a contemporary learning process.

Primary school teacher should respect that thel afgifines him/herself and the world in
drawings, dance, play, game, song, but not so nualords, sentences, this is due to the fact that
in the childhood the more expressed is imaginatimking, and mental activity which is related to
emotional and visual kinesthetic perception. Thenefit is important to update the multi-modal
approach to language learning in primary schoofestarhe author's teaching experience and
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theoretical studies allows to propose a statenfattanimation as audiovisual media successfully
can be used in learning of the Latvian languagermary schools. Animated film not only
entertains, but also is able to inform, educateranture, and simultaneously gives the opportunity
to gain experience of being identified with thedesr of story and experience different emotions.
Respecting the language as a multi-modal structumieation films multimodal and contemporary
format is topical in language learning. Animatiamesice mostly is studied as a communication and
artistic phenomenon. Therefore, the use of animasaot established in the pedagogical practice,
teachers have not got the knowledge and skills 4@ animation in teaching methodology.
Therefore, the purpose of this research is to ti¢hecexperience and opportunities of animation
use in education, and make research to discovartimation film-making skills as primary school
teachers' professional competencies in a new petrgpelimension.
Research methodology and design

Author believe that the reality to consists of detgpsubjective experiences of the external
world, that reality is socially constructed, themef author represent interpretive philosophically
assumptions paradigm and accomplish qualitativearet. As the research methods to collected
and analyzed data were used the literary analysisaation research. This research examined 19
sources of literature and qualitative analysis Of @2imary school teachers, which reflected the
impressions and experience of teachers, to orgamitzéan language lessons through animated film
making as a teaching method. The action research asaducted in 2014. The aim of action
research was to study primary school teacher’s repee, which has developed in the learning
process, using animation as a teaching method twvidralanguage lessons, to assess animation as
primary school teachers' professional competentenpial component. Structured interviews were
used in the data obtaining, which were processdatidhermeneutical approach.
Participant’s selection

The author has carried out action research usingpravenience method to select the
participants. In action research established ppaints’ voluntarily selection - 20 primary school
teachers, who did not have prior knowledge of timgmated film making process and the
possibilities to use animation in teaching methodgl Participants represented 15 schools near
Riga and all participants were women. The averageadd participants were 46. Youngest member
was 27 years old and the oldest was 61 years olérafye pedagogical work experiences of
participants were 15-20 years. All participantsoggized the need to involve the technology in
their professional work in school, all recognizéé tmeaning to achieve new knowledge and new
skills to develop their professional competenciesainew perspective dimension. Therefore, the
reason for engaging action research in study wasdct the teacher to improve their professional
work in class, offering animation as a teachinghmdtin class.
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Opportunities of animation use in education

The word animation comes from the Latin w@dimare which means to revive, fill with
life. With the term animation is understood thetymies sequential display in a certain speed and in
a certain number of fixed frame, thus achieving ithesion of movement. In Latvian language
words animation and multiplication, are perceivedggnonymous. The author's teaching experience
shows that animation as audiovisual text, visuagjuistic, audial code representation successfully
can serve for educational purposes, updating teimehts of animation use:

1) to work with the existing animation film use it aslidactic matter in the teaching material, or
2) to make animation film in the learning procassing animation as a teaching method.

Ideas to use the moving picture in education aisest simultaneously with the cinema, as
an occurring of the art direction. In 1911, the Aiten newspaper "Harper's Weekly" in edition of
November 4 published the article "Edison and thes Beucation ".

In this article American inventor Thomas Edisonrpotes the idea that the new discoveries,
that is, moving pictures, must be used in the scch@xtice. He believes, that the school should be
attractive, it must attract children's attentioxaely moving pictures can be used as an educationa
resource for different subjects: history, languagathematics, geography, etc. (Inglis 1911: 8).
With the development of technology, the idea isngeactively implemented in pedagogical
practice. Consequently, it can be concluded thatahimated film as a didactic material is a
traditional approach to the use of animated filnedlucation.

Otherwise, animated film making process within fitaenework of education can be arranged
in different learning situations. Animation film kiag is a complex work that includes different
types of skills and competences. With the develognoé technology, computer programs, in the
20th century 70s, mainly in America and Englana finst books for beginners were published,
which could be used to making animation films (Arst@ 1970, Barton 1972, Bourgeois, Hobson
1979 Cleave 1973). It was found that animation dilcan be made at home, not only by the
professional animators, but also by children. Cquosatly, it can be concluded that in the 20th
century 70s animation film making exists in childion-formal education.

Thanks to new technologies and simplified anima@ssembly programs around the 20th
century 90s in the United States, European cosndnigel Russia, start to use animation film making
in childrens’ formal education, namely, in interestucation: where interest education programs,
projects, camps, workshops were organized duringiwhchildren have gained insights into the
animation film making processes. Thus is a discgly approach, during which children learns
basic skills of animation film making, which is alsegarded as a traditional way of animation use.
At the beginning of the 21st century individual lergiasts, animators, pedagogues from the United
States, Australia and European countries (Denmiddtway, Sweden, England, France, Spain,
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etc.), while the rise of the importance of medidamogy in the teaching content, is discovered the

idea, that animation film making can be succesgiusled not only in the interest education, but also

as a teaching tool to learn the content of gereztatation and special education, thus implementing
the integrated approach in studying animation.

Summing up the experience of teachers, animatdga¢@ 1999 and Gunn in 2006, Hoban in
2007, Church, Gravel, Rogers in 2007, and Hayward(010) together with children created the
animation films in the learning process (lessongermed-day classes, projects, camps and
educational activities, interest education classts). This can be defined as:

1) There are teachers who represent disciplingpycageh in their activities they learn animation
as an art discipline within the interest education.

2) There are teachers who see the use of animatieducation in a wider context, they use an
integrated approach in their pedagogic work, readhnimation film making as a teaching
form/method, fore teach a subject (housekeepimguage, mathematics, physics, visual arts,
etc.) or for fulfilling specific learning objectigdn special education.

Teachers who use an integrated approach in thaik,woplement pedagogical innovation,
revealing perspective approach to the use of aromand provide a multi-modal learning in the
classroom. Outright the film making, children araligg people learn not only to consume, but also
to create their own ideas and visual images asan&tiorking with multi-modal language code
systems, children learn not only to live in thewél world, but also to create and to design aavorl
themselves and creatively functions in it. Childgain an understanding of the diverse language
concept (textual, visual, audial), in order to depehe language and communicative competence in
a wider discourse.

Animation film making in Latvian language lessons aprimary school
Realizing the Latvian language education progranprimary schools (grade 1-4) acquire

listening, speaking, reading, writing skills andpiement competencies approach. The primary

school phase lays the foundations for the undetstignthe nature of language, listener, speaker,
reader and writer cultural development, communacaskill learning, therefore, special attention
should be paid to the fact, that pupil should mmalbeauty, sonority and uniqueness of Latvian
language, they should learn clearly, speak literamyrectly, read deliberately, understand the
meaning of the text and to pronounce the soundsaamds correctly, write neatly and technically
correctly, enrich their vocabulary, so that theyuwdodesire to learn the wealth of the native
language and to improve speech (Latvian languagdspgrade 1 — 9, program’s sample). To
achieve the objectives of the program it is impurtior teacher to choose the appropriate study
materials, forms and methods. In the era of infdgiona when the language concept must be
respected in the broader discourse, it is importanintegrate visual and audial language code
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systems in the study content, which is represenyettie technology and media. Because one of the
innovative possibilities in the use of technologydamedia is animation use in Latvian language
lessons in primary school, focusing directly on imtegrated approach, which reveals the
perspective of animation use and pedagogical pateat significant problem is that teachers lack
of experience, knowledge and skills, to use aniomafilm making in their teaching methods.
Therefore, the author has carried out action rebeavhere 20 primary school teachers (from 15
schools near Riga) and 340 1-4th graders took phae.aim of action research was to study primary
school teacher’s experience, which has developedeiearning process, by the use of animation
as a teaching method in Latvian language lessongsgdess animation as primary school teachers'
professional competence potential component. Tlwere raised three important issues:
1) How do teachers experience animation as a teachetgod in the Latvian language lessons
in primary school?
2) How do teachers see the animation using optiotiseitearning process?
3) Does the teacher see animation as a teaching methioeir pedagogical work?

During the action research teachers learned melbgg developed by the author about the
use of animation in Latvian language lessons inghmary school and studied basic skills of
animation film making. Then they used animationaaeaching method, by making an animated
film in the Latvian language lesson. Thus, the [supiere encouraged to realize the beauty and
sonority of the Latvian language that was perfornaedhulti-modal approach in the language
learning, by constructing linguistic code systemvisually audial code system, respectively by
converting literary texts into animated film. Dugirthe action research teachers gained basic
knowledge and skills of the animation as a teachethod in Latvian language lessons.

Structured interviews were used in data obtainvigch were processed by the hermeneutical
approach. Summarizing the material of intervieves) be concluded that the teachers animation as
a teaching method in the Latvian language lessompereenced as an interesting, meaningful,
exciting, informative and different learning prosewithin which every pupil was able to improve,
gaining new experiences and knowledge, thus gipungls opportunities for self-actualization and
respecting pupils’ diverse intelligence. Teachdss found that when they experience an animation
film making process, the students gained an uralgigig of how to speak to the audience through
visual and audial language, and how to show thegghiwhich traditionally are formed with the
verbal text with the picture and sound, thus r&aiza multi-modal learning in the class and
encouraging the understanding of language conoeptiroader discourse. Teachers reported: "We
are proud of the final results, children's cragtiand excitement which revealed, the result isdjo
and pupils for the first time looked at (their deshmovie) with detained breath.” “We did not hear
any child saying that he or she did not like Wwds surprised by children’s patience and intetést;
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process allowed to gain new knowledge, practicalssko train cooperation skills, by interviewing
children, | found that there were no difficultigs this process, there was an opportunity to work
using individual approach; all pupils were involygaupils worked with enthusiasm and great
interest, studied to assess progress and parexgtdosled created animation film, animation is a
way to make the learning process more interestig@ieinberga, interview protocols, 2014).

The summary of the interview materials allow to makstatement that the teacher welcomes
and sees animation as a teaching method withingéreeral education: in primary school for
different subjects, elementary and secondary scmmok for the art classes: language, visual arts,
and music lessons. Teachers agree that animatierests and motivates pupils and provides an
opportunity to diversify their teaching methods,veal as provides links between subjects in the
learning process.

In the conclusion of action research and the imgrvprotocols, all 20 primary school
teachers admitted that animation as a modern tegchiethod and a perspective in Latvian
language training, which allows children to charopguistic text to their own production of
audiovisual code system. The teacher affirmed ttesire to learn animation film-making skills in
the near future to be able to lead the learninggs® during which the animation could be used not
only as a didactic teaching tool, but as a teachiethod. Teachers also reveal that animation film
making skills would give opportunity to make metbtajical study materials, which would be an
important support for students in the learning pesc
Conclusions

Nowadays information society, media and technolgenvironment for everyone in the
society highlights the need to navigate in différexamguage communicative code systems. In the
context of education, this means actualizationhef multimodal approach in language learning
studies. The author reveals animation as a suctessd innovative example of teaching method in
the Latvian language lessons in the primary schblé research author actualizes the perspective
or integrated animation use approach, revealingnaton film making experience in Latvian
language lessons in primary school. Primary scheadhers experience animation film making in
Latvian language lessons as a meaningful, exciéind,cognitive learning process. Teachers reveal
animation as a contemporary learning method by whic
- to diversify the learning process, thus encoumggtudents' learning motivation;

- to provide an individual approach to the learnimgcess;

- to provide multi-modal learning process;

- to provide opportunities for pupils' self-actzalion;

- to implement links between subjects of the Latenguage, visual arts, housekeeping,

music and literature.
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The study reveals animation film making and anedftiskills as a primary school teacher
professional competence of new potential dimendigorovides the need to substantively improve
the current teacher further education offer in latas one of the skills of learning exactly

technological and media skills in the new contexts.
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Abstract

Cooperation-oriented leader’'s competence for devebonent of institution of vocational music education
Keywords:cooperation, competenceducational management, school leadership, devetapm
The role of the cooperation has increased in leatsyand has become very important in educaticeidl fecause of its
impact on any processes of the school’s interndleatternal environment.
Educational leadership and management has prodgréss®m being a new field dependent upon ideas dges in
other settings to become an established discipliitie its own theories and significant empirical aldesting their
validity in education. This transition has beenaupanied by lively argument about the extent toclwhéducation
should be regarded as simply another field forapplication of general principles of leadership amahagement, or
should be seen as a separate discipline with itslmwdy of knowledge. (Bush 2008)
The main object for the research is the cooperatitented leader’'s competence for the developmémsbitution of
vocational music education.
The aim of this paper is to study and analyse o@tjpm-oriented leader’'s competence for the develq of
institution of vocational music education with deepverview of music education industry in Latvia achieve the
aim the previous research and scientific literatuege studied.
In this article authors a) analyse competence-teteeader's competence for development of insitutof the
vocational music education whose leadership is important in the context of education system amplilp growth as
whole; b) give an overview of a vocational musiaieation system in Latvia and focus on the main etspef
development trends of music education industry.

Kopsavilkums
Uz sadarbbu orient ta vadt ja kompetence profesionl s ievirzes m zikas izglt bas iest des attst bai

Atsl gas vrdi: sadarbba, kompetence, izgbas vadba, skolas vadba, attstba
P d jos gados sadafias loma ir pieaugusi unuvusi oti svarga izglt bas jom, jo t ietekm daudzus iek§ s un

r j svides procesus skol

Izgl t bas vadba ir progregusi no jaunas idejas kstot par disciphu ar savm teorij m un nozm giem empriskiem
datiem, pierdot to nodegumu izgltb . T pat izglt bas vadda jau tiek uzskat par atsevidu disciplnu ar konkrtu
zin Sanu kompleksu, nevis uztvertaldasisk s vadbas nozares atzars. (Bush 2008)
Galvenais Sraksta pt juma objekts ir uzsadarbbu orientta vadt ja kompetence profesiohs ievirzes mzikas
izgl t bas iestdes attst bai.

Raksta mr is ir izp tt un analizt uz sadartbu orientta vadt ja kompetences profesidns ievirzes mzikas
izgl t bas iestdes attstbai, ietverot padzin tu Latvijas mzikas izglt bas industrijas pskatu. Lai to sasniegtu, tika
analiz ta zin tnisk literat ra un pieejamie ziriniskie p t jumi.

Rakst autores a) analizuz sadarlibu orientta vadt ja kompetences profesidns ievirzes mzikas izglt bas iestdes
attstbai, kas ir oti svargas izglt bas sistmas kontekstun audzk u izaugsmes veician ; b) sniedz profesioh s
m zikas izglt bas sistmas Latvij p rskatu un fokugas uz dominjoS m m zikas izglt bas attstbas tendenan.

Introduction

Music education in Latvia is available to all sch@budents within the general school
program, and is usually taught by music specialig€thildren may attend vocation-oriented
education in arts and music in addition to attegdagular school. The so-called little art and rausi

schools are generally founded and maintained byicipah governments.
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Cultural education system in Latvia consists oftestanunicipal and private education
institutions that provide vocation-oriented, vooatal secondary and higher education programmes.
They provide training of professional artists, nciemns, dancers, cultural and pedagogical
professionals. Industrial and field policy is pregghby the Ministry of Culture, its’ implementation
is coordinated and managed by the Latvian NatiGuétural Centre.

The leadership and development of institutionshef\tocational music education in Latvia is
a responsibility of the music school leaders, whastly are educated in music, performing arts,
pedagogy, but very rarely they have specific edooat even basic knowledge and skills in
management and leadership.

The goal of the research is to define the most mapb conclusions about the development
trends for institutions of vocational music eduegatiUsing a method of analysis in theoretical
literature, the explanation of the concepts corewetith this problem has been made precise. Also
data gathering and compilation for the overviewtlod music education industry was used and
created.

Educational management or school leadership?

The concepts ofleadership and managementoverlap. By leadership, authors mean
influencing others’ actions in achieving desirableds. Leaders are people who shape the goals,
motivations, and actions of others. Frequently tilyate change to reach existing and new goals.
Leadership takes much ingenuity, energy and skilinaging is maintaining efficiently and
effectively current organisational arrangementsistB2008)

Educational leadership and management is first faneimost an applied field of study.
Historically, field’s theoretical contributions techolarship in related fields of organizational
behavior, management, leadership, psychology, actlegy have been few and far between.
Thus, research on educational leadership and mareagenust be evaluated primarily in terms of
its ability to inform policy and practice in eduimatal organizations. (Hallinger and Chen 2015)

Another approach pays attention to the traits afiagars and leaders. Core difference rests in
their ways of perceiving the organization and tinategies by which they deal with problems from
the internal and external environment. Leadershgdso defined as an influence relationship among
leaders and followers who intend real changesrefégct their mutual purposes, and management
is an authority relationship between at least oa@ager and one subordinate who coordinate their
activities to produce and sell particular goods/andervices. (Sun 2014)

The various theories of educational leadershipraadagement reflect very different ways of
understanding and interpreting events and behaviowchools. (Bush 2007) In many schools,

however, goal setting is a corporate activity utalen by formal bodies or informal groups.
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The structure of music education system in Latvi

For music education systerepresentation authors of this article offer Figtrevhere the
direct sections and grades of music education deae¢ shown. It's important to note that
addition to Jzeps Vtols Latvian Academy of Music (JVLAM) it's also psible to obtain some ¢
the higher education and postgraduate programmesigic education field in such institutions
Riga Teacher Training and Educational Managememid@amy (RTEMA), Liepja University anc
Daugavpils University.

Figure 1.The Music Education System in Latv (created by author:

Parallel with general school classes is the sysiEmusic schools operating throughout
country, providing a more concentrated trainingamious aspects of music. Music school tuitio
available in practical performancensemble activities (choirs, instrumental ensempligory,
music history and musicianship. Music school cosireee completed by the age of-16,
coinciding with the completion of the - or nineyear Certificate of Educatic

Vocational education imainly maintained and supervised by the Ministryeducation ant
Science in strong cooperation with branch ministréad social partners. Only art and mt
schools are placed under the authority of the Niyisf Culture.

Regarding music education ustry, authors conclude that at this moment theee 142
music schools in Latvia, which officially are callenstitutions of vocatic-oriented music
education, founded by state and local authoriffeem previously mentioned institutions 49
music schools and 63music and art schools. In addition, in supervigbthe Ministry of Culture
of Latvia in biggest cities there are 9 secondangimschools with vocational secondary educa
but professional (and academic) higher educatiahpastgradate education is carried out in fe

institutions mentioned in Figure
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Overview of the institutions of vocation-oriented nusic education

In year 2013 vocation-oriented cultural educatigstam in Latvia consisted of 151 vocation-
oriented education institutions, 29 vocational selewy education institutions and 20 higher
education institutions. (ESL; VE) Referring to piaays, industrial and field policies are prepared by
the Ministry of Culture, its implementation is cdorated and managed by the Latvian National
Cultural Centre.

As shown in Table 1, in previous study year 201B#0n Latvia there where 145
municipality and 6 private education institutionsigh were providing vocation-oriented music, art
and dance education programmes. 55 of these imstisuare music schools, 35 art schools, 59

music and art schools and 2 dance schools.

Table 1.Number of institutions of vocation-oriented educati programmes in 2013/2104
(annual report of Latvian National Cultural Centre)

Education institutions founded Education institutions founded
Education field by municipalities which are by private persons which are| Grand
providing vocation-oriented providing vocation-oriented | TOTAL
education programmes education programmes

Music 51 4 55

Art 35 35

Music and art 59 59

Dance 2 2
TOTAL 145 6 151

Within this research authors communicated with @sentatives of Latvian National Culture
Centre and had a chance to explore annual repiotie dast five years of music schools and music
and art schools. Based on these reports authansfoffowing figures.

Figure 2 and Table 2 provide detailed informatibowt total number of music school pupils

by regions.

Figure 2.Music school pupils 2009-2013 (by planning regior(sjeated by authors)

3

0 & 4 5# 6
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Table 2 shows slightly increasing number of pupitghin each year shown in figure. In ye
2009 there were 14964 pupils in voca-oriented music education programmes, but by yeaB8
already 16461. This goes in hand with a fact that lowest point of demographic decreas
showing its effect in the firsyears of high schools, whereas there is increasgoptilation in

younger ages.

Table 2.Number of music school pupils 20-2013 (by planning regions) (created by authc

& 1 3 2 2 2

4 8 3 31 32
5# 3 13 1 1
6 81 81 3 8 1
#7!

Figure 3 shows number of students in vocationabrs@ary education instituins. In total
there are no drastic changes through these yehesreional institutions have higher numbe
attendants. This could be due to low competitioremions where they are located or due to hi

demand of art and music education in regi This phenomenon requires in depth anal

Figure 3.Number of pupils in vocational secondary educatiorstitutions 200¢-2013
(created by authors)

In study year 2013/2014, in all of previously mengd institutions that provide vocat-
orientededucation in music, art and dance programmes taere3745 pedagogical employe
(including school principals, principal assistantsachers, librarians etc.) Table 3 offers

overview of number of teachers according to edoodield
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Table 3.Number of teachers in all vocation-oriented scho@lsd vocational secondary
education schools in 2013/2014 (created by authors)

Education field Number of teachers
Music 2349
Art, design 796
Dance 59
TOTAL 3155

The number of teachers who work directly as musitagogues are shown in Table 4. As can
be seen the total number of teachers is slowlyeaming through year 2010 to 2013. Last column of

the table shows tendency of the change by regions.

Table 4. Amount of music schools teachers 2010-2013 (credigauthors)

0 1 2 2

& 8 82 83 8
4 81 318 8

S# 2 28 P1 2

6 8 3

#7!

The Figure 4 of the overview gives insight in prdmm of music school pupils and teachers
by regions from 2010 to 2013. Average number ofilpudpr one teacher changes from seven to 12
pupils. After comparing the results of Table 2 arable 4 it can be seen that in the last years the
number of pupils in music schools is increasingvijoas well as the number of teachers. As the
proportion shows a decreasing tendency the relgtioeth of pupils is slower than the increase of
numbers of teachers. This is a similar tendenag general schools, where smaller schools are shut
down and optimized so that the number of pupilene class is higher. The different thing here is

that the number of teachers is increasing wheteasot the case in general schools.
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Figure 4.Proportion of music school pupils and teachers 2-2013 (created by author

The general population and labour force structdréatvia includes its tendencies in t
proportion measures. As more people leave regiérisatvia the higher student/teacher ratio
regions comes as no surprise. Also the fact tleatl lmusic schools are located in small cities a
from regional centres helps in decrease of avalahisic teacher force in these scha

The fact that most of theorking places (orchestras, bands, ensembles) pl@evith music
education are located in Riga, helps to understaedlow ratio points in graph for Riga (
professionals can combine their professional watk educational work
Cooperation-orientedleaders’ competence for development of the musiclsmol

The job of school leader has been transformed ltsa@xinary economic, demograph
technological and global change. As Steward (20tdhtioned models of school leadership
changing: so-calledxecutive headteachers have responsibility for ntioae@ one school. Whatev
the model, however, the role of the head teacheaires that of the lead professio

School leaders need to work in tandem with teacteeesnhance students’ academic, pers,
and social learning and outcomes. (Harris et al320n public schools, principals reform schc
by developing a high level of teacher collaboratibhe positive relationship between princip:
leadership and schools’ collaborative culture heenresulted in researches with its’ final propo:
public schools that have stronger principal’s leadig are more likely to have a stronger teact
collaborative culture. (Sun 20!

Most teachers feel more committed to their taskerwprincipals are de to create work
communities that are supportive and stimulatinggden-oriented, facilitate feelings of communi
and foster their feelings of efficacy. (Lai et &014) According to Northfield (2014) tt
effectiveness of schools has been linkedchool leaders who foster and develop trust witlff :

members and educational stakehol(
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Effective school leaders are able to combine a mpuapose with a willingness to be
collaborative and to promote collaboration amongdteagues, both through teamwork and by
extending the boundaries of participation in leatgr and decision-making. (Spillane et al. 2001)

Black (2007) also highlights the importance of eldsks between parents and schools to
support student learning. Parental involvement dsoeiated with better student achievement,
engagement, retention and take-up of further aglddnieducation.

The new management paradigm revolves around teamparticipation, and learning. It also
revolves around improved communication, integratioollaboration, and closer interaction and
partnering with customers, suppliers and a widegeaof stakeholders. (Jamali 2005)

Using cooperation and compromising methods canesstually increase school effectiveness,
states Kuo et al. (2014). It is the best to chabseway of ‘cooperation’ to increase the school
effectiveness.

Conclusions

1. Effective leadership and management are increasiegjarded as essential if music schools
are to achieve the wide-ranging objectives settfem by their many stakeholders.

2. In order to support student and staff well-being develop a context that is supportive of
effective learning, school leaders need to buildofaborative learning community which
requires commitment and time for all staff members.

3. Music education in Latvia is available to all schabudents within the general school
program. Children may attend vocation-oriented atan in addition to attending regular
school.

4. Local governments own general education schoob®tt primary and secondary levels. At
these schools the wages of teaching staff are adldc as state donations while the
maintenance and infrastructure costs are coveredgh the local government budgets.

5. The research proves that a number of the fact@isale essential to the effectiveness and
performance of music schools are under the coofrtdaders. Effectiveness is possible only
by cooperation with internal and external audieneeg., teachers, administrators, pupils,
parents, government institutions, cooperation astn

6. Cooperation-oriented competence helps the musiocotdbader to test assumptions and to
understand the inputs of others. Cooperation cgnden a commitment through consensus,
and can help to get over problems in interpersaaiationships.
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Abstract

Analysis of Personal and Organizational Culture Valies at Public and Private Institutions
Key words:organizational culture, organizational values, tedarmation of organizational culture, cultural eafy.
Besides technological progress, internal changesrade in more and more enterprises. To achievbeberesult of
planned changes more effectively, it is possiblage a really unique resource of the company —nizgtonal culture.
Successful company develops using corporate vatoes;ibuting cohesion of members of the groupating the sense
of belonging to organization, loyalty and commotufe vision. In order to understand, how the entsepcan realize
internal changes with changing and improving orgatiwnal culture, values of personal and orgarorati culture are
analyzed in proposed article.
There is organizational culture assessment metbbdkfferent scientists (R.Barrett, K.Cameron an@&inn) also
analysed here. Detailed research of organizaticolilre in this study is based on The Barrett Selewels of
Consciousness Model by Richard Barrett (USA, 20@Bjch considers, that successful organizatioraied on values
reflecting the main meaning of company's existeBsery individual perceives values as a priorithiehh makes sense
and gives motivation for existence, including waoukiife. Analyses of personal values gives us ofymitly to compare
employees™ personal values to organization’s commesuits. The identification of personal values anganizational
culture values gives employees the possibility idarstand the main personal values and compare tihetasirable
values for organization, which they would like gesn work of the organization, in this way theg able to recognize
connection between personal and corporate valugses how interaction between them can influeheegtowth of
the organization.

Kopsavilkums

Personisko un organizcijas kult ras v rt bu anal ze valsts un priv taj iest d
Atsl gv rdi: Organiz cijas kult ra, organizcijas vrt bas, organizcijas kult ras transformcija, organiz cijas
kult ras entropija.
L dztekus tehnoldju att stbai, arvien plak uz mumos tiek veiktas iekf s p rmai as. Lai uz muma iecero
p rmai u rezulttu sasniegtu efekt k, ir iesp ja izmantot uniklu uz muma resursu — organigjas kult ru. Sekmgs
uz mums savu attbu veido, balstoties uz organdjas vrtb m, veicinot grupas dddnieku saliedSsanu, radot
piederbas izj tu pie organizcijas, uzticbu un veidojot komu n kotnes redzumu. Lai izprastu, k uz mums var
stenot iek§ s p rmai as, pilnveidojot un mainot organigjas kult ru, piedv taj rakst tiek analiztas personisks
un organizcijas kult ras vrt bas.
Tiek analiztas ar da du zintnieku (R.Barets, K.Kamerons un R.Keg) izstrd t s organizcijas kult ras
nov rt Sanas metodes. Padzita organizcijas vrtbu izpte dotaj p tjum tiek ptta, pamatojoties uz Rarda
Bareta (ASV,2006) izstd to septiu apzi as Ime u modeli, uzskatot, ka veiksgas organizcijas pamat ir v rt bas,
kas atspogw organizcijas pastv Sanas jgu un bt bu. Katrs indivds uztver vrt bas k priorit ti, kas rada jgu un
motiv ciju dzvei, tai skait ar darba daei. Personisko vt bu izv rt jums sniedz iesgu saldzin t organizcijas
darbinieku personisls v rt bas ar organizijas kopjiem rezulttiem. Darbinieku personisko & bu un organizcijas
kult ras vrt bu apzinSana patlz darbiniekiem izprast savas sgak s personisks v rtbas, k ar saldzintt s ar
organiz cijai v lamaj m v rt b m, kuras vii v | tos redzt atbilstoSs organizcijas darbb un td j di konstatt, k
personisko vt bu un organizcijas v rt bu apzinSana un saskasana ietekmorganiz cijas izaugsmi.

Introduction

Organizational culture has become a subject fansific research and analysis in eighties of
the 20th century. As the organizational cultureeuwery way of its expression is a mirror of our
society, in recent years the studies of organimaticulture has drawn more and more attention.
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Company managers mostly pay their attention tonfired situation of the company, trying to
achieve better profit indicators, but inner work/ieonment, thoughts and feelings of collective are
not always taken into account. However, we shodidig that managers and executives more and
more realize, that successful strategies, knowled@eancial markets and technical knowledge are
not enough for achieving continuous headway andessful competition in business environment.
Knowledge and understanding of people behaviours@ous and unconscious aspects of human
relationships is necessary for achieving good tesuihat is the reason, why the topic about
creating modern organization, development techigaled assessment methods are becoming
increasingly important.

This study includes analysis of the insights onaargational culture research offered by
various scholars; it shows main functions and dessrcharacteristics of organizational culture
elements (Dubkevics L. 2009; Barrett R. 2006; Revig2008; Praude V., Belcikovs J. 2001; etc.).

For today scientists offers more than 250 defingiof the term organizational culture.

R. Harrison describes an organization as a sehafed assumptions or ideology (Harrison

1972)

The organization is an established system, in hialt human activities are deliberately

coordinated to achieve common objectives (Foran89:169)

Organizational culture is a relatively resistaritcfecollective beliefs, values and social norms

inside the organization, which is formed by stréeging organizations internal integration

and adaptation to the surrounding socio-econoneicaironment (Renge 1999:97)

“Organizational culture is a relatively resistamt ®f collective beliefs, values and social

norms inside the organization, which is formed bsersggthening organizations internal

integration and adaptation to the surrounding secanomical environment. These beliefs,
values and norms define the way of perception,kthgn and feeling of organizational
members and reflect in their activities and in fation of organizations own environment”

(Schein 1983, 1985)

Organizational culture is the set of beliefs, valuscial norms and standards of behaviour in

organization. (Omarova 2001: 142)

There are invisible culture elements, conventienggmon assumptions, beliefs, values etc. in
every organization. Exactly these elements arettes, which determine individual and collective
behaviour, supporting or inhibiting the developmeidrganization.

Hofstede depicts the most essential elements @nagtional culture in a schematic way in
several levels (see Figure 1), emphasizing, thatntlanifestations of organizational culture from
three outer layers (symbols, heroes and rituals mameal as well as imaginary) are easier to
observe in human behaviour and other forms. Howekie deepest layer of organizational culture
consists of values. (Hofstede 1994)
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Figure 1.G.Hofstede Model for organizational culture

Source: Hofstede, Hofstede, 2005

Values are considered to be the core of organizalticulture. This is an elusive and directly
externally invisible part of organization, whichriet obvious and measurable, that is why managers
so often ignores this significant unit. Howeversaarches (Ackoff 1994; Collins, Porras 1995)
show that exactly clear system of organizationdles is one of the indicators in organization,
which has contributed to long-term operationalagéincy and high financial results.

Values are socially significant and in particulaciety or social group assumed ideas about
human destiny, goals and meaning (higher valuesijepfabout social systems and the importance
of their elements (priorities such as patriotisnemdcracy and private property), and about
necessity of moral, religious and ideological nar(@epa, Zobena 1997: 93)

A value system forms for both individuals and oigations. Organizational values are
beliefs, principles, and internal rules of behavj@s well as standards, which contribute or impede
organization in achieving its goals. In recent geaeveral recognized scientists (Barrett 2006;
Cameron, Quinn 1999) have admitted, that successbuhpany bases its development on
organizational values, favouring integration of gieup members, creating a common future vision
and the sense of belonging to organization.

The objective of the study igo explore interaction between organizational geltwalues and
personal values of managers and employees of compad impact on level of entropy in
organization.

The study about harmonization between cultural vales of public and private organizations
and individual values of their employees

The reconciliation and reception of organizationalues and individual values is a part of
work environment mostly invisible culture. You damd declared, outward facing values, as well as
real values in any organization. The managemenbrganizational values is necessary for

establishing, maintaining or changing organizatiorsdues, which are the most important during

95



the relevant period. Every organizations aim isttengthen those values, which will lead company
to success and will help to avoid all external éseand pressures.

Behaviour of any individual derives from values ameliefs. In order to understand, how
organization can implement internal changes throdgkeloping and changing organizational
culture, there are personal and organizationaliciialues reviewed and analyzed in this article.

Many scientists offer several techniques or methfmismeasurement and evaluation of
culture, this study is based on scientific methodg| R. Barrett the Seven Levels of Consciousness
model. Before we talk about creating a value-ogdnbrganization, we should mention Richard
Barrett’s definitions of the following terms:

Cultural resilience is defined as the ability of an organization oy d&iruman system to
withstand shocks and remain sustainable under ipgelb conditions of duresdBarrett 2006:2)

Cultural entropy is defined as the proportion of energy in an oigion or any human
system that is consumed by non-productive acts/ifech as bureaucracy, internal competition,
empire building, and so forth. (Barrett 2006: 2)

In process of assessing the organizational cultahees, there is also the level of cultural
entropy in organization defined. Explanation abthé meaning of entropy level is provided in
Table 1 “Significance of Different Levels of CulalfEntropy”, which is also a recommendation for

desirable actions in organization.

Table 1.Significance of Different Levels of Cultural Entrop

Source: Dubkevics2009: 126
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Hereafter the Seven Levels of Consciousness moilébevanalyzed in order to understand,
how this method can be used to evaluate or diagiheserganizational culture values.

The Seven Levels of Consciousness model by R. Basrbased on seven stages of personal
development. This model applies to all individualed human group structures or organizations.
Each stage focuses on a particular existential tie&tdis inherent to the human condition. These
seven existential needs are the principle motigdiomces in all human affairs. R. Barrett the Seven
Levels of Organizational Consciousness model isduse develop detailed diagnostics for
organizational culture. Evaluation of organizatiooansciousness is based on one of instruments
from the set of cultural transformation tools, nameultural values assessment.

The seven existential needs that constitute thersstages in the development of personal

consciousness are shown in Table 2.

Table 2.The Seven Stages/Levels of Personal Consciousness

Source: Barrett 2008: 12

The “lower” or basic needs, levels 1 to 3, focusneed for physical survival, and emotional
need for self-esteem. The “higher” or “spirituakeds, levels 5 to 7, focus on needs—the need to
find meaning in lives, the need to make a diffeeeimcthe world, and service.

The first three levels focus on our personal sakiest—meeting the needs of the ego. The
last three levels focus on the common good— medtiageeds of the soul.

The focus of the fourth level is transformation—aftsfrom self-interest to the common
good. This is where the ego learns to let go ofdtss so that it can become one with the soul.
Individuals, who focus exclusively on the satiskactof the lower needs, tend to live self-centred,
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shallow lives, subconsciously or consciously dor@daby the fears of the ego. The fears of the
(Barrett 2008: 13)

Organizations grow and develop in the same wayndwiduals. They have seven well-
defined developmental stages. Each stage focusagarticular existential need that is common to
all human group structures. Organizations develap grow by learning to master the satisfaction
of these needs. Organizations that learn how tdenall seven needs operate from full-spectrum
consciousness. (Barrett 2008: 26) As pointed guB#érrett that these are the most resilient and
profitable corporations because they have the tgbib respond appropriately to all business

challenges. The seven levels of organizational@onsness are shown in Figure 2.

Figure 2.Seven Levels of Organizational Consciousness

Source: Barrett 2008: 26

The “lower” needs, levels 1 to 3, focus on the bameds of business: the pursuit of profit,
satisfying customers, and high-performance systanas processes. The emphasis is on the self-
interest of the organization and its shareholdeng “higher” needs, levels 5 to 7, focus on group
cohesion, building mutually beneficial allianceslgartnerships, and the role of the organization in
a local and societal context. The emphasis is tiamring the common good of all stakeholders—
employees, customers, and society. The focus ofaimth level is transformation—a shift from
fear-based, rigid, authoritarian hierarchies to engpen, inclusive, adaptive systems of governance

that empower employees to operate with responsisdelom (accountability). (Barrett 2008: 26)
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Organizations, which want to obtain substantiveceas and maintain their vitality, must
complete all levels of consciousness and operateeifull spectrum of consciousness.

Organizations that focus exclusively on the satisda of the lower needs are not usually
market leaders. They can be successful, but inrgetigey are too internally focused and self-
absorbed, or too rigid and bureaucratic to be nddaglers, they are unable to adapt to changing
conditions and do not empower employees. (Bar@8227) These organizations are often ruled
by fear and are not healthy places to work. Empeyeften feel frustrated and complaint about
stress.

Organizations that focus exclusively on the satitéa of the higher needs lack the basic
business skills necessary to operate effectivdigyTare ineffectual and impractical when it comes
to financial matters, they are not customer-orignt@nd they lack the systems and processes
necessary for high performance. They are simplygnotnded in the reality of business. (Barrett
2008: 27)

R. Barrett offers classification of values and esybf behaviour dividing them in positive and
potentially limiting. Table 3 depicts value andlstpf behaviour classification according to their
types, and their positive or potentially restrietiwature. Dividing values in positive and potefyial

limiting was used to assess the organizationaliraigidual values.

Table 3.Allocation of Values/Behaviors to Value Types and &sitive and
Potentially Limiting Values

Source:Barrett 2008: 24
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The Research Methods and Participants

Profound analysis of organizational values is basedhe Seven Levels of Consciousness
model, developed by Richard Barrett (2006, USAsidering that successful organization is
based on values, which reflects essence and mealhiitg existence. In this paper the empirical
data collection is used as well as a survey to @intithe opinion of respondents. The aim of the
survey was to find out thoughts of employees abloeitaspects in their work, which are the most
essential and important for them, about their v@kred reconcilement of their individual values and
values of rated organization. Clarification of emy@es’ point of view is considered to be a relevant
factor that could help to set priorities in furtiveork, to improve relationships between executives
and personnel and to make rational, well-considetecdisions about staff and development of
organization. It can also be used to improve mutasmhmunication and to develop organization
strategy. Questionnaires were created based omtifici®kichard Barrett methodology of the Seven
Levels of Consciousness method. There is statistata processing used for data compilation here.

The choice of research object — private and puliganization — was based on such criteria
as number of employees, location and similar spbéractivity. It is the main reason, why two
organizations operating in the field of educaticasvgelected.

At first the templates or lists of cultural valugsre created, separately emphasizing personal
values and current and desired organizational galliee template of personal values was created
to identify the values, which are the most impdotsemployees in their personal life. The template
of organizational values was made by similar pples. Respondents — private and public
organization employees (private N=16; public N=3%)ere asked to estimate the values. In survey
participated 55 respondents, from which 4 men dndidmen, age of respondents — from 23 to 62
years. Respondents™ age has only informative mgaamthe age breakdown have no effect on the
results of this study. According to scientific poaf view declared by several psychologists, human
values framework is very stable and changes thrdhgHhifetime are insignificant. This point of
view is based on opinion of Max Scheler. Axiologgpresentative Max Scheler stresses that the
value should not be understood as a general cgnealpte exists in emotional assessment and
attitude, person is going through it rather thastiaetly deduce it. Values are eternal, unchanging,
the experience changes, for example, love is dtealae despite of the attitude of society to it.
(Garleja 2006: 89)

Both managers and employees were surveyed. Survawaoagers is highly important
because, as R. Barrett acknowledges, an orgamzat@mnot operate at a higher level of

consciousness than the personal consciousness lgfatthership group. (Barrett 2008: 80)
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The Results of the Research
The graph shows the positive and potentially lingitvalues in horizontal bands, so it is easier
to compare the number of votes for personal valoegent organizational values and desirable

organizational values in each of the levels of camssness.

Figure 3.Personal and organizational values in public orgamation (%)

Personal Values Current Culture Values Deditelture Values

Potentially Limiting Values
Positive Values
Source:Authors™ calculations from employees™ survey dataublic organization.

The diagram is plotted on the Seven Levels of Gonsaess model. The number of votes for
personal values, current culture values and ddsi@biture values is compared in the diagram.

As we can see in the diagram, on the first levadurrent culture potentially limiting values
take precedence, it means that employees are camtcabout survival and do not feel confident
about their future.

It should be mentioned, that on the fifth levelyotb% of votes are granted to the current
culture, while 22% and 32% respectively to persmasiles and desired cultural values. Employees
would wish greater commitment and wider cooperation

On the fourth level the number of votes for pers@mal desirable culture values is equal, it
indicates, that employees are able to develop, dsutwe can see in the diagram current

organizational culture is not ready for changes.
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Figure 4.Personal and organizational values in private orgaation (%)

Personal Values "Current Culture Values sifed Culture Values

Potentially Limiting Values
Positive Values
Source:Authors’ calculations from employees’ survey datarivate organization.

On the first level employees of private organizatput great emphasis on the desired culture
values (16%), this indicator is much higher thae thdicator for personal values and current
organization values, therefore it can be assunhmed the organization still has not acquired thst fir
level. The organization is concerned about suryivialis possible that there is exaggerated
supervision and precautions in organization.

On the third level the highest rate is for desicedture values (19%), the key issue in this
level of consciousness is continuous self-improv@meulture. Prerequisite for continuous
improvement is facilitation of excellence and regvar

On the fifth level 28% of the votes are grantedi¢sired culture values, but 27% to personal
values and current culture values. This is a goddcator, which means that employees are united
in common culture and there is the collective capateveloped in organization. There are shared
future vision and shared values in this level ofstmousness.

In transformation or the fourth level number ofests equal for current culture values and

personal values. It means that teamwork in orgéioizas on good level and values are in balance.
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Figure 5.Personal values of managers in public and privatgyanizations (%)

Public organization Private organization
CTS= 39-14-47 CTS=38-14-48
Entropy =11% Entropy =14%

Potentially Limiting Values
Positive Values
Source:Authors’ calculations from managers’ survey datauiplic and private organizations.

Personal values of managers in public and privagarozations are displayed in CTS
proportions. Figure 5 shows the CTS ratio (Commoodg Transformation, Self-interest), which is
arrived at by the addition of the percentage oksotfor the three higher levels of consciousness
(©), the percentage of votes at level 4 (T), ardatidition of the percentage of votes for the three
lower levels of consciousness (S).

When we look at the given figure, at first sightappears that the managers of both
organizations are very different, but the proparsiof CTS are very similar — in public organization
39-14 -47, in private organization 38-14-48.

Both organizations have equal value proportiorramgformation level. Self-interest gets the
maximum of votes, 47% of managers in public orgatmn and 48% - in private organization. This

indicates that the senior executives in those argéions are focused on serving their own needs.
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Figure 6.Current culture values in public and private orgarations (%)

Public organization Private organization
CTS=49-12-39 CTS=33-12-55
Entropy =16% Entropy =15%

Potentially Limiting Values
Positive Values
Source:Authors’ calculations from managers’ survey datauiplic and private organizations.

Breakdown of the current culture values by CTS prbpns is 49-12-39 in public
organization and 33-12-55 in private organizati®uablic organization bases its activity on slightly
higher levels of consciousness than private orgdioz; common self-interest in public
organization achieves 49%, in private organizatioB3%. Just like in personal values chart the

number of votes in transformation level is equaldoth organizations — 12%.

Figure 7.Desired culture values in public and private orgamaitions (%)

Public organization Private organization
CTS=53-17-30 CTS=35-14-51
Entropy =4% Entropy =4%

Potentially Limiting Values
Positive Values
Source:Authors™ calculations from managers’ survey datauiolic and private organizations.
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Breakdown of the desired culture values by CTS @rigns is 53-17-30 in public
organizations and 35-14-51 in private organizatioiBe management of public organization
chooses values in higher levels of consciousness ittenagers in private organization do. It also
complies with desired cultural values for employeedoth organizations, employees working in
public organization, as has been pointed out, wbdksed on higher level of consciousness than
those, who work for private organization.

In order to find out whether there is difference antropy level in public and private
organizations or not, survey data are analyzeddssmayed in diagrams. To compare the entropy
level in two organizations, firstly the level of tespy was set for each organization separately.

Criteria, which are used to determine level of wat entropy, are shown in Table 1.

Figure 8.Cultural entropy in public organization

Source:Authors’ calculations from employees™ survey dataublic organization.
As we can see in Figure 8, entropy level in pubhganization recieves 23%, which leads to

the conclusion, that in the public organizationr¢hare significant issues requiring cultural and

structural transformation and leadership coaching.
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Figure 9.Cultural entropy in private organization

Source:Authors™ calculations from employees’™ survey datgrivate organization.

According to the results of the survey, the levetwltural entropy in private organization is
15%, this is a good result, and it allows to codeluthat organization should deal with current
issues — the cultural and/or structural adjustraentsatisfaction of needs is required.

Analyzing personal and organizational values invgie and public organizations, it is
concluded that there are no significant differerfoetsveen values of managers in private and public
organizations on transformation level, but thereaisslight difference between the desired
organizational culture values. Managers in pubhgaaization tend to operate in higher levels of
conciousness. According to the breakdown of CTSp@mons (C - Common good, T -
Transformation, S — Self-interest), distributiontleé desired culture values in public organizatton
53-17-30 and in private organization — 35-14-51.eflil, organizational values in public and
private organizations complies with value systemeofployees, they acquire a significant and
meaningful job, while organizations — loyal emplegewho are ready for changes and develpoment
of organization.

Conclusions

Organizational culture is a unique resource, whiah be effectively used to improve the

organization. Management of organizational culttakies provides a stable operation of the

organization in process of changes. Evaluationrgamizational culture, precise diagnostics
and management of cultural values is the first stegprocess of changes. Well-timed
assessment of organizational culture can detectamdct its shortcomings.

The transformation of organizational culture is rreatation from personal benefit (self-

interest) to general benefit (common good), ansl possible only then, when managers of the

organization are ready for changes. The reseamsitseshows, that the managers in both
studied organizations are not ready for changese#tns - there are not any changes expected
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in those organizations although from the staff sss®nt it can be concluded, that it is time
for changes and they are ready for it.

Overall, organizational values in public and préevatganizations complies with value system
of employees, they acquire a significant and megualnjob, while organizations — loyal
employees, who are ready for changes and develgarherganization.

For the private organization it is advisable tori€jathe distribution of responsibilities and
structure, this will help to build confidence of plmyees about common goals and objectives.
There is a need for a small adjustment in orgaioizal culture.

Public organization should pay more attention te thasic needs of its employees; for
example, improve the bonus system. It is desirablenprove the organizational culture, as
well as to make structural changes and organizietship training for managers in order to

reduce the level of cultural entropy in organizatio
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Abstract

Key words:murder, infanticide, underage (adjective), law clifisation, corpus delicti

The aim of the research is to explore the pectikariof murdering an underage person. In the regertfollowing
things were examined: classification peculiaritié$nfanticide committed by its mother and pecutias of murder of
a helpless person.

The main conclusions are the following: murderifigan underage person in most cases can be clasadwording to
the two articles of the Criminal Law. To classifyrdering of an underage person in compliance witiicke 119 it is
necessary to establish a number of circumstanbesvittim is a newborn child up to one day old; tharder was
committed by its mother during or immediately aftee birth, and the mother was acting under thiuémice of
physical and mental condition caused by the chitdbiThis condition is to be established applyimmprehensive
expertise. It is very important that there wereiment to kill. Otherwise, the crime should be sléisd in accordance
with the second paragraph of Article 117 of then@nial Law. Classifying infanticide in accordancettwthe second
paragraph of Article 117 of the Criminal Law itriscessary to keep in mind that perpetrator's avem®of killing an
infant is mandatory. It is also unacceptable tesifg the crime by items 2 and 12 simultaneoustgssiit is necessary
to distinguish between the murder of an underagsopeand the murder of a juvenile.

Kopsavilkums

Atsl gv rdi: slepkavba, jaundzimuSa bina slepkawa, mazgadja persona, juridisk kvalifik cija, nozieguma sasts
P tjuma mr is ir izp tt mazgadyas personas slepkbas kvalifik cijas patnbas. Mr a sasniegSanai tiks veikti
sekojoSie uzdevumi: izptas jaundzimusSa Ibna slepkawbas kvalifik cijas patnbas un bezpalzb esoSs personas
slepkavbas kvalifik cijas patnbas.

Var secint, ka vair kum liet mazgadyas personas slepkba var tikt kvalific ta saska ar diviem Krimin llikuma
pantiem. Lai vartu kvalific t slepkavbu saskaa ar Kriminllikuma 119.pantu ir nepiecieSams konstatka
noslepkavota persona ir jaundzimuSaisnb, kurS nav ve&s par vienu dienu, ka slepkhu izdarja vi a mte
dzemdbu laik vai uzreiz pc dzemdb m, un, ka mte rkoj s dzemdbu izraist psihisk vai fiziolo isk st voka
ietekm . Min to mtes paSo stvokli var pierdt, noteicot komplekso ekspetit Nodoms noslepkavot nevar th
iepriekSjs, un tas ir oti svargi, jo iepriekSja nodoma gagum noziegums jkvalific saska ar Krimin llikuma
117.panta 2.punktu. Kvalifigot slepkavbu saska ar 117.panta 2.punktu svair atcerties, ka obligta ir vaingas
personas apziSanas, ka v8 nogalina mazgago b rnu. Nozieguma kvalifikcija saska ar Krimin likuma
117.panta 2. un 12.punktu nav pareiza, jo pastepiecieSanba norobe ot mazgadas personas slepkau no
nepilngadga slepkawbas.

Introduction

Protection of a human’s life as a highest valuef iop priority in a modern society. The right
to life is the most important guarantee of humahts which does not allow even a slightest form
of deviation. The most important role in this pregas played by the standards of the Criminal
Law. The Criminal Law protects human’s life by appy its specific methods, by formulating
corpus delicti(bodies of crimes) directed against a human’sdifd by imposing severe sanctions
for committing them.

The theme topicality is due to the fact that suchoatrageous crime as murder has always

provoked negative and disapproving attitude of etgcto the persons who committed it; it is
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especially true about murder of the most unproteecteember of society, a child. The public
response provoked by child’s murder has always eeyn strong, which proves the undisputable
topicality of the theme.

For people it is important to realize that theisibaights, which include the right to life, from
their birth on are protected by law, i.e. by legagulations, and that if needed these legal
regulations will be applied as the right which cainbe applied loses its function and becomes a
useless piece of text written by people. Applicatod correct and fair regulations is guaranteed by
the state, and there must be no concerns amoaigzesns that it is done not as appropriate. Carrec
and fair application of the Criminal Law standatdsregulating real life situations makes the
society confident of the fact that a human’s Ig¢he highest value which is safely protected lay th
law and that anyone including a child, who beingemage fully depends on the adult members of
the society, can count on his or her protection.

Discussion

Analysing chapter XIl “Murder” of the Criminal Lawf the Republic of Latvia it can be
concluded that a human'’s life in our state is sidhtly protected by the means of the criminal law.
It is testified by the severity of sanctions impbder committing a crime of this type. In the
Criminal Law of the Republic of Latvia murdering ah underage person in most cases can be
classified according to the two articles of then@nal Law:

- paragraph two article 117, which prescribes arahiiability for killing a person who is in a
helpless state;

- article 119, which prescribes criminal liabiliigr murdering an underage person done by the
child’s mother.

Article 117 of the Criminal Law of the Republic bétvia contains classifiedorpus delicti
(components of crime) committed under aggravatirgumstances. It is necessary to point out that
if murder has been committed under the circumstneentioned in some paragraphs of the article,
it is classified according to all these paragraphs.

Paragraph two of article 117 regulates the respditgi for murdering a person whose
helpless state has been previously known by thesadc The sanction of this chapter imposes the
most severe punishment - life sentence — or aaltésnative — ten to twenty years imprisonment
under the control of the police for a term up teeehyears with or without the seizure of property.

The two basic laws which it is necessary to deteenwithin this article are, firstly, the fact
that the victim was indisputably in a helpless estahd, secondly, the fact that the accused was
aware of the helpless state of the victim.

In the Criminal Law a helpless state is the in&pibf the victim party to understand the
nature and meaning of the actions directed towhantisor her as well as the inability to resist the
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culprit because of the victim’s physical or mergtdte. Those can be physical defects or infancy,
mental derangement or another diseased or uncasssiate (Par tiesu praksi, piewjot likumus,

kas nosaka krimidatbild bu par dzimumnoziegumiem. Latvijas Republikas Augst Tiesas

Pl numa 1992.gada 19.oktodrmums Nr.6). Thus, infancy of the victim party alowgh other
circumstances in the criminal procedure doctrinieeiated as a helpless state, and the Criminal Law
clearly determines the border of this age, 14 y€Krsmin llikums. Visprg daa. Il nodaa.
11.pants).

The judicial practice of Latvia also confirms thefidition of “a helpless state” stated in the
criminal procedure doctrine. Thus, the Judicialgdaf the criminal cases of the Latgale regional
court in their decision dated December 11, 200h wetgard to the case of R.K. for murdering
his/her two-month-old grandchild by throwing it aftthe third-floor window, resolved: “The court
has no reason to separately discuss and provethéhfat the criminal act was directed against a
person in a helpless state. The murdered persorbarason July 17, 2006, and being two months
old was unable to protect, preserve and save fisetf any influence from the outside, and it fully
depended on the environment and individuals” (jasvRepublikas Augsk tiesa. Tiesu prakse
krimin lliet s par slepkab m 2009-2010). The awareness of the helpless stabe @ictim on the
part of the accused in this case is only statethiagact, according to the court opinion, is olmgo
and does not need to be proved.

However, in Latvian law books one may come acrossheer opinion about murdering a child
of tender years. Doctor of Juridical Science, Pssde Dainis Mezhulis states that in case when a
helpless person is murdered because of being oeteage such as an infant, this act must be
classified according to paragraph 12 of article #ithe Criminal Law. In this case, as D.Me ulis
puts it, the decisive factor will be the age asrtheadered person was a person under the age of 18
(Me ulis 2001).

Disagreeing with the opinion mentioned above, it@sessary to note that this article has been
edited several times. By June 15, 2000, paragnaphof article 117 prescribed the responsibility
for murdering a child of tender age or of anotherspn in a helpless state. The exclusion of the
word “of tender age” is considered only a draftamgendment of the article content, as in theory
and in the judicial practice the tender age hasagbabeen considered a helpless state, and, thus,
using this term was redundant. In its turn, by udahg in article 117 a new aggravating
circumstance - “murdered underage” - legislatunbamced the responsibility for intentional
murdering of a person of the age of 14-18 as wetlabse underage murder had been previously
classified as simple murder (article 116 of then@nal Law of the Republic of Latvia) if other

aggravating circumstances had not been determined.
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It is also necessary to point out that the clasaiion of murder of a juvenile person in respect
to both paragraphs of article 117 simultaneousig,9econd one and the twelfth one, is wrong. The
Judicial panel of the criminal cases of the Vidzengional court in their decision dated July 10,
2010 with regard to the case of A.S. for murdetirgyone month old daughter, who struck not less
than 7 fist blows in the area of chest and heasl;udising the question of classification of this
crime, came to the conclusion “that in the judigahctice juveniles who are under the age of 14
belong to the category of persons in a helpleds agathey are unable both to understand the nature
and meaning of the actions directed towards thedntarprotect themselves. The victim party was
only one month old, which means she was of tengey 0 she objectively was in a helpless state.
The accused — her father — was fully aware of(itdtvijas Republikas Augsk tiesa. Tiesu prakse
krimin lliet s par slepkab m 2009-2010)

It is necessary to state the fact that during tegudicial inquiry, the crime committed by A.S.
was classified according to both paragraph twort€la 117 and paragraph twelve of the same
article. The court quite justifiably excluded frofS.’s charge paragraph twelve of article 117 by
stating that both tender age being a helpless atadleunderage are two independent aggravating
circumstances.

In article 11 of the Criminal Law of the Republitlatvia it is stated that a juvenile person is
a person under the age of 14, and such a persoot isubject to criminal sanctions as he or she
cannot fully realize the consequences of theiroastiand he or she cannot bear responsibility for
them. Thus, it is concluded that a juvenile persannot fully realize the nature of the actions
directed towards him or her, to protect himselfherself and his or her interests, and to save
himself or herself from the imminent danger, i.e.dr she is in a helpless state, and murdering of
such a person is classified according to parageapharticle 117 of the Criminal Law. Whereas if
the age of the victim lies within 14-18 years pdrimm such murder there aterpus delicti(bodies
of crime) of paragraph 12 of article 117 of then@nal Law, i.e. murder of an underage person.

Paragraph 12 of article 117 of the Criminal Law tbeé Republic of Latvia appeared
comparatively recently; it was introduced with amhe@nts on May 18, 2000, and came into effect
on June 15 of the same year.

Despite the fact that Latvian legislator whilerfadating paragraph 12 of this article did not
state directly such an important feature as awaenéthe victim’s being underage by the culprit,
in theory and in practice it is accepted withoutilolothat to incriminateorpus delictiof paragraph
12 of article 117 of the Criminal Law it is necegséo state both the fact that the victim was
underage and the fact that the accused was awalaiberately assumed that his or her deliberate

actions were directed against the underage pegeoh B4-18.
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Including paragraph 12 in article 117 of the Crialinhaw can be explained by several
reasons. According to a part of article 1 laiBout protection of child’s righfsa child is a person
who is under the age of 18 excluding those who Hmen announced full age or those who got
married until 18 (Brnu tiesbu aizsarddas likums. | noda. 3.pants. Pirmdaa). Determination of
child’s rights results from the basic ideas statethe Universal Declaration of Human Rights. A
separate paragraph of the declaration devotedildreh says that “mothers and children have a
right to special protection and assistance” (ANGspvii j cilv ktiesbu deklarcija. 25.pants.
2.punkts). Acknowledging equal rights of childrenall the liberties announced in the declaration,
the international community admits the necessityafiditional assistance and support for children.
In the framework of the United Nations Organizasion 1959 the Declaration of the Rights of the
Child was adopted, in which social and legal ppfes of children’s welfare and protection were
announced. In this declaration it was pointed bat because of its physical and mental immaturity
a child needs special protection and care inclugioger legal protection both before and after its
birth.

Thus, danger to life of an underage person israigal act of increased danger and exactly
this view is held by Latvian legislator by includiimurder of an underage person in the rank of
murder under aggravating circumstances.

It is necessary to point out that among the thrakidStates (Latvia, Lithuania and Estonia),
murder of an underage person as sepam@ateus delicti(bodies of crime) was stated only by the
Criminal Law of Latvia. The Criminal Code of the riblic of Lithuania and the Penitentiary Code
of the Republic of Estonia do not contain sgohpus delicti

Analysing law classification of murdering underaggldren, it is also necessary to pay
attention to the basic peculiarities of infanticidssification, determined in article 119 of the
Criminal Law of the Republic of Latvia. The givertiele prescribes responsibility for murdering
one’s own child committed by his or her mother dgrior right after the delivery under the
influence of special mental and physical stateseduly the process of delivery.

Because of several peculiarities of committing tiyise of murder, the analysed article is
privileged, i.e. the perpetrator’s responsibilitydonsiderably less severe as the sanction imposes
the punishment either in the form of imprisonmemt & term up to five years, or a short-term
imprisonment (up to three months), or communityiser (Krimin llikums. Sevis daa. Xl
nodaa. 119.pants.). A similar sanction in the Crimihaiv of the Republic of Latvia is prescribed
for murdering in the state of extreme mental distnce (in the heat of passion). Thus, it is
necessary to stress one more time that despifad¢h#hat the direct object of crime of article 1%9

vital interests of the person being born or of gdolwho has just been born (infant), social dangfer
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such type of murder is not as high as, for instasoeial danger for killing a juvenile person
prescribed by paragraph 2 of article 117 of then@ral Law.

To classify infanticide correctly it is necessanystate a range of features prescribed by law
within this type of murder: special subject of titténe is a mother; time of commission of the crime
is during or right after the delivery; there alsashbe a special state of the subject of the crime
caused exactly by the delivery process.

From the disposition of the article it is possiteconclude that the victim of the given crime
can become only one’s own baby who has just beam drowho is being born. Such conclusion is
drawn on the basis of the time of commission of ¢hme, which is determined in the article —
during the delivery or right after it.

It is worth pointing out that, according to Profes®.Me ulis, “infanticide right after the
delivery is a crime committed right after the deliy until the baby’s mother has done some actions
in order to preserve its life” (Me ulis 2001). Thuslepending on the situation and factual
circumstances of the case, the time period “rigterahe delivery” can differ and it is not limited
by strictly determined bounds. Here the legislaioes the opportunity to the court to interpret the
regulation according to the case under considerafitis circumstance is essential as the proper
classification of infanticide depends on the caraatermination of this period. It is also impoittan
to distinguish between the infanticide, where tinddcis privileged, and the classified type of
murder, which is murdering of a person whose hefptgate was previously known by the accused.

The role of the criminal intent is also very im@ott in the classification of this type of
murder. The criminal intent that appeared suddeadya rule, is typical for the crimes committed in
the heat of passion as well as under other extmmguatircumstances. Infanticide can be
undoubtedly classified as the crime of this typatas possible to commit it only with a sudden
criminal intent. Exactly the special state of theman caused by the delivery process influences the
appearance of this intent. Thus, the criminal intenthis case can never appear before the
appearance of such a state, i.e. before the dglipavcess. Previously planned and carefully
thought out infanticide as well as the act of itidg or right after the delivery cannot be classdfi
according to the privileged regulation, which igicke 119 of the Criminal Law. It must be
classified as murder under aggravating circumstara@urdering of a person whose helpless state
was previously known by the accused. This is oneemery important circumstance which allows
to distinguish between infanticide and murderinguofunderage person.

Having analysed the articles of the Criminal Lawickhprescribed liability for deliberate
murdering on an underage person in the Criminal bawhe Republic of Latvia, it is possible to
conclude thatorpus delictiare quite clearly formulated, which allows with@urty problems to put
them into practice. The distinction of the analy$goes of murder is closely connected with the
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proper legal classification; in practice it mustt pesent a problem for the law enforcement
official. It is also important to point out thattiaduction in the Criminal Law of the component of
crime which prescribes enhanced liability for muhalg of an underage person, was quite justifiable
as in this way the legislator of Latvia once mdressed the special protection of child’s rightd an

the increased social risk of such type of crime.
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Abstract

Peculiarities of the criminal law development methdology and its current problems
Key Wordsilegal methodologylegal acts, concept, comprehension
Despite the major reform recently performed, tlsiésregarding amendments to the Criminal Law aedétessity of
its editing is still topical in the latest scieitifesearches. Therefore, it could be establishatithe legislator has not
been able to increase functional efficiency of lthe by the means of the recurrent amendments t&thminal Law;
consequently, more new amendments are requiredmifas tendency has been observed in the otheddielf law,
where it is proposed to amend almost every existegulatory enactment. This process of active siegi the
legislative acts, in particular, the rapid increasethe number of amendmentsave led to the initiative at the
government level to develop a new legislative atiich, in the future, could help to reduce the namdnd volume of
amendments of other regulatory enactments.
In the framework of criminal law, the methodologygshan exceptional significance and impact bothHerassessment
of the criminal offence and for the punishment dateation process. The core of the methodologyrisngly related
with social and political processes in the countvith the level of economic development and welfamrd, of course,
with the legal doctrine chosen. Therefore, the papéocused on the peculiarities of the constarcdf the norms of
the Criminal Law, nuances of their interpretatiamd importance of the doctrine. The objective @& #rticle is to
distinguish the role of legal methodology in creatof legal norms of criminal law.

Kopsavilkums

Krimin Ities bu normu izstr des metodoloijas patn bas un aktu | problem tika
Atsl gv rdi: metodoloija ,likums, jdziens, izpratne.
Jaunkajos zintniskajos pt jumos, jautjums par grozumiem Krimin llikum , neskatoties to, ka vieng reforma ir
pabeigta, arvien ir aktls. Konstatjams, ka ar veiktajiem grgamiem Krimin llikum , likumdev jam t ar neizdevs
paaugstint pasSa likuma funkciodo efektivit ti un td nepiecieSams veikt k jos grozjumus. Ldzga tendence
normatvo aktu pieemsan, nov rojama ar cit s tiesbu nozars, kas, savukt, pat valdbas Imen rada satraukumu un
rosina uzskt darbu pie normat akta izstrdes ar kura padz bu cer nkotn samazint likuma grozjumu skaitu un t
apjomu.
Krimin lties bu ietvaros metodoldjai ir pasi svalga nozme un ietekme gan noziedz nodarjuma izv rt jum , gan
sodu noteikSanas procedMetodolo ijas b t ba ir tieSi atkaga no sociliem un politiskiem procesiem, kas norisén
valst, no valsts ekonomisk attstbas un labklj bas Ime a, un, protams, no izl/t s tiesbu doktrnas. Td rakst
uzmanba tiek pievrsta ar Krimin llikuma normu konstrukvaj m patnb m, interpretcijas niansm un doktrnu
nozmei. Raksta uzdevums ir izprast juridisknetodoloijas lomu krimin Itiesisko hormu jaunrad

Studies of the legal disciplines are always relat&ti obtaining the preliminary theoretical
knowledge about the rules and causal relationgififise legal system, as well, about the theoretical
and practical methods that are used to explor@greze and apply these causal relationships in
developing the national law and order. In otherdsopmlany person studying the legal discipline has
to learn a minimum of the legal methodology thautdoallow him/her to work successfully with
the legal norms in the future: to analyse structirthe legal system, to highlight shortcomings and
to develop proposals for their elimination. Genekabwledge about the methodology of a
particular field of law could be covered both ire throfiling study course and a separate general
course; in the latter instance, it is much eaerstudents to grasp the study material to be {earn
However, notwithstanding the significance and int@ioce of the issue about organization of the

study process and course syllabus, the objectivéhefarticle is not related with the above
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mentioned; rather, it is aimed at the practicalnues deriving from the application of already léarn
methodology in daily work of lawyers. The objectiwkthe article is to distinguish the role of legal
methodology in creation of legal norms of crimitel. Special emphasis is paid for identification
of shortcomings of the existing norms and legahmézal peculiarities for their elimination.

An essential input in clarification of the term t#gal methodology, exploration of its
constituent elements and dogmatic approach to nidenstanding has been provided by the
honourable and internationally recognized profes&m Larenz. He reviews methodology in two
aspects: legal dogmatics that is reflected in appbn of the methods practical aspectand
theory and philosophy of law theoretical aspectThe correlation existing between these two
aspects, as the author explains, is a foundatiamytegal doctrine (Larenz 1995: 5).

Similar view on the legal methodology has once begpressed by the Latvian professor
V.Yakubanetz, defining it as a “system of modes jrciples of constructing and organization of
theoretical and practical actions, as well as ahtieg about this system” (Jakulegs 2005: 202).
When the methodology for creation of the legal morof criminal law is evaluated within the
framework of this definition, it is necessary tonsaer and analyse two of its most significant
aspects — content-related and formal.

Content-related aspect of the methodology includes structure s€iantific theory; rules of
originating, functioning and modification of sciditt theories; framework of the terms of scientific
disciplines; interpretation schemes that are usectiminal law; structure and operational content
of the scientific methods; prerequisites and datef scientific character. In turnfarmal aspect is
related with scientific language analysis; form@bsture of scientific interpretation; typology of
formal and formalised research methods, includieghads of creating and description of scientific
theories, and systems of knowledge, etc (Jakeds2005: 202).

Regardless the extensive reform implemented, theei®n the necessity of amendments to
the Criminal Law is still topical in the researchemried out in Latvia during the recent years.
However, the frequency of the amendments to then@al Law has raised comprehensive
discussions among the experts of law about thelisgatf the Law itself (Judins 2013). A stable
law saves the national resources, increases tfusiegpeople towards the state, which results in
feeling of stability and safety in society in geslgiNiku ceva 2008). Though, is a stable law at the
same time an efficient one? What should be dortkarcase, if the norms of the Criminal Law do
not ensure/ provide an efficient and, what is evemne important, a fair solution to the problem?

Often, in the search for an answer, the legal nutlogy and limits of its application that
have been learnt during the studies are forgo#tera result, a reasoned opinion appears in thé lega
literature more and more often that, in the restithe comprehensive amendments of the Criminal

Law, nothing has changed as regards sentencing;ai@mation of this view could be found in
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the researches on the legal practice and in the leas (Liholaja 2014). Therefore, it could be
established that the legislator has not been abilecrease functional efficiency of the law by the
means of the recurrent amendments to the Crimiaal; Iconsequently, more new amendments are
required. Similar tendency in the process of pastie legal acts could be observed in other areas
of law as well. That causes alarming situation esenhe government level and encourages to
commence creation of a new legal regulation, wtaohld hopefully to decrease a number and
extent of the law amendments.

One of the reasons of the problem mentioned al®mVlieked with the formal understanding
of the law, when those who apply the law and, nyaitiie legislators focus only on the precise
construction of the norm. In accordance with thmsspmption, deficiencies of the methodology in
criminal law have to be searched for in the legaitdne.

Taking into consideration the study on the law tamgsion by famous European law
investigator professor N.Horn, it is establisheat tih is not possible to ensure compliance with the
requirement for justice in long term only by theans of the positive law (Horns 2000: 358).
Similar interpretation dominates both in the Gernteamn and the legal systems of Scandinavian
countries, where judges are provided with much netensive possibilities to contribute and to
justify their ruling in the process of sentencimg.accordance with German professor M.Stolleis,
the objective conditions stipulated in the law hawée viewed in combination with a possibility of
subjective ruling by the judge; that is an essaridbe term‘Richterrecht” (Stolleis 2000). In turn,
the Latvian legislator tends to define the righitshe judges as specifically as possible in thalleg
regulations, and to design a sentencing procedugestrictly ordered system. With this objective in
a view, the calls have been expressed to elabamatéo accept the sentencing guidelines, which, in
terms of theoretical interpretation, would be aalague of a law (Maitis 2014).

At the end of the 1®century, Russian lawyer M.Chubinsky had expressedhy ideas on
how to align the criminal law system and what cohtghould be included into the regulations,
pointing out the excessive reliance upon the forasplect of the law wherein the objective criteria
dominate. Judges should assess personality of fandafr and identify stimulating motives and
aims of an individual themselves; that would se@ufair sentencing ( 2010: 380).

A legal norm, as it has been defined precisely byleikisis, however indispensable it may
be, cannot turn itself into the legal reality s@or@ously. Between the norm and the reality, there
always is a person who applies the legal normnoadopter of the law. The legal norms will turn
into the reality only in a result of conscious,ataetined and legitimate activities of the law adopte
(Me isis 2003: 6-7). Any law is objectively imperfetipwever precise the definition of the norm
may be, its efficiency always will be limited byettime circumstance and by a subjective factor of
the adopter (Larenz 1995: 440).
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To review the legal methodology in relation witlydd regulations elaboration technique, it is
necessary to focus on the following aspects: detgctecognizing a problem, generating possible
solutions and their analysis, reasoning of thel faedution and its rebuttal, support of the solntio
and its implementation in legal circulation.

Mainly, the legal methodology inhere a reasonahébikty, especially in relation with
development of norms of the criminal law; at thenmemt the norms are adopted, their application
boundaries are known and efficiency of the new lagns capacity is envisaged. One of the most
essential changes in the process, during the éastde, is related with a continuing digitalization
the legal area. The methodology has been enricligdapplication of electronic tools, thus both
accelerating the process of the research and amalythe norms and making it possible to carry
out an extensive research on the efficiency otebal regulations verifying their relevance witte th
recently adopted and ratified international tregtithe EU resolutions, as well as observing the
implementation of the process in neighbouring coestwith minimal resources and in short time.
Hence, the Criminal Law, which has undergone mbam t50 amendments, nowadays is available
only in digital format; program function enablewviesving the existing law in force, its previous
versions or the regulations, which are adoptedhast not come into force yet. The Ministry of
Justice secures fulfilment of the function of tignel/stematization of the legal acts and ensures fre
access to the information at the websitew.likumi.lv.

At the official website of the Saeima of the Repuloff Latviawww.saeima.lvanyone has a
free access to the information about the initigitechange the legal regulations and the prodess o
the proceedings on the issue. Therefore, it is lwdiile to analyse one of the Criminal Law
Amendment projects, employing vast possibilitiesvipded by electronic resources, focusing on the
techniques of proposing a new norm and reasonirgcsied.

The draft law “Criminal Law Amendments” No0.90/TA1484 (2013), supported at the
meeting of the Cabinet committee on 16 July 201%jsagesto replace a word ,fifteen” with a
word ,sixteen” in the Point 6 of the Article 48he amendments’ initial impact assessment report
(the annotation) by the officials of the Ministryf dustice indicates that a rationale for the
amendment is the followinghis is the only one provision of the Criminal Lawxtending to the

individuals of this age group, and there is_no ghje foundationfor that. This provision causes an

inconsistency in the regulations of the CriminamlL.asince, in other provisions of the Criminal
Law, the significance is attributed to the folloginircumstances; 1) underage of an individual (a
person has not attained age of 14); 2) age of sexadurity (a person has not attained age of 16—
in accordance with the Article 161 of the Crimithaw, a person until age 16 is not mature enough
to get involved in any sexual activities); 3) mirage of an individual (a person has not attained
age of 18).
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The mentioned assessment report has to singléeheutecessity of the amendments — that

has no_objective foundatiphowever, it is overlooked that, at the age of d® individual obtains

an identity document (passport) and that, in acoaed with the Article 37 of the Labour law, it is
the age when a person is permitted to be emplogeshgnently. A formal initiative of the norm
invention, without consideration the essence ofatpgravating circumstances, encourages a formal
perception of the norm. Nonetheless, is attainroéthe age of sexual maturitgf any importance
even if a person is defrauded or robbed? The ageexdial maturity is not an invariable unit in
medicine, though, in the legal framework, it shobéddefined in accordance with the provisions of
the Civil Law, i.e., the majority age and the mage licence. It is possible to refute an argument
about the essence of the Article 161 of the Criliaav: in the case a person, who is elder than 14
but has not attained age of 16, is involved in aéxelationship with his/her minor peer, the
criminal liability is not foreseen!

To sum up, it can be concluded that the situategarding the necessity of the Criminal Law
amendment is not clear enough. If it is identifiedt there is a lack of the objective foundatidre, t
new provision has to be based on thorough justifinan order to prevent the necessity of recurrent
amendment of the law in the future for the samesaeaThe real content/ essence of the norm often
is lost behind a formal and scrupulous definitiSBomewhat, it can be admitted that an aggravating
circumstance should be related with the age ofas6the person at this age acquire the rights to
purchase, to hold and to carry self-defence dewaoelsto apply them for self-defence. Though, this
circumstance should not be considered as an aggrgua the case if the crime is committed by
the peer of victim, pregnant woman or a disabledge Moreover, in Denmark and Norway, the
moral and educating aspect is emphasized, andrtherstance becomes aggravating if the crime
is committed merely in the presence of a child.
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Abstract

Key words:alternative dispute resolution, mediation, disprgsolution procedures, mediator, escalation clause

Mediation together with arbitration, ombudsman pres and structured negotiation is deemed totyeeeaof

alternative dispute resolution (ADR). But very eg#d features help to distinguish mediation frdm pbther forms of

ADR:

1. the voluntary nature, i.e., mediation is basedhabluntary participation of the parties;

2. the neutral intermediary’s (the mediator) lack amfjudicatory competence, where he systematicaltylitites
communication between the parties with the aim mdibding the parties themselves to take resportsibiitir
resolving their dispute;

3. the flexible and self-determined approach, in whatlhaspects of the conflict, independent of thegal relevance,
may be considered.

Hence, the goal of mediation is for the partiesstch a voluntary settlement which is then redaoesriting and

becomes a contract. In this process a neutral gairty helps disputants to come to consensus and¥va by assisting

the parties to find a resolution to their conflitia sustainable and self-determined way.

According to author, mediation, although it is theat young concept, is a well thought out instrutribat in the

presence of systematized rules on both Europeanatiwhal scales can significantly diversify andilftate dispute

resolution procedures.

This article shall facilitate the understandinglef mediation institute.

Kopsavilkums
Atsl gv rdi: alternatva strdu iz§irSanas krt ba, medicija, strdu risin Sanas procedas, mediators, eskatijas
klauzula
Medi cija, arbitr a, ombuds, k ar strukturt s sarunas tiek uzsktts par alternatu strdu iz$irSanas krt bu
(Alternative Dispute Resolution- ADR). Tomoti b tiskas iezmes auj atSirt medi ciju no cit m ADR form m:
1. t s brvpr t ba, citiem vrdiem sakot, medcija balstta uz brvpr t gu pusu ldzdalbu;
2. neitr | starpnieka (mediatora) izti€sanas kompetences kums, sistentiski veicinot komunikciju pusu starpar
m r i, lai puses paSas uvegmtos atbildou par stda atrisin8anu;
3. elastgums un paSa noteikta pieeja, kwar tikt emti vr visi konflikta aspekti, neatkayi no to juridisks
saistbas/b tiskuma.
emot vr visu augstk min to, medicijas mr is ir pankt to, lai puses bvpr t gi sasniedz stda risin jumu, kuru
p ¢ tam pieraksta un tas It par Igumu. Saj proces neitr | tre$ puse auj strda dalbniekiem pasiem nokt pie
vienpr t bas, padzot pusm atrast konflikta risinumu ilgtspj g un paSu noteiktce .
P c autora donm, medicija, lai ar ir saldzinoSi jauns jdziens, ir labi prdom ts instruments, kas pasbt
sistemtiskiem noteikumiem, gan Eiropas, gan valstuag , var b tiski da dot un veicint strdu risin Sanas
procedras.
Sis raksts ir velts medicijas instit ta izpratnes veicirsanai.

The essence of the Mediation

Mediation together with arbitration, ombudsman pohoes and structured negotiation is
deemed to be a type of alternative dispute resslufADRY. But very essential features help to
distinguish mediation from the other forms of ADR:
1. the voluntary nature, i.e., mediation is basedhewbluntary participation of the parties;

® According to Katherine V.W. Stone, a professotawi, UCLA School of Law, in American legal systetsasuch
mechanisms as fact-finding, mini-trial, summaryyJuirals, Med-Arb, Small claim courts and rent-@ge are part of
ADR. (Stone 2004).
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2. the neutral intermediary’s (the mediator) lack adjudicatory competence, where he
systematically facilitates communication betweea parties with the aim of enabling the
parties themselves to take responsibility for résgl their dispute;

3. the flexible and self-determined approach, in wratthaspects of the conflict, independent of
their legal relevance, may be considered (Steftel2®.

Whereas, for example, arbitrators and ombudsmase lia& competence to issue (at least
partly) binding decisions, in mediation it is upthe parties and not the mediator to decide whether
and how to solve the conflict (Steffek 2012: 2).

Taking into the account all of the above, the gafainediation is for the parties to reach a
voluntary settlement which is then reduced to wgtand becomes a contract (Stone 2004). In this
process a neutral third party helps disputantsotnecto consensus on their own (the Editors of
Negotiation Special Report 2012) by assisting thgigs to find a resolution to their conflict in a
sustainable and self-determined way (Steffek 2012).

Bernard Mayer, in his book “Beyond Neutrality”, sas some useful observations about the
nature of the mediation. The essence of mediaiésnh four characteristics:

Impartiality. Mediators do not see their job as trying to promobe person or group’s

interests at the expense of another.

Process orientation.Mediators conduct a process to assist people mmmaanication about

the issues that are of concern to them. They ddéocos on the issues alone (although the role

mediators may play with regard to substance may sansiderably).

Problem solving. Mediators do not simply try to decide what the ldatates; they endeavor

to help solve the problems that underlie the confldften, but not always, this means taking

an integrative or interest-based approach.

‘Integrative bargaining (also called "interest-basbargaining,” "win-win bargaining”) is a
negotiation strategy in which parties collaboratefind a "win-win" solution to their dispute. This
strategy focuses on developing mutually benefieigdeements based on the interests of the
disputants. Interests include the needs, desir@scarns, and fears important to each side. They
are the underlying reasons why people become ieddlva conflict’ (Spangler 2003).

Client focused. The mediator’'s goal is to attain a solution thag thsputants will accept

rather than to impose one on them. Usually this megacusing on client’s interaction,

communication, emotions, needs, and decision-mgkiagess (Mayer 2004).

Historical appearance of the Mediation and its rmaBHuropean Union

What we know from the books of history, in anciéntes many conflicts were “settled” by
the sword. However, in more peaceful civilizatiotigy were more often settled by the wise men

or elders of each village, or the leaders of theallachurch. In ancient times, the history of
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mediation was the history of diplomacy. Villageslia least one leader who was skilled at helping
people solve problems. People who followed the &oraxample even created professional job
descriptions — intercessors, conciliators, etc.orthose who ran back and forth between the
bickering parties and traded offers of goods amdiges for the promise of peace (Johnson 2009).

Speaking about XX century, much of the structunhthe mediation process, which prepared
the process to become institutionalized and legzh as a regular part of the legal landscape
began in the divorce context in the mid 1970’s watbre people seeking the dissolution of marriage
and finding the legal process particularly cumbersoNot surprisingly, this social phenomenon
began in California, which was among the first e tUSA, and the world for that matter, to
formally include marriage conciliation and mediatias court services. Shortly thereafter, a private
market for divorce mediation emerged throughoutUls\, based on the work of O.J. Coogler, an
Atlanta lawyer, who structured the mediation preces that it could be replicated and taught. The
structuring of the process allowed it to spread Acaewide and abroad by the end of the 1980’s.
This development of a mediation structure and foradbowed the process to be applied and
adapted beyond divorce and family matters to mdhgradispute context and the core of the model
remains in use (Benjamin 2012).

Referring to nowadays history, in 2002, UNCITRAL vdped the Model Law on
International Commercial Conciliation (“UNCITRAL Miel Law on Conciliation” or “Model
Law” adopted by the United Nations General Assembtyshould be noted that, in this document,
conciliation is understood broadly to mean a vamntprocess controlled by the parties and
conducted with the assistance of neutral third ggesswhether such a process is referred to by
expressions "conciliation”, "mediation” or an exgwien of similar import. The Model Law was
prepared with the contribution of some 90 Stat@sintergovernmental organizations and 22 non-
governmental international organizations represgndiifferent legal traditions and different levels
of economic development (CLOUT Bulletin 2009). s resolution 57/18, the United Nations
General Assembly noted that “dispute settlementhous, referred to by expressions such as
conciliation and mediation and expressions of siminport, are increasingly used in international
and domestic commercial practice as an alternadivigation” and recommended that “all States
give due consideration to the enactment of the Mbde, in view of the desirability of uniformity
of the law of dispute settlement procedures andsphecific needs of international commercial
conciliation practice” (General Assembly Resolutkfi02).

In the same year 2002 the European Commissionumasly relying on the principles of
UNCITRAL Model law, presented a Green Paper onrmdtive dispute resolution in civil and

commercial law, taking stock of the existing sitaatas concerns alternative dispute resolution
methods in the European Union and initiating widead consultations with Member States and
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interested parties on possible measures to protheteise of mediation (Directive 2008/52/EC:

recital 4).

As a result, later in year 2008, the European &adnt and the Council of the European
Union adopted the Directive 2008/52/EC on certapeats of mediation in civil and commercial
matters with the aim to promote the use of meduaitiocross-border civil and commercial disputes
(hereinafter- Mediation Directive) and ensure {heatties having recourse to mediation can rely on a
predictable legal framework. Therefore, EU Membt&at& were advised till 21 May 2011 bring
into force the laws, regulation and administratipevisions necessary to comply with the
Mediation Directive (Directive 2008/52/EC: artid@).

Speaking about Latvia, in November 2012 Ministryoétice developed and forwarded to the
examination of the Presidium of Saeima draft ofWlLan Mediation”. On June 18, 2014 “Law on
Mediation” entered into force.

Types of the Mediation
Taking into the account the relationship betweeanrtcproceedings and mediation, three types

of mediation are to be distinguished:

1) Private mediationis completely independent from judicial proceediragsl it often takes
place without any subsequent court proceeding.

2) Court-annexed mediatiois initiated by the court, but then takes placehaitt any further
involvement of the court.

3) Judicial mediationis more intensely connected with the court as atitition in terms of
venue and personnel. However, even judicial mexhais not performed by a judge with
adjudicatory competence in the specific case (Site2D12).

Mediation Directive states that mediation in thessethat Directive gives to this term in its
Article 3, “may be initiated by the parties or segted or ordered by a court or prescribed by the
law of a Member State. It includes mediation coteddy a judge who is not responsible for any
judicial proceedings concerning the dispute in tjaeslt excluded attempts made by the court or
the judge seised to settle a dispute in the coofrgedicial proceedings concerning the dispute in
guestion”. Therefore, it can be concluded thattdrens of the Mediation Directive extend to all
three types of mediation.

Although, regardless of the mediation type usedha@ubelieves there is a list of questions
that should be answered and considered in ord#gteymine whether the dispute is “mediable”:

Are the key parties, and important decision-maketisin parties, willing to participate?

Are there any absent parties who could overturagageement?

Do the parties stand to gain more by mediating tnamaking other actions? What are the

gains in reaching agreement with other parties ugeracting autonomously (BATNA)

exploration?
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BATNA— best alternative to a negotiated agreeménhegotiator's BATNA is the
course of action he will pursue if the current negmn results in an impasse. An
evaluation of best alternative to a deal is criti€goarty is to establish the threshold at
which it will reject an offer (the Editors of Managent Report 2012Yherefore, BANTA
Is the standard against which any proposed agreesteuld be measured (Fisher&Ury
2012:101)

Are there risks to any of the parties in partidipg® In not participating?

Are there sufficient incentives/motivations to neagreements?

Can parties agree on the scope of issues addressed?

Is there adequate time for negotiations? Is thedeadline by which a decision must be

reached?

Does the available mediator have a high degreeedfilaility and/or authority in the eyes of

the parties?

How much active hostility exists between the pafiie
Building bridges between Arbitration and Mediation

Acknowledging that the recourse to the mediationnat very often found in Latvian
agreements, the author would like to bring to thergion of the reader a clause that could be used
in order to give parties a chance to use mediatbomesolve a dispute. It is necessary to point out,
that frequently arbitration is a “safety net” ifrpas do not succeed to reach a mutually beneficial
agreement with the help of the mediation. So, beieva “Multi-Tier” Clause proposed by the
experts of German Institution of Arbitration (DfSpat has developed its rules for both mediation
and arbitration.

Escalation (“Multi-Tier”) Clause:

(1) Any dispute or difference arising out of oraannection with this contract shall be settled
through good faith negotiations between executdfdsoth parties who have authority to settle the
dispute and who are at a higher level of managertent the persons with direct responsibility for
administration or performance of this agreementgdt&tions begin with a written request to
negotiate received by one party from the otheryart

(2) If a dispute referred to in Subsection 1 abocamnot be settled through negotiations as
provided for in that Subsection within 14 days rafeceipt by one party of a written request to
negotiate from the other party or any longer per@mgreed upon by the parties, then either side
must refer that dispute to mediation according tediation Rules of the German Institution of
Arbitration.

® German Institution of Arbitration (DIS) www.distade
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(3) If the mediator notifies both parties in wriirthat the mediation initiated pursuant to
Subsection 2 above has failed or if one party ddies the other party in writing, each party may-
within 20 days after receipt of said written noticefer the dispute to arbitration according to the
Rules of Arbitration of the German Institution abAration (DIS). The Dispute shall be decided by
three arbitrators. The seat of the arbitration dhiaé ...... The language of the arbitration shall
be.....".

Conclusion

According to the author, mediation, although itisather young concept, is a well thought
out instrument that in the presence of systematiakxs on both European and national scales, can
significantly diversify and facilitate dispute réston procedures. Especially, considering Artiéle
of the Mediation Directive that establishes thecpure when a written agreement resulting from
mediation can be made enforceable by a court oerotbmpetent authority in a judgment or
decision in accordance with the law of the MemlateSwhere the request is made, what to authors

mind makes mediation a full and decent alternatiMéigation and arbitration.
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Abstract

Is Latvian Juvenile Justice a Utopia or an Unavoidble Perspective?
Key Words:Juvenile delinquency, juvenile justice, crime)emnae
Juvenile delinquency is being seen as an actualgmoblem, especially, taking into consideratiba fact that minors
form a new generation of criminal world. In othewrds, in the process of natural reproduction yopegple are those
with whom prison lodger population will be supplerted. Having, at least partially, solved the julexielinquency
problem, and, especially, juvenile delinquencyd&ism problems, it is possible to significanthdree the prison
burden on the state budget and social disintegraltiomany foreign legal systems Juvenile Justdadreasingly
gaining popularity in this direction, its main obje is a special approach used to take variotismal coercive
measures working with minors. In the Eastern Europetuding Latvia, the attitude to this legal ihgtion is
ambiguous - from denial to complete supporting. &bthors of the research analyze legal and ratmpiaions on
which different Latvian and foreign authors bassrthoncepts, as well as offer their own view om pinoblem under
research.

Kopsavilkums

Juven | tiesa Latvij — utopija, vai neizb gama perspektva?
Atsl gv rdi: jaunieSu noziedka, juvenl| justcija, noziegums, cietsirda
Nepilngadgo noziedzva aizvien tiek uzskaa par aktulu sabiedibas problmu, v | jo vair k tamd , ka nepilngadjie
veido jauno kriminl s pasaules paaudzi. Respekidabisk atra oSanas procesa ietvaros, tiesi jauniesejrkiam ir
lemts papildint cietumu iemtnieku rindas. Vismaz dgi atrisinot nepilngadjo noziedzdas, un, it sevi§, jaunieSu
recidv s noziedzdas problmas, ir iespjams b tiski samazint penitenciro slogu valsts bud etam un sold
dezintegrciju. Vair ku rvalstu tiesbu sistm s arvien lielku popularitti
8aj virzien g stjuvenl s tiesas, kuru pamatmis ir specilu pieeju izmantoSana dalu valsts piespiedudzeku
pielietoSan nepilngadgajiem. Austrumeirop tai skait ar Latvij , attieksme pret So tidsu instit tu ir neviennozan ga
- no klajas noliegSanaslk dedzgam atbalstam. Pjuma autori analizleg los un racionlos apsvrumus, uz kuriem
balsts da du koncepciju autori Latvijun rvalsts, k ar piedv savu skajumu uz pt mo probl mu.

Crime as a socio-legal phenomenon has a univensht@mprehensive nature that makes it
an integral part of any society. In the overalh@nal structure a special place is occupied by a
crime in which in one or another way a minor isdaiwed, it means a person under 18 years of age
having become either a juvenile offender or a micti

Children's rights protection in criminal proceedings well as the idea of a special Juvenile
Justice policy creation is not a novelty. At diffat stages of the world society development, many
countries tried to develop normative regulationat ttwvould be sufficiently effective in the fight
against crime including juvenile delinquency which, fact, until a certain time had not been
processed separately.

Juvenile Justicein English means — young offender's court.

Difference in the opinions concerning Juvenile itestissue is observed between legal

scholars and radically minded social organizatidvikile, for example, a Doctor of Law, a deputy a
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of the Latvian parliament, Andrejs Judins belietlegt Latvian Juvenile Justice does not actually

exist and should be urgently introduced, a psydiistolrina Medvedeva puts Juvenile Justice

together with liberalism and sodomyA quite exhaustive and, at the same time, con@eteigh,

definition of Juvenile Justice is provided by a Baa professor O. Vedernikov: "Juvenile Justice as

a concept must not be connected only to Juveniletgobut must be considered as a system

including the following elements:

. specific group of people referring to this syst@ninors);

. special criminal law created for minors;

. specific procedural rules governing criminal mdares and judicial review in relation to
minors;

. judicial organs and specialized institutions teddor reviewing criminal cases of this type;

. institutions and organizations intended for criliexecution in relation to minor&."

However, O. Vedernikov’'s definition requires soaditions because his definition draws
attention to the consequences but it is also inaporto provide institutions that would deal with
prevention of juveniles delinquency.

During the last years in Post-Soviet society thénnmdea is that the state Juvenile Justice has
unlimited freedom to take remove a child from thenfly to actually destroy the family institute.
The problem occurs at the moment when a spherehwd@mands special knowledge and skills, is
occupied by people who have no idea about the essard content of this Institute. As a result, the
Internet and social networks are full of such stegas "Juvenile Justice” in Latvia is a Satan’s
smile? In average, the population is not interested iargific publications describing thoroughly
and in detail all the advantages and disadvantagdésvenile Justice. Thus, when major changes in
the legal system happen, a perfect opportunity ¢quise a political capital by means of
manipulating with public consciousness appear.

Currently, Latvia has no specialized Juvenile gdesiystem but there is a range of different
organizations dealing with children's rights. A®actor of History l.Gavrilova mentioned in her
article "cardinal solutions can be only systemi@ttis why establishment of Juvenile Justice is
indispensable, such an approach gives possibditgalve the problem systemically, however, if
some people do not like this definition, a new caa be proposed® Unfortunately, now society

has an a priori negative attitude towards Juvehilgtice but one should agree to the opinion that

" LATVIAN JUVENILE JUSTICE FEATURES Jnis Teiv ns-Treinovskis, University of Daugavpils, Latvia;
DAUGAVPILS UNIVERSITY 54th INTERNATIONAL SCIENTIFC CONFERENCE MATERIALS, page 508

8 0.N.Vedernikova Tendencies in Juvenile Justicedlmment AbroadfRussian Justice. — 2005. — Nr. 3. — P. 43.
® http://spektrs.com/video/%E2%80%9Ejuvenala-jufgtittvija-satana-smaids/

19| N.Gavrilova «About Inevitability of Introductiorof Juvenile Justice» link: http://cyberleninkaamicle/n/o-
neizbezhnosti-vvedeniya-yuvenalnoy-yustitsii
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rejecting a phenomenon for which there is no unideding, or the essence and meaning of which
are understood in a wrong way, is an abSurd

Retrospective analysis of legal sources leadsdatimclusion that the ancient and medieval
legal science had no legal concept of childhoodcisly protected by legal mechanisms, and as a
result the legislation did not contain laws for cpé protection of children and adolescents,
designed for cases when a criminally liable chitde®nager was held in prison or released from
it.2

Juvenile Justice cannot function in a proper waigide a special systel This statement is
completely justified as far as an efficient funaoimy of a legal mechanism is possible only if a
whole system exists but not separate componertkssofystem.

To understand whether Latvia is characterized byptiloblem of Juvenile Justice introduction
necessity, it is indispensable to analyze statistiiata on crimes committed by people under 18
years of age.

In this table made on the basis of the judiciabinfation system data a very positive
dynamics is seen, the total number of minors haemyginal penalty decreases annually. If in 2005
there were 1421 convicted people under 18 yearagef in 2014 the number of people has
decreased to 319 people or 5 times. This datdribwted to those instruments of Juvenile Justice
which have already been working in a limited modd giving contribution to reduction of crimes
committed by minors in Latvia.

Therefore it can be stated that the Juvenile Juséichniques are being developed in Latvia.
Unfortunately, the society perceives Juvenile dastinly as a legitimate opportunity to remove a
child from the family, but in reality it is a vergomplex phenomenon ensuring protection of the
children’s rights, promoting child's psycho-emotdrcultural and physical development.

Adopting a positive European country experiencevigashould critically examine it taking
only positive features that coincide with our ctdluand economical traditions. Conversely, a blind
adopting could lead to negative consequences.

Juvenile Justice in European countries has a vehnyexperience. For example, in France the
first Juvenile Court appeared in 1914. The curgoicedures of the Juvenile Justice system in
France are governed by the law No 45-174 passdtieo@nd of February 1945 and dealing with

offenses committed by minors. This law states that teenager’s, having committed a crime,

| N.Gavrilova «About Inevitability of Introductiorof Juvenile Justice» link: http:/cyberleninka.mile/n/o-
neizbezhnosti-vvedeniya-yuvenalnoy-yustitsii

12 History of Juvenile Justice. Experience and Petdpes of Juvenile justice in  Russia
Link:http://www.eurasialegal.info/index.php?optiaem_content&view=article&id=1985:2013-04-02-08-45-
07&catid=232:2013-04-02-08-41-21&Itemid=1

13 Juvenile Justice and its Perspectives in Russig:/feyberleninka.ru/article/n/2-5-yuvenalnaya-isiya-i-ee-
perspektivy-v-rossii
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education (re-socialization) is more important tlzaiminal penalties, and the law recognizes the
minors’ right to be educatéd.

According to this law, French Juvenile Justiceimsea at:

1) recovery of young people's social communications

2) fight against juvenile delinquency;

3) effective protection of young people who aresk;

4)  social support for youths and minors to imprthar re-socialization.

Obviously, the idea that the main goal of Juvedilstice is to remove a child from the
family is not true but the above mentioned positxperience can be a very big step for future
generations in crime reduction.

German Juvenile Justice (Jugendamt) is regulatetidlaw about children's rights and child
protection. Under this law, every city or regiorsl@department dealing with minors' rights. These
departments may be named differently, for exampfeuth, Family and children’'s department”,
"Social Education and Youth Department” etc., hosvethe functions are approximately the same
everywhere:

1) all-round educational process for a child;

2) social assistance for young people;

3) new family support;

4)  help provided for parents in difficult living nditions;
5) organization of day schools;

6) help in child upbringing.

"Jugendamt” is responsible for implementing thdofeing activities: informing students
from graduating classes about possibilities to meqa profession; promoting healthy lifestyle
among young people; explaining that drugs and @ime bad; organizing courses for young
parents, where they learn to care about a childswaddle, to feed, to dress; organizing
consultations on such topics as a conflict witdrken and solving critical problems; controlling
place provided for child’s education and upbringinigthere are problems with bringing up
children, explaining the rights and obligations buta critical situation taking decision to remove
children from family*

As it can be seen, the duty volume of this depamtimetaff is quite big , whereas, monitoring
"bad parents” is only one of the responsibiliti€hat is why the opinion that the main aim of

German Juvenile Justice is to remove children fo@mevolent families is completely wrong.

14 How Juvenile Justice Works in France”, link: httimdex.org.ru/nevol/2006-8/sadov_n8.htm
15 Jugendamt - department for youth in Germany ; lititp://www.tupa-germania.ru/zhizn/jugendamt.html
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The answer to the question about the necessitynttoduce Juvenile Justice should be
unequivocal - to adopt European experience, ofsgueking into consideration the peculiarities of
our society. Adoption of European countries’ expece, where Juvenile Justice has been
developing for more than fifty years, can give gnfficant benefit for future crime rate reduction
not only among minors but also in the entire pofoia Taking into account changes in population
dynamics, which are negative at the moment, eask wden a person, particularly a minor, is
pulled from the criminogenic environment, is vempiortant for Latvia and our society.

The statement that the Juvenile Justice is a hegig opportunity to remove a child from the
family is not justified. It is one of Juvenile Jigst functions, not primary or secondary, it is thst
possibility to respond to an inappropriate childoxpging. It is also worth mentioning that the

number of children who suffer from violence is vergnificant, that is proven by statistics.

Children having received social rehabilitation In the institutions for At home Total in the
support child rehabilitation country
2011 2012 2011 2012 2011 201p
suffering children (total) 1317 | 1322 | 1329 1416 2646 | 2738
Among them children suffering in family 1156 1117 969 997 2125| 2114
% Suffering children (total) 315 318 777 856 1092 | 1174
g Among them children suffering in 297 276 545 587 842
= family 863
_5 Among them suffering girls (total) 171 170 375 396 546 566
E Among them girls suffering in 162 145 271 278 433
w family 423
|42
2 Suffering children (total) 71 93 81 74 152 167
% Among them children suffering in 51 55 60 50 111
> family 105
.g Among them suffering girls (total) 37 54 35 22 72 76
2 Among them girls suffering in o8 32 o 18 50
° o family 50
§ 8 | Suffering children (total) 51 66 41 48 92 114
g g Amqng them children suffering in 26 19 16 22 42
5 S family 41
2 S Among them suffering girls (total) 28 42 27 27 55| 69
a x " . -
s 3 Amqng them girls suffering in 17 12 11 14 o8
family 26
Suffering children (total) 215 258 81 74 296 332
é Among them children suffering in 212 235 81 74 293
2 family 309
2 Among them suffering girls (total 114 145 39 25 531 170
z Among them girls suffering in 111 133 39 o5 150
family 158
= Cietusie b rni kop 665 587 349 364 1014 | o951
% % gn%%;g them children suffering in 570 532 267 264 837 .
E —
8 2 Among them suffering girls (total) 332 268 152 156 484 424
Among them suffering girls (total) 285 232 121 122 406 354

131



The table was copied from the project of Nationalifitation "Protection and socio-
psychological help provided for suffering childref"

During conversations with one of social rehabildatworkers in an orphanage the situation
opposite to the one presented in the mass mediaewaaled - children are generally removed from
their families (of course, it refers to unfavouebamilies) very late, when a child had alreadyrbee
being exposed to violence for several years, tlaat tesulted in a very deep psychological and
physiological trauma and deeply influenced chilaisntal health. Whereas, the statement that
children always feel better with their parents hadasis.

The need to introduce Juvenile Justice is an indépe fact, proven by the experience of
many European countries, however, hurrying withdladopting of legal proceeds is unnecessary.
It is necessary to organize discussions, confesgrgggecial working groups to develop a set of

means and methods which will give maximal benefitie society and state.
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Abstract

Historical Development of Adoption
Key wordsright, civil rights, family law, adoption.
The article discusses the concept - adoption dfien. The historical development of adoption stgrivith the
ancient world and middle ages till nowadays is dbsd. The peculiarities of the children adoptigogess in social
life of different nations are analysed. The impoce of the Hague Convention resolutions in the kbgveent of the
children adoption process is explained. Detaileztdption and analysis of the historical develophwradoption in
Latvia is given starting with specificity of commtaw and formation of legislation with Latvia beimgthin the
Russian Empire up to the present development gftamtoafter Latvia gained its independence.

Institution of the adoption of children is one bktoldest civil law institutions and has had
relevant importance in all stages of the develogneérmankind starting already from the most
ancient times, as adoption is an important decithah changes the legal status of a child (Bgs
Bl zma, Lazdis, 2006).

The word adoption originates from the Latin wordptib - adoption as a child (Wers,
2000: 89). Today the following terms are most comm Latvian (adopcija), English (adoption),
German (Adoption), Russian "(#%3 $ , %&$$ $, %(* ), French (adoption).
Terminology source: the academic term databasedA&em” of the Latvian Academy of Sciences
that gives also the following definitions of therte,adoption”: adoption is a legal act - creatidn o
parental rights for a family or individual in regpeof a child of other parents, conferring on the
child in respect of the family or individual theagis of a full-fledged family member” and “a
statutory legal process that terminates the leighits and responsibilities of the natural parents
towards the child, conferring on the adopting pteein respect of the child such rights and
responsibilities”.

The roots of adoption can be found already in thegval society when it was a common
practice and involved much more forms than todayiwiour civil society. From the point of view
of tribe psychology, adoption was a religious rati@n a legal act: jealous Gods (who as if were
blood relatives) were sceptical towards foreignérserefore, consent of the whole tribe was
necessary, special manipulations had to be perfbfiorereconciliation of the Gods, and adoption
was always accompanied by religious ceremoniesamdbolic procedures'$+$' , 1989).

Nowadays, adoption is an integral part of the faralv that is known all over the world, it is
commonly used to ensure that a child who is lefhout the parental care can live in a family as its
full-fledged member. In the course of time, adaptitas not lost its original importance and its
main idea is being continuously developed. Thenitefns of adoption are changing, but its essence
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and role stay unchanged - acceptance of a childowitthe parental care in a family, with all the
rights and responsibilities resulting from that.

In various countries, the institution of the adoptiadjusting to the social life requirements
historically has developed differently, and duethat there are relatively big differences in their
legal systems. In the today’s society, when ingrnggg more attention is paid to the protection of
children’s rights, the adoption problems are beingtinuously investigated and legal norms are
developed to solve the issues related to adoptitmnian international level.

Issues related to adoption are covered by suchnetienal documents as the European
Convention on the Adoption of Children of 1967, thld Convention on the Rights of the Child
of 1989, Council of Europe Convention on the Exacof Children's Rights of 2001 and the
Convention on Protection of Children and Co-operatin Respect of Intercountry Adoption of
2001.

In the Ancient Rome, the society was based onrpatral farmer family (familia). They
were large patriarchal families consisting of salegenerations of the family father (pater
familias): father, his wife, sons, grandsons witleit wives, married daughters, also clients and
slaves. Their laws imposed that only the familh&axthas the say (sui iuris), and the others only
belong to him (non sui iuris, also alieni iurishi§ way the father had the rule over the children
(pater potestas) and other family members. Regegddé the age, it was an unlimited power for
whole life over his own and adopted children (flitamilias) ('-.$ ,1989: 239). This power
(pater potestas) was terminated only in case theirfaoluntarily gave up the power or lost it dae t
any legal reason.

One became a family member being born in legal iagerand after a ritual ceremorBater
potestascould be established also in relation to childtleat were not blood relatives or adults,
accepting them in his family and under his ruleerafensuring compliance with certain
requirements.

They are described in Law of the Twelve Tables whte issues related to adoption are
relatively covered in Table IV “Rights of Family thars” and Table V “Inheritance and Custody”.
Family law is discussed generally, paternity deteation and buying - selling of children is
discussed as well. Roman jurists considered thgpteamh “imitates nature” (adoptio enim naturum
imitatur), therefore it would not be natural if tadopting person was a little older, the same age o
younger than the adopted person (Kadnil972: 316).

Two kinds of adoption were common:
1. Arrogatio, if a persorsui iuris (has the say over oneself) had to be adopted;

2. Adoptiq if a persoralieni iuris (under somebody’s command) had to be adopted.
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As elsewhere, also in Russia orphans were adoptéaken into custody in pagan times. In
these distant ages, when Russia was not a unitgargothe grand duke or the church (monastic
children) had custody over orphans. It was arraragedrding to moral and religious considerations
and considered to be pleasing God. These times Ieéiva proverb: do not fast, do not pray, but
provide shelter for an orphan. Little children wedkin cloister kitchens, but adults were appointed
to work on the fields.

The adjusted Roman law complied with the need$efemerging new civil society of the
XVI-XVII century that was based on equal legal ogipnities, free market relations and property
rights. After that, the third stage of receptiontbé Roman law started when the Roman law
institutes were transposed by European countries.

The Hague Convention on Jurisdiction, Applicablewl.&Recognition, Enforcement and
Cooperation in respect of Parental Responsibilitd dMeasures for the Protection of Children
became effective in 1965. However, it was inconglets it only stipulated a narrow scope of
procedural problems related to adoption. Its furtthevelopment required drafting of a basically
new conception providing for certain cooperatigagtices for supporting international adoption
and ensuring compliance with the internationallyognized human rights and national legislation
of countries ratifying the convention.

Development of common policy included adoption ésswith the aim of reducing problems
caused by the national differences and promotinijaveeof the adopted children. In this respect,
the member countries of the Council of Europe dchfind passed the European Convention on the
Adoption of Children of 1967. The convention dat following principles to be transposed into
national legislation of all member countries.

Legal adoption of a child can take place, if thddchas not attained the age of 18. A child
may be adopted only if the adopter has attainedrimémum age prescribed for the purpose, this
age being neither less than 21 nor more than 3% y€&€he number of children who may be adopted
by an adopter shall not be restricted by law (Eaogonvencija par bnu adopciju, 2000: 3;7.1;
12.1).

Adoption in other country may be considered apralitive means of ensuring care for a
child, if the custody over the child cannot be east or the child cannot be accepted in a family
which is able to ensure proper care or adoptiod,ifait is impossible to ensure any proper care in
the child’s country of origin. It should be ensutédt in case of adoption, the other country agplie
the same guarantees and norms which it applieass@ of adoption within its own jurisdiction.

Each member country takes the necessary stepssioreeadoption of a child (in other
country) involves no opportunities to gain unreadme financial benefits for the persons
concerned. Member countries promote the achievernérnthe Convention aims, concluding

135



bilateral or multilateral agreements or treatiesl @am the basis of that strive to guarantee that
adoption (in other country) is arranged by the cetapt authorities or institutions (Konvencija par
b rnatiesb m, 1991: 3.1; 21).

For now, the prevailing international legislation cooperation in relation to protection of
children, including adoption, is the Convention Brotection of Children and Co-operation in
Respect of Intercountry Adoption of 1993. The Cortian has been ratified by 78 countries.

The aim of this Convention is to guarantee tharoduntry adoption is arranged according to
the interests of the child, and to establish a eaatpn system among the contracting countries to
ensure these guarantees, thus preventing childcibdutrade or illegal movement. Article 2 of the
Convention specifies that by means of intercouattgption, permanent family relationships may
be ensured for a child for which a suitable fanséynot be found in his or her country of origin.

Latvia has signed and applies also the Hague Cdioveof 1996, which provides for
common legal regulations specifying the nationaharities which are competent to implement the

necessary children protection measures.

Conclusions
1. The documented roots of adoption date back to dggnhing of civilisation in Mesopotamia

and Ancient Rome, and its main notion - the aceg of a child of another person as one’s
own - is the same also today.

2. Historical development of adoption from the mostiant times until nowadays marks one
important tendency - decrease in the age of thptadgersons. Initially the societies adopted
mostly independent adults, however today childmhrostly little children are adopted.

3. The context of the historical development of admptieveals that there is only comparatively
recent legislation on the adoption secret, anddes for such legislation is still a problematic
and arguable issue.

4. The form of adoption which is most common nowadagféer its historical evolution,
comprises all its stages of development, startiognfcare for family unity and prevention of
property loss in case of lack of successors, tinélvery deepest today’s manifestations of
humanism.

5. In different world regions, the countries have iipteted the principles, procedures and legal
consequences of adoption differently. However theglprocess of evolution of adoption
demanded common children adoption principles aratctjmes, resulted in the need to
minimize difficulties due to the national differeas; as well as to promote the welfare of the

adopted children.
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Abstract

Football fans as informal association of supportersvith signs of criminal behaviour in Latvia and abroad
Key words:Criminology, football fans, ultras, football hoodigs, subculture
The research of the informal association of fodttaals from the criminological point of view is dgeipromising.
First of all, the study will make it possible taatise the essence of football fanaticism and sajriminal behaviour
of entities, who consider themselves as a foofaal.
Secondly, the study is also of a great practicgdartance. For example security institutions migée it in order to
prevent the conflict situation or a crime. The aigars of the football competition might use ibirder to achieve high
standards of safety during the football game, @kito account the specific characteristics of ffaditfans.
Aims of this paper are: 1) to identify the clagsition of football spectators; 2) to detect, whaies of football
spectators in accordance to the mentioned abowsifitation are mostly presented in main Europeaotball
countries.

Kopsavilkums

Futbola fani k neform | | dzjut ju apvien ba ar kriminog n mizpausm m Latvij un rvalstis
Atsl gv rdi: Kriminolo ija, futbola fani, ultras, futbola huligni, subkultra
Neform lo futbola fanu apvietu izp te no kriminoloisk viedoka ir pietiekami perspekis izp tes objekts, jo,
pirmk rt, min tais ptjums rads iespju apzinties futbola fantisma bt bu un t kriminog n s izpausmes persos)
kam rakstuigas futbola fartisma pazmes. Otrkrt, p t jums var bt piem rots praks, piemram, to var izmantot
droSbas iestdes konfliktu novrSanai, k ar futbola matu organizatori, lai attiegajos matos nodroSintu maksimlo
droSbas Imeni athilstoSi starptautiskajiem standartieemot vr futbola fanu kusbas patnbas.
Referta mr i ir; 1) klasific t futbola skat jus; 2) atklt, k di futbola skat ju veidi, saska ar iepriekS minto
klassifik ciju, ir p rsvar sastopami vado$ Eiropas futbola valst.

Introduction

Watching football game has a long tradition. Thetli@all spectating serves as a universal
leisure activity with hundreds of millions of suppeys worldwide. However being a “true”
supporter, it is not about being an ordinary sgecta it is about being a participant. Match
attendance is a commitment, of course, but theads a duty to engage emotionally in the life of
the team in order to impact positively on a teap@gormance (TSIRC: 4). Unfortunately, some
supporters use their emotionality not for the pesitmpact on a team’s performance, but vice versa
indeed. For that reason, football supporters argllys considered to be offenders, criminals,
vandals and hooligans. Nevertheless, do we haveigheto say so about absolutely all football
supporters?!

There are many research projects in regard to &ldtlboliganism or offenses committed by
the fans, but just few of them describes typesootifall spectators and explains which group of
football spectators exactly are considered to bgraup of supporters with signs of criminal
behaviour. The report “Football fans as informadaasation of supporters with signs of criminal

behaviour in Latvia and abroad” summarises findiofgselevant research projects of the experts in
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this field across 7 countries worldwide, mainly &pean and provides the possible classification of
group of people that consider themselves as adtictpectators. The objectives of the study were
to identify the classification of football spectet@nd to detect what kind of football supportéirs
accordance to mention above classification areepted in main European football countries like:
England, Germany, Italy, France, the Netherlandssta, and Latvia.

Discussion

1. The origin of the subculture. British origins.

As football itself, so the subculture of the fodtlsaipporters with signs of criminal behaviour
emerged in the United Kingdom. The popular ternoti@ll hooligans” appeared in early 1960’s,
when the hooliganism in general, once again becamserious problem, particularly in the media.
This was expressed as a part of the overridingiaildf youth rebellion and moral panic at the time
(Rowlands 2001). In accordance to the opinion ofiymaotable researchéfsn the field of football
hooliganism, it was a result of rising juvenilensd rates, uncertainty about the future and the lack
of appropriate entertainment.

During exactly that time, football supporters witle signs of criminal behaviour began to
gather in organised groups. Most of these groups ¥eemed from young unemployed men and the
average age of them were 19 (Leeson, Smith, Snd®)20

Regular support of away games helped to dispersevdinying styles across the country
(Marsh, Fox, Carnibella, McCann, J. and Marsh,9961 25). By the end of 1960’s, such group of
young men could no longer be characterised simpl{t@ passionate supporters”. These groups
identified and named themselves separately fromtéhens, and used match days as venues for
confrontations with rival groups (Marsh, Fox, Céaella, McCann, J. and Marsh, J. 1996: 25).
Nevertheless, by the middle of 1980’s English suigwe were forced to change their attitude to the
dangerous behaviour, as they were banned for fe@syfrom European club competitions.
Liverpool supporters caused panic among rival stpp® of Juventus, leading to a wall collapse
and the death of 39, mainly Italian, supporters.

After the tragic events in Belgiuth the new “Casual” style became more popular antbag
English football hooligans. The rise of this styan be seen to some degree as a strategy of
hooligans to not stand out among regular supporégrabling them to circumvent official controls
(Spaaij 2006:82).

Nowadays, there is no common opinion amongst acageand/or police forces on the extent

and seriousness of modern football hooliganism mgl&d, as the majority of hooligan

" The hypothesis in this part of the research waEhere are groups of football supporters with sighsriminal
behaviour in all selected countries.

18 Rowlands J., Cohen S., Spaaij R., Marsh P., Feks®li, Murphy P. and many others.

19 0On May 29 1985, 39 football fans died when a wallapsed at the Heysel stadium in Belgium.
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confrontations takes place away from football gdsjnparticularly at railway stations, in city
centres or at pubs.

Though football hooliganism is associated with supgrs of English teams it is not
exclusively English based or influenced problem.

2. Classification of football spectators.

There is no commonly accepted classification otdath spectators. It may vary depending on
the country. However, football spectators couldllweded on the three types in accordance to their
attitude to football in general:

Football spectators— they do not support any particular team, apartnfthe national.

Football spectators just like football as gameeneyal.

Football supporters- support specific football club (team). Foottsalpporters usually know

everything about the club: names of football playedministration and officials, history of

the club and anything else that concerns their dat® club. Nevertheless, supporters are
considered as a passive or non-violent group otbfdb spectators. Some of football
supporters never been on a stadium or only fewsjmmainly the game is watched on a TV.

Football fans (orsupporters with signs of criminal behavioun fans, as well as an ordinary

football supporters, care about only specific faditblub. Fans are more active and organised

than supporters. Fans are those people, who usoibnise the performances during the
game, use pyrotechnic devices, sing chants andhdo lawful and unlawful stuff.

As was mentioned above, football spectators andatgrs are relatively peaceful spectators.
For that reason in further research, the footlzelsfwill be discussed.

Football fans could be divided on two types: ULTR&® FOOTBALL HOOLIGANS.

Ultras — there is no common definition for the group @dtball fans that consider themselves

as Ultras, as not all Ultras are the same. Thezegewups and movements that differ both

from one country to another and with regard tadtires, rules, main points of emphasis and

even ideas as to what the term “Ultra” means tfem (Pilz, Wolki-Schumacher 2010: 5).

Nevertheless, Ultras could be characterised ascpkmtly obsessive, emotional, very loyal
and active fans who are fascinated by culturespéirring® on their team and have made it
their job to organise a better, traditional aspizere in the football stadiums in order to be &ble
support “their” team creatively and to thesto@f their ability (Pilz, Wolki-Schumacher 2010
5). Ultras culture is now the most popular fandture in Germany, as well as in Britain, France,

Italy and Eastern Europe.

2 |n accordance to the research of Pilz and Wolkit®tacher (2010), this Southern European cultuiledies not only
visual support by means of choreographed displayheé stadium, two-pole banners, hand-held flagd, tae use of
pyrotechnics, but also acoustic support by meanswhs or songs and chants led by megaphone/micneph
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Football hooligans — there is no common definition for the group obtball fans that
consider themselves as football hooligans. Footi@dligans differ from “ordinary” football
supporters or Ultras who might only occasionallynkirtoo much and find themselves in
disputes with the fans of opposing teams. Foothadiligans attach as much, if not more,
importance to participating in conflict than paigiting in the enjoyment of the football
matches that provide occasion for it. (Leeson, Bn8how 2012).

The main problem of the modern preventive measaresme European countries, including
the Republic of Latvia, is that many academics anpblice forces and almost always the soéfety
do not see the difference between Ultras and fdidtbaligans.

Nevertheless, the main difference is:

the aggression of Ultras and the offenses commbgetlltras will always be spontaneétis

and

the aggression of Football Hooligans and the o#srmmmitted by the Football Hooligans

will always be carefully planned and organised witie help of modern communication

devices.
3. The structure of the typical group of football fans and main criminological
characteristics of members.

The structure of the typical group of football fasgjuite simple, there is a leader (or group of
leaders)® and members of the grodpgKontos & Brotherton 2008). Depending on the courthe
organised groups of fans might be impressivelydarg

In accordance to the research held by Pilz G.A.]JKA&chumacher F., (2010) and Leeson
P.T., Smith D.J., Snow N.A. (2012), football fangsurope as a whole:

have an average age of about>3@ars old;

are mainly made up of maf¢members” without an immigrant background:

mainly students or a working class. However thelighinbe unemployed members and

CEOQO'’s of the corporations in same group;

do not wear the traditional football supportelothing and accessories, because they

reject the excessive marketing of footballd ahts commercialisation. They do have a

certain dress code that displays their group itker#nd clearly distinguishes them from

outsiders;

# paradoxically, but quite often the young generatibultras and hooligans, also do not know théed#ince between
the classical concept of Ultras and hooligans. Dibesmean that these types of football fans aaasfiormed into a
new type of football fan?!

221t will never be previously organised.

% The most experienced and respected fans.

24 Obviously some members of the group are respan$isl money, travel or any other issues. Howeveretis no

complicated hierarchy.

% However there might be much younger and older neesnbf the group.

% As was stated in the research project of Pilz Gi#olki-Schumacher F., (2010), the proportion wbmen within

the movement of Ultras varies from one courdand one group to another.
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have specific attitude to life. for them, beimgn Ultra or Football Hooligan means more

than just being part of a fan culture -siaiway of life;

are very close to each other within one group. s@me of them, the group is partly also a

kind of surrogate family, which mainly corsisof “brothers”;

combat “modern football”’, commercialisation and flefl-out of the game;

consider police forces as enemies.

4. Types of football spectators in main European footall countries®”.

Germany

German football spectators could be divided inteehtypes: “consumers” or “non-violent”
supporters, who just wants to see a good gameptstars” or “prone to violencé® - decked out
in his team’s colours and badges, is a membereostipporters’ club and supports his club most of
the time and the “adventure-oriented” or “violéfif’that just wants to see something happen,
whether it has anything to do with football or ribtarsh, P., Fox, K., Carnibella, G., McCann, J.
and Marsh, J. 1996: 68).

B. ltaly

As was concluded by Dal Lago and Di Biasi (1994) afterwards approved by many other
researchers, Italian football culture could be dbsd as “a form of extended municipalism”. Italy
is a motherland of a specific form of football famlture “Ultra”. The battle lines of the ultras are
those of the ancient rivalries between regions twhs (Marsh, P., Fox, K., Carnibella, G.,
McCann, J. and Marsh, J. 1996: 69).

Italian football is often the centre of the attentinot only because of the highly organised,
theatrical style of suppdft but because of clashes outside the stadium bettheevarious groups
of football hooligans as well. However as was stétg fans® themselves, the police forces are the
only common enemy who unites different ultras aadligans in whole Italy.

As it could be concluded from many private intersetirces, there is still large number of
females among ultra as it was 25 years ago anavii@ge age is about 20. However, if to research
on those, who is involved in violent incidents, ritbere are some exceptions, like a 48-year-old

postal worker and former AS Roma ultra, that shaté people during violent clashes with Napoli

" Even though the data analysed in this section weireeved from the research of 1996. The simiémearches were
held in the middle of 2000’s and results showed ti@re were no significant changes in the Eurogaamprofiles.

2 The supporter who will be violent given the rigipportunity

% The fan who is determined to be violent

% This style is distinguished by its emphasis orcemrilar displays involving co-ordinated cos-tunfesys, banners,
coloured smoke and even laser-shows — and on djpagoed singing and chanting, conducted by ultaddes using
megaphones to prompt their choruses at strategitspduring the match (Marsh, P., Fox, K., Carrdet., McCann,
J. and Marsh, J. 1996: 71).

3 6 of the most dangerous hooligans in Italy. Resik 29/04/2015 from http://hooliganstv.com/6-of-thest-
dangerous-hooligans-in-italy/
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fans just kilometres away from Rome's Olympic Siadion May 201#%, where later that evening
Napoli were set to take on Fiorentina.
C. France

The history of French football spectators is notresch and violent, as in other European
countries.

The demographic profile of the French football cdowiffers markedly from the other
European countries, in that all social classesr{ajpam the aristocracy) are well represented
(Marsh, P., Fox, K., Carnibella, G., McCann, J. &wafsh, J. 1996: 72). As it could be concluded
from the social internet networks, not much is deth at the moment. Even though the
demographic profile varies, there is no differerceegard sex and age. French supporters with the
signs of criminal behaviour are young males.

D. The Netherlands

The Netherlands groups of supporters have beenlyeéafluenced by English football fan
subculture. However, the Dutch followers of theioval team appear to have adopted a more
Italian type of football fan (i.e. theatrical styl@arsh, P., Fox, K., Carnibella, G., McCann,dd a
Marsh, J. 1996: 75). For that reason, it could decluded that in the Netherland, the same as in
many other European countries are presented two typés of football supporters with the signs
of criminal behaviour and it is hooligans and “Sg&igthe Dutch equivalent of ultras).

Football hooliganism in the Netherlands has folldweuch the same pattern of development
as other European countries, with an initial stafysporadic violence directed mainly at referees
and players, followed by a phase of increasing eggive encounters between rival fans, and
between fans and police, inside the stadium, faldWwy an increase in violence occurring outside
the stadium and less obviously related to the g#sedf (Marsh, P., Fox, K., Carnibella, G.,
McCann, J. and Marsh, J. 1996: 75).

During the analysis of the social internet netwofkDutch football fan¥, it was concluded
that average football fan in the Netherland is angpmale about 20 years old.

E. Austria

As well as in any other European country, the ay@faotball fan in Austria is a young male
about 20 years old. However the feature of the Warstsupporters with the sign of criminal
behaviour is that the clashes might be not onlyben rival groups of fans but between juvenile
fans and other spectators as well (Horak, ReitdrStncker, 1985).

The other notable and quite sad fact is that e other European and not only country,
there is an increasing involvement of neo-Nazils&ads in Austrian football hooliganism.

% The fascist ltalian soccer Ultra who killed a ftivafan. 2015 Retrieved 29/04/2015 from
https://sports.vice.com/en_us/article/the-fasdatan-soccer-ultra-who-killed-a-rival-fan

3 Dutch Belgium Ultra Hooligan Scene. Accessed duthe time period between February and April 201tfos://nl-
nl.facebook.com/pages/Dutch-Belgium-Ultra-Hooligarene/642174995836392
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F. Latvia
The subculture of football fans is not somethingvriee modern Latvia. Riga football club
“Daugava” had its own fans since 1944. There aedative types of football spectators in Latvia
at the moment: spectators and supporters. Howsuaare of the former ultras of FC “Skonto”, FC
“Liep jas Metalurgs”, FC “Ventspils”, FC “Jelgava”, ostanally unites, in order to support
national football team.
At the moment there is no research on the averggead sex of the Latvian supporters and
fans. However it is planned to hold such reseatcing the summer 2015.
Conclusions
The research on the informal association of fobtfzads from the criminological point of
view leads to several conclusions:
Through the historical and comparative analysifotball fan subculture, the different social
and cultural aspects and characteristics of fobtlagd communities and groups could be
allocated.
There is no commonly accepted classification oftdath spectators. However, football
spectators in general could be divided on the thypes in accordance to their attitude to
football in general: Spectators; Supporters; Fans.
Fans are supporters with signs of criminal behaviou
The structure of the group of fans is quite simpg@der or group of leaders and usual, but
highly organised and obedient members.
Ultras and football hooligans are mainly presentethain European football countries like:
England, Germany, Italy, France, the Netherlandssta, and Latvia.
The portrait of average European ultras or hooliglamough the last 20 years, did not change
much. It is still young male, willing to be a paft something bigger than is around him in
everyday life outside the football world. Unfortwely, the word “football” in collocation
“world of football” means for the fan everythingapfrom the game itself.
The above report cannot be considered completediivassity of theoretical approaches
motivates to continue further investigations iris tphenomenon.
There are, of course, issues that were not disdussthis paper due to restrictions on length
of submissions, but could be assigned for the séparesearch: a) the criminological
characteristics of fans and crimes or/and offeheg tommit alone or in group; b) subculture
of football fans and it place in the criminal subate; c) everyday life and sociocultural
practices of fans, considering particularly the moeblogical challenges of ethnographic
research and participant observation; d) fans awdtechnologies; e) the commodification of

football fans.
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